





OCTOBER 1936 


CONTENTS 


EDITORIAL 437 
NEW AND NON-OFFICIAL 438 
RAW MATERIAL TROUBLE SPOTS 440 
THE MALE SEX HORMONE 443 
ANTISEPTIC LOTIONS 444 
GRANULATION BY SLUGGING 446 
BEESWAX IN CREAMS 448 
PAGEANT OF PERFUMES 450 
ESTIMATION OF CHOLESTEROL 453 
COSMETIC OINTMENTS 455 
PERFUME PARADE 457 
COSMETICS IN SWEDEN 459 
PACKAGES OF THE MONTH 460 
N.W.D.A. MEETING 465 
MERCHANDISING NEWS 470 
PACKAGING NOTES 473 
NEWS 481 
INDUSTRY'S BOOKS 497 
PRODUCTION FORUM 499 
PERFUMERS’ SHELF 509 
COMPOUNDERS’ CORNER 511 
ADVANCING THERAPY 515 
READERS’ QUESTIONS 518 
PURCHASING DEPARTMENT 5292 


The Drug and Cosmetic Industry is published monthly by Drug Markets, Inc., 
Frazer V. Sinclair, President and Treasurer; Thomas R. Farrell, Vice-president 
and Secretary. Publication Address, 28 Renne Ave., Pittsfield, Mass. Editorial 
and General Office, 101 West 31st St., New York, N. Y. 


Subscription price—$2.00 a year, in advance, Foreign Countries, $3.00. 
Single copies, 25c; Back issues 50c. Entered as Second Class Matter, January 1, 
1928, at the Post Office at Pittsfield, Mass., under the Act of March 3, 1879. 


Contents Copyrighted 1936 by Drug Markets, Inc. 


Printed by Sun Printing Co., Pittsfield, Mass. 





FRONT COVER 


Very soon now every fjord 
and bay in Norway will be 
the scene of great activity. 
Numerous little boats will be 
made ready for their stormy 
sojourn at the cod fishing 
banks. The Norwegian fish- 
ing is at its peak during the 
bitter cold months when 
temperatures often range be- 
low zero. The men must 


therefore be as sturdy as 
their ships in order to with- 


stand the rigors of their ex- 


citing life. 
Photo courtesy 


Chas. L. Huisking & Co. 


THOMAS R. FARRELL, Editor 

ELMER SHEETS, Managing Editor 
FRANCIS CHILSON, Technical Editor 
JOSEPH KALISH, Chemist 

FRAZER V. SINCLAIR, Business Manager 
C. R. KEELEY, Advertising Representative 
W. F. VOSS, Advertising Representative 
HARRY G. KELBLY, Circulation Manager 
HILDA C. McCOLLOM, Art Director 























OCTOBER 1936 


CONTENTS 


EDITORIAL 437 
NEW AND NON-OFFICIAL 438 
RAW MATERIAL TROUBLE SPOTS 440 
THE MALE SEX HORMONE 443 
ANTISEPTIC LOTIONS 444 
GRANULATION BY SLUGGING 446 
BEESWAX IN CREAMS 448 
PAGEANT OF PERFUMES 450 
ESTIMATION OF CHOLESTEROL 453 
COSMETIC OINTMENTS 455 
PERFUME PARADE 457 
COSMETICS IN SWEDEN 459 
PACKAGES OF THE MONTH 460 
N.W.D.A. MEETING 465 
MERCHANDISING NEWS 470 
PACKAGING NOTES 473 
NEWS 481 
INDUSTRY'S BOOKS 497 
PRODUCTION FORUM 499 
PERFUMERS’ SHELF 509 
COMPOUNDERS’ CORNER 511 
ADVANCING THERAPY 515 
READERS’ QUESTIONS 518 
PURCHASING DEPARTMENT 5292 


The Drug and Cosmetic Industry is published monthly by Drug Markets, Inc., 
Frazer V. Sinclair, President and Treasurer; Thomas R. Farrell, Vice-president 
and Secretary. Publication Address, 28 Renne Ave., Pittsfield, Mass. Editorial 
and General Office, 101 West 31st St., New York, N. Y. 


Subscription price—$2.00 a year, in advance, Foreign Countries, $3.00. 
Single copies, 25c; Back issues 50c. Entered as Second Class Matter, January 1, 
1928, at the Post Office at Pittsfield, Mass., under the Act of March 3, 1879. 


Contents Copyrighted 1936 by Drug Markets, Inc. 


Printed by Sun Printing Co., Pittsfield, Mass. 





FRONT COVER 


Very soon now every fjord 
and bay in Norway will be 
the scene of great activity. 
Numerous little boats will be 
made ready for their stormy 
sojourn at the cod fishing 
banks. The Norwegian fish- 
ing is at its peak during the 
bitter cold months when 
temperatures often range be- 
low zero. The men must 


therefore be as sturdy as 
their ships in order to with- 


stand the rigors of their ex- 


citing life. 
Photo courtesy 


Chas. L. Huisking & Co. 


THOMAS R. FARRELL, Editor 

ELMER SHEETS, Managing Editor 
FRANCIS CHILSON, Technical Editor 
JOSEPH KALISH, Chemist 

FRAZER V. SINCLAIR, Business Manager 
C. R. KEELEY, Advertising Representative 
W. F. VOSS, Advertising Representative 
HARRY G. KELBLY, Circulation Manager 
HILDA C. McCOLLOM, Art Director 





























Oct. ’36: 39, 4 


Play It Square 


HE complexity of the drug manufacturing industry is 
obvious when one considers the many products and the 
varying methods of merchandising these products. There 
exist four major trade associations composed of drug man- 
ufacturers classified according to types of products and 
methods of merchandising. But the lines of distinction be- 
tween these groups are not sharply defined since both prod- 
ucts and methods overlap perceptibly. 


HEREFORE, it should be obvious that all manufacturers of 
drug products are dependent upon the same factors for 
good business conditions. To a very large extent, also 
ethical and proprietary manufacturers are dependent upon 
one another. If physicians dispense or prescribe more 
medicines, this will indirectly have a wholesome influence 
upon the sale of proprietary medicines. Also, if proper mer- 
chandising efforts are used by proprietary manufacturers so 
that the public and the medical profession are favorably 
impressed, benefit is bound to accrue to products promoted 
ethically. 


Fe this reason we do not believe it 1s wise for any par- 
ticular group to attempt to gain an advantage by un- 
necessary slurring of the products or methods of another 
group. Neither do we believe that manufacturers of prod- 
ucts produced by certain processes or containing certain in- 
gredients, should attempt to convey the impression that 
other processes or other ingredients do not produce merito- 
rious products when such are not the facts. 


HERE is plenty of opportunity for the industry to place 
itself in a favorable light in the public mind without the 

use of inuendoes which are so typical of the charges made 
against the industry. Likewise there is plenty in the industry 
that can well be pointed to with scorn without reputable 
manufacturers pointing the finger unjustly at one another. 
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NEW 


UST AS A GREAT MANY other in- 

terested people did, we received a letter 
on the stationery of the United States 
Senate, Committee on Commerce, written 
from the New York office of Senator Cope- 
land, Chairman of the Committee on 
Commerce, and signed by his secretary, 
Ole Salthe. The letter was an announce- 
ment that work is to be started on the 
drafting of “‘an entirely new Food, Drug, 
and Cosmetic Bill.’ The letter further 
states that this is to be the bill which the 
Senator and Congressman Chapman said 
that they would introduce at the begin- 
ning of the next session of Congress. As to 
the responsibility for the drafting of the 
new bill, the letter states, ‘“The Bill will be 
prepared with the aid of the legislative 
counsels of the Senate and the House, en- 
tirely independent of the Department of 
Agriculture.” 

Mr. Salthe asks for any suggestions or 
proposals regarding the bill, expressing the 
hope he can obtain constructive sugges- 
tions. Further he asks us to make it known 
that the same “offer is open to anyone 
interested in better food, drug, and cos- 
metic legislation.” 

We welcome Mr. Salthe’s offer and shall 
do what we can to aid the cause. But the 
interesting and somewhat startling state- 
ments that an entirely new bill is to be 
drawn, and that it is to be drawn entirely 
independent of the Department of Agri- 
culture, make the task before the Senator 
a rather formidable one. Perhaps, how- 
ever, it is the part of wisdom politically to 
have the Department of Agriculture out 
of the picture. The Senator having been 
closely allied with them in the past and 
insisting that they have a hand in adver- 
tising control under the bill, became the 
main point of issue between the House and 
the Senate and caused defeat of the bill. 
With legislators of both houses working 
together, perhaps the support of the legis- 
lators can be obtained for a new bill. This 
support is probably of greater importance 
in the final analysis than the support of 
the Department of Agriculture. 
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The drafting of an entirely new bill 
means that the industries to be affected by 
the bill must do their work all over again. 
The many long and laborious hearings and 
conferences of recent years will have to be 
repeated before the bill can be gotten into 
proper shape. It is possible that the legis- 
lators drafting the bill have a keener in- 
sight into the situation than is generally 
appreciated. Certainly they have been 
parties to the difficulties which beset the 
drafting of such a bill. It is not likely that 
they will attempt to throw all of this ex- 
perience overboard. 


AFTER GETTING THE ABOVE OFF 

our chest, we were shown a letter call- 
ing the iadustry to a conference under the 
guidance of Senator Copeland. The letter 
stated that Chief of Enforcement Walter 
G. Campbell would be present. Doesn’t 
look as though the Senator was completely 
throwing out the Department of Agricul- 
ture. 
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WHAT WILL HE DO WITH IT? 
Shampoo with PACKER'S ALL-HEALING TAR SOAP 
aw astonishing remedy for Raldness, Daudruafy, 
Skim Diseases &c. CL perfect haxwury for the 

Vuroery, Svitet & Bath. 
Price, 25 Cents From Drug¢gists. 
THE PACKER MANUFACTURING CO.. 
100 Fulton St., NewYork. 


Just another interesting advertisement from 
the nineteenth century which we thoroughly 
enjoy. 
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HILE WE KNOW NOTHING re- 

garding the merits of the dispute 
between Herman Seydel and the American 
Medical Association, we fail to see why the 
American Medical Association should be 
allowed to dictate to the American Chem- 
ical Society as to what papers shall be pre- 
sented before the members of the Ameri- 
can Chemical Society. The question of 
what papers shall be presented is strictly 
up to the American Chemical Society 
itself, and by no stretch of the imagination 
is there any reason why the A.M.A. should 
have any official standing in the matter. 

For this reason we are strongly op- 
posed to the action taken by Dr. Edward 
Bartow, president of the A.C.S.; Dr. 
Thomas Midgley, chairman of the board 
of directors; aad Dr. Norman Shreve, 
chairman of the division of medicinal 
chemistry that “Representatives of the 
American Chemical Society and_ the 
American Medical Association agreed that 
the difficulties which have ensued in the 
past will be eliminated in the future by 
closer cooperation.” 

The attempt of the A.M.A. to dictate to 
everyone and everybody where activities 
touch upon medicine even in the remotest 
degree is well known. Why such a society 
as the A.C.S. should bow before the A.M.A 
is more than we can imagine. The work 
done by chemists who are members of the 
A.C.S. is of great benefit to the medical 
profession as well as to suffering humanity. 
This work is carried on by the chemical 
profession as part of its contribution to 
the general welfare. If the A.C.S. cannot 
decide for itself what papers should be 
given before the society then it should 
drop the entire division on medicinal chem- 
istry because it has proven itself unable to 
handle it intelligently. The attack on 
the A.C.S. was just another attempt of 
those in control of organized medicine to 
tighten their grip, and unfortunately in 


this case they have been successful. 
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Only a few times dur- 
ing recorded history has 
there been unrest suffi- 
ciently widespread to 
affect most peoples of the 
world. But history re- 
peats itself and now again 
the world is in the throes 
of a political and eco- 
nomic disturbance—a 
period of unsettlement 
and = dissatisfaction—so 
profound and so univer- 
sal as to affect every 
living person. 

The drug and cosmetic 
industry is naturally a 
complicated one. The 
raw materials which go into the manufacture of drugs 
and cosmetics are contributed by practically every 
country on earth. Trouble in any country—whether it 
be a natural phenomenon or man made—is therefore of 
great importance to our industry. When the unsettled 
conditions become worldwide the tendency is to create 
a generally strong and rising market for raw materials. 

During recent months not a week has passed without 
reference being made to some group of raw materials 
which is under the influence of abnormal conditions in 
some part of the globe. Whether there be drought or 
war or revolution or currency inflation or deflation or 
new fiscal measures, some commodity of the drug and 
cosmetic trade is almost certain to be affected, and the 
consequence is that operators in the markets must be 
ever watchful. 

The drought this summer in the most important 
agricultural sections of the United States is a very de- 
cisive factor making for a strong and rising raw material 
market. Peppermint, spearmint and wormseed, among 
the most important of the American essential oils, have 
already reflected decreased production in their present 


price position. 





MATERIAL 


Above left is a typical Ameri- 
can collector of botanicals. 
Photo courtesy S. B. Penick x 
Co. At left is a group of 
Persian gum merchants. Photo 
courtesy Orbis Products Corp. 
The scene below shows Spain 
at war. Wide World Photos, 


Inc. 






































TROUBLE SPOTS 
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The production of pep- 
permint and spearmint 
oil in 1936 is expected to 
be less than half (a de- 
crease of 54 per cent.) as 
large as the 1935  pro- 
duction, or 630,000 
pounds of oil indicated 
for this year, compared 
with 1,363,000 pounds 
in 1935. Acreage is re- 
ported at 28,900, 32 per 
cent. smaller than last 
year’s acreage of 42,350 
acres, and yields per acre 
of oil are expected to 
average well below those 
of a year ago. 

In Indiana, Michigan and Ohio, winter killing, spring 
frosts and dry weather have caused abandonment of 
acreage, thin stands, and very light growth. 

Before drawing any startling conclusions from the 
sharp curtailment of production of peppermint oil this 
year in comparison with the previous crop, it must be 
pointed out that the production of peppermint oil in 
1935 was almost four-fifths larger than the amount pro- 
duced in 1934—1,169,000 pounds in 1935, as compared 
with 653,000 pounds in 1934. These figures contain 
some spearmint. It was more than one-half larger than 
the average production of 757,000 pounds for the pre- 
ceding five years, 1929 to 1933. 

Yields per acre of oil in 1935 averaged 20 per cent. 
higher than those of the previous year (1934) and 70 per 
cent. higher than the 5 year average (1929-33). The 
tremendously high yield of oil from the 1935 crop was 
due to a rank growth which so affected the quality of 
the oil that considerable production was below U.S.P. 
standard as regards menthol content. 

The estimated production of peppermint oil from the 
1936 crop is short approximately 127,000 pounds when 
compared with the average of 757,000 pounds for the 


Upper right depicts the weigh- 
ing out of spike lavender 
plants in Spain. Photo cour- 
tesy Fritzsche Brothers, Inc. 
The harvesting of rye in Russia 
is shown at right. Ewing 
Galloway. 











































years 1929 to 1933. This short- 
age is serious enough in itself but 
is likely to be even more serious 
as we are on the verge of in- 
creased demand for raw materials 
due to the revival of business in 
this country. 

Exports of peppermint oil have 
also shown a steadily advancing 
tendency, establishing a 14 year 
record in 1935, with the exporta- 
tion of 338,000 pounds. The 
United Kingdom is the largest 





An ox-cart is still typical transportation in 


has also created a rather jumpy 
and uncertain market for black- 
strap molasses but as yet no ma- 
terial advances have taken place 
in the price of alcohol from 
molasses. 

About 300 different botanicals 
are produced in the United States. 
By far the greatest volume is pro- 
duced in a very small area em- 
bracing that section of the state 
known as the “Blue Ridge” 
country, located in the moun- 


foreign customer. The tendency neow-nuts ck bie Catlins Maladie temas. tains of western North Carolina. 
is for an increasingly large per- Photo courtesy S. B. Penick & Co. Throughout this mountainous 


centage of domestic output to be 


sold in foreign markets. In 1934 approximately 47 per 
cent. of the total crop was exported, compared with 63 
per cent. in 1932, 34 per cent. in 1931, and 21 per cent. 


in 1930. 


Although the curtailment of peppermint oil produc- 


tion due to the pro- 
longed drought was 
not as serious as had 
been feared earlier in 
the summer, the spot 
market was _ natur- 
ally sensitive to re- 
ports from the pro- 
ducing states and as 
a result the price for 
natural oil here ad- 
vanced from $2.00 in 
July to a high of 
$2.65 in September. 
The current price, 
however, has stepped 
back somewhat to 
$2.35 per pound. 
Probably the most 
serious effects of the 
drought in the 
United States this 


by those manufac- 
turers who require grain alcohol. The 
production of corn in this country was 


the poorest in 55 years being estimated 


as of September Ist at 40.5 per cent. of 


normal. To meet the situation created 
by advancing grain prices alcohol dis- 
tillers have already been forced to ad- 
vance the price of grain alcohol 15c per 
gallon. There had previously been a 
spread between grain and molasses alco- 
hol of 25c per gallon, this spread now 
being widened to 40c. The tank car 
prices of pure alcohol from molasses is 
now 27c per gallon with the grain alcohol 
price at 67c per gallon. This situation 
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section dwell thousands of poor 
native families who have seldom known anything but 
poverty and privation. These natives for generations 
gained a livelihood almost entirely from the one source 
which nature has placed at their command—the gather- 
ing of botanical drugs. 

Now a good na- 
tured Government is 
in control. Many of 
these people are on 
relief and receive a 
monthly remittance 
from Washington far 
in excess of what 
could be earned by 
the arduous task of 
collecting botanicals. 
Never very ambi- 
tious, the golden 
flood from a provi- 
dent father in the 
Capitol is more than 
these people can 
stand. They are not 
collecting botanicals. 

While we may not 


The devastation caused by the drought in the corn country resulted in begrudge them their 
the smallest crop in over fifty years. 
‘ . tivity in China has resulted in a practically nominal market for cassia and 
summer will be felt wie ote. Cink Goliowu. 


Wide World Photos. Bandit ac- first experience with 
the essential botan- 
icals of the United States are underpro- 
duced and a generally firm market is in 
evidence. Such items as_ spikenard, 
wahoo, mandrake, American wormseed, 
cascara sagrada, echinacea, elm bark, 
saw palmetto, canada snake root and 
goldenseal are higher and many others: 
too numerous to mention here are in a 
price position to warrant buyers’ careful 
attention. 

Around the world on a brief visit to: 
the raw material trouble spots brings us. 
up with a sharp stop in Spain. The civil 


(Continued on page 458) 


The Drug and Cosmetic Industry Oct. ’36: 39, 4 








prosperity, many of 


war in that unhappy country has. 


AN REMIND 




















THE MALE SEX HORMONES: 


By Dr. Leopold Ruzicka 


A great deal of knowledge has been gained recently 
on the relationship between chemical constitution and 
physiological action of sex hormones. Dr. L. Ruzicka 
and his collaborators have added much valuable infor- 
mation on this subject through their 
researches at the University of Zu- 
rich, Switzerland. Professor Ruzicka’s 
most important contribution has been 
the determination of the chemical 
structure of these hormones and the 
discovery of methods for synthesizing 
them from primary substances. Some 
brilliantly conceived steps of chemical 
synthesis, the gift of great imagina- 
tive power, together with an admix- 
ture of innate curiosity and fortuitous 
coincidence, have enabled him to suc- 
ceed in working out the constitution 
of these most essential products of the 
human body and then re-constructing 
them by artificial means. The account 
that follows is a summary of the 
original manuscript read by Dr. 
Ruzicka at the Harvard Tercentenary 
Conference of Arts and Sciences on 
September 11th, 1936. 

Dr. Ruzicka, working on the chem- 
istry of sex hormones, perceived a 
fundamental relationship with chol- 
esterol. The first male, sex hormone, 
Androsterone, was isolated in 193), 
but the constitution of this hormone could not be 
definitely established because of the scarcity of the 
material. In 1933, Ruzicka with Goldberg. Meyer and 
Brunger, prepared it synthetically and proved for the 
first time the close relationship between Androsterome 
and the sterols. Butenandt and Fernholz, using similar 
methods, later established the constitution of Pro- 


NEWSPHOTOS 


DR. LEOPOLD RUZICKA 








*An abstract by A. T. Frascati, Firmenich & Co., N. ¥., of a 
paper by Dr. L. Ruzicka, University of Zurich, associated with 
Firmenich & Co., Geneva. 
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gesterone, the hormone of corpus luteum. Were these 
three the only natural occurring compounds with sex 
hormonal action and could compounds with analogous 
physiological properties be prepared synthetically? If 
the Ketone group in Oestrone is con- 
verted to a secondary alcohol, the 
compound becomes several times 
more active. 

The other natural hormone, An- 
drosterone, has been isolated from 
urine but had been found in 
testes. But, while its hormonal action 
was qualitatively similar, testicular 
extract was known to be several times 
stronger than Androsterol. Some 
more powerful hormone therefore 
must have been present in testes. 

Butenandt later succeeded in isolat- 
ing a second male hormone Dehydro- 
Androsterone from urine. Ruzicka 
and Wettstein and investigators in 
other laboratories then synthesized it 
by the sterol degradation method, but 
its activity was less than that of 
Androsterone. Androstane-diol was 
next made from Androsterone but its 
action was also feebler. 

All of these Androstane derivatives 
differ chemically from testicular ex- 
tract and research culminated in the 
production of Testosterone. 

Ruzicka, Wettstein and Kagi first made synthetic 
Testosterone on a large scale. They made the diol, 
covered the 3 and 17 hydroxyl groups with acetate in 
position 3 and benzoate in position 17, saponified the 
3 groups to hydroxyl again, oxidized it to a Keto group 
and saponified the 17 position back to hydroxyl, which 
gave them Testosterone. 

Cholesterol can be visualized as the single parent 


not 


(Continued on page 476) 
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ANTISEPTIC LOTIONS 


By A. Richard Bliss, Jr., Phm. D., M. D., LL. D. 
































Definitions, plus the concentration, the duration of | tact between the lotion and the micro-organisms is in- 
exposure, the manner in which the agent is used, the sured. Is there any question about the correctness 
nature of the area treated, the type of micro-organism, of the statement that, if micro-organisms have 
and, more recently, the methods of standardization successfully invaded the tissue, no disin- 
(quite unsatisfactory and unreliable in the main for fectant can be applied locally which can 
wide and practical application) are the major factors reach and destroy these organ- 
which contro) the use of the terms “antiseptic” and isms without killing also the 


“disinfectant.” It is desirable to distinguish between tissue) Good examples of 
“disinfectant” and “bacteriostatic” applications. disinfectant lotions for 


The modified Dakin’s solution of the U. S. P., de- disinfection of the 
veloped during the World War, is a disinfectant lotion, skin, such as 
There is no question about the power of this lotion to mercuric 
destroy micro-organisms which are on the tissue surface, 
that is, the micro-organisms with which the lotion 
comes into direct and intimate contact; but what 
about the organisms which have invaded the 
tissues? The intact surface of the skin may 
be disinfected with relative ease. Bul 
a contaminated wound, for exam- 
ple, may be disinfected by this 
lotion only if it is convert- 
ed into a surface, and 
if sufficiently 
thorough and 
prolonged 
con- 


















chloride 
(1-1000) and 
phenol (5°); and 
those employed to 

prevent the dissemina- 
tion of infection, such as the 
alcoholic lotion, containing mer- 
curic chloride (1-1000) and 25 per 


cent of ether (as a detergent), used in 




































acne 

amd in 

boils. It is im- 

portant to stress 

the fact that when one 

speaks of “disinfection of 

theskin,”’ one is referring to the 

destruction of contaminating micro- 

organisms on the surface of the skin. Of 

course, the lotions mentioned should not 

be applied to raw or extensively abraded 

Surfaces because of their irritative properties, and 

the possibility of poisoning through absorption. Skin 

sterilization is best carried out by means of tincture of 
iodine, U.S.P. 

One of the best examples of bacteriostatic lotions is a 
saturated, aqueous solution of boric acid, a simple com- 
pound which is practically harmless when applied 
locally to the tissues, but still able to inhibit the pro- 
liferation of micro-organisms. Thus, wet dressings of 
this lotion will not become offensive, and cannot act as 
culture media for micro-organisms in any discharge 
which may be absorbed by these dressings. 

Probably the most common antiseptic lotion used in 
the eye is an aqueous solution of silver nitrate (1 to 2%), 
well known largely because of the laws demanding that 
one or two drops of this lotion be dropped in the eyes of 
infants immediately following delivery. Here again the 
action of the lotion is limited practically to the 


con- 
taminated 
surface of the 
mucous membrane. 
The colloida) solutions 
of organic silver compounds, 
which are so extensively used in 
the eyes, are weak and even doubtful 
antiseptics, but they are nevertheless 
mechanically cleansing, and are less irritating 
than Silver Nitrate. Aqueous solutions of boric 
acid (1 to 5%), sodium borate (2%), and sodium bicar- 
bonate (1%) are other common agents used as eye lo- 
tions, but they are largely mechanically cleansing lotions 
for the eyes. 

The complicated and extremely sensitive mucous 
membranes of the nasal passages practically preclude 
any important antiseptic and disinfectant actions 
through the use of nasa) lotions, douches, sprays and 
irrigations. The colloidal solutions of organic silver 
compounds have become very popular, but are prob- 
ably useless from an antisepsis standpoint. The deter- 
gent, isotonic, aqueous solutions of such agents as 
sodium borate (6 teaspoonfuls to a quart of water) and 
sodium bicarbonate (4 teaspoonfuls to the same quan- 
tity of water), and the National Formulary “Dobells’ 
solution’ and alkaline aromatic solution are as “‘potent”’ 
as the vast majority of the so-called ‘antiseptic solu- 
tions” of the past three decades. Another popular class 
of nasal lotions is the group made with liquid petrolatum 
as the solvent and vehicle, and containing such agents 
as menthol, camphor, eucalyptol, and various other vola- 
tile oils and their derivatives. 

A mouth wash is a lotion for the parts of the oral 
cavity in front of the anterior pillar of the fauces; 
whereas a gargle is a lotion for the parts behind it— 
primarily for the pharynx. Obviously, lotions applied 
to the mouth and throat cannot remain there for any 
but very short periods of time, and, consequently, 


preparations of these types must be used at frequent 
(Continued on page 456) 






































































There are a number of specialties and formerly 
troublesome formulas which are now being made most 
satisfactorily into tablets by the “slugging” or precom- 
pressing method of granulation. This procedure is par- 
ticularly useful with ingredients which are sensitive to 
moisture, heat, or are incompatible with other drugs or 
chemicals in the formula. Formulae formerly regarded 
as troublesome, impractical or impossible because of 
these reasons can now be made economically and with- 
out difficulty. This general procedure, because of its 
advantages and certain economies, is also being ex- 
tended where practical to more general formulae. 

The procedure consists in thoroughly mixing the 
various ingredients, compressing the formula in the 
form of fine powder into crude tablets or “‘slugs’’, grind- 
ing these slugs and then recompressing the resulting 
granulation into the finished tablet. By this method an 
excellent granulation and tablet can be produced with- 
out the need of wet mixing, granulating and drying. 
Elimination of the operations referred to and the equip- 
ment involved also mean savings in initial investment, 
floor space, labor and handling. The method of making 
such granulations and advantages of slugged granula- 
tions and tablets made from them are discussed below. 

In order to prepare a granulation by the precompres- 
sion method two things are necessary. In the first place 
the various powders must have inherent binding qual- 
ities. When developing a formula certain excipients 
may have to be added and the formula properly 
balanced to secure this binding effect if the ingredients 
themselves do not possess it. Secondly, the fine powder 
must be put into tablet form which involves the problem 
of feeding the material. This matter of feeding the 
powder, and compressing it successfully, has retarded 
wider use of the slugging method of granulating until 
recently when machines have been developed or modi- 
fied to do the work in a satisfactory manner. 
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GRANULATING 


By John A. Silver 


Above at the left is shown an installation of a 
large machine slugging powders for subsequent 
compression into finished tablets in the machine 
at the left. 


For the actual work of slugging the powders a special 
rotary type of tablet machine has been found most suit- 
able. In this machine the die cavities into which the 
powder is to be filled pass beneath a stationary feeding 
device or grid. Since the design is such that the powder 
is kept in motion and prevented from “bridging,” the 
die cavities usually, 34’’ to 78” in diameter, readily fill 
by gravity. Certain formulas do not feed as readily as 
others and this bridging effect may result in dies not 
being uniformly filled. In the rotary type of slugging 
machine this is overcome by over-filling each cavity and 
then scraping off the excess so that the resulting slugs 
are uniform and have the same density or hardness, 
which is of great importance when these slugs are sub- 
sequently broken down into final granulation. 

In the slugging operation there is considerable dust 
caused by air trapped in the powder escaping from be- 
tween the punches and dies at the compression station 
and carrying powder with it. Accordingly, it is advis- 
able to have the working parts well housed and pro- 
tected from this dust and some form of dust collecting 
device at the compression point. Though some of the 
air escapes from the powders as they are compressed, 
enough usually remains to cause the slugs to laminate 
or “cap” when this air expands as the tablet is ejected. 
Since the slugs are to be broken up anyway into granu- 
lation, this would not be a serious problem were it not for 
the fact that pieces or parts of these tablets very fre- 
quently pass back into the feeding mechanism to be 
recompressed along with the powder to which the ma- 
chine is adjusted causing the press to be overloaded or 
jammed unless some adequate protection is provided. 
One type of rotary tablet machine has such a protection 


Oct. ’36: 39, 4 














7 











BY SLUGGING 


PHOTOS COURTESY F. J. STOKES 


Above at the right is shown an oscillating gran- 
ulator for breaking down slugs to granulation. 


in the form of an automatic and adjustable excess 
pressure release or safety device, which it is claimed was 
particularly designed to meet such a condition. This 
machine also has housed working parts and a dust col- 
lecting nozzle at the compression point. Being rug- 
gedly constructed it has ample strength for applying the 
higher pressures necessary in the slugging operation. 

Although a single punch machine can sometimes be 
used for slugging, it is usually not practical. The 
primary difficulty is with the feeding mechanism which 
does not assure a uniform slug and as a result the press 
is very likely to be jammed or excess fines result when 
the soft and imperfect slugs are ground into granula- 
tion. The general type of action of a single punch 
machine is also against its selection since pressure is 
applied by a sudden blow from the top rather than by a 
slow squeeze from each side of the tablet simultaneously 
as in the rotary model, even assuming a powdered 
formula that will feed satisfactorily. Further, more air 
is trapped in the slugs when made on a single punch 
press, there is more lamination, usually resulting in 
excess fines in the granulation. 

One type of machine for breaking up the slugs into a 
uniform granulation is an oscillating granulator shown 
in Fig. 1. A rotor at the bottom of the hopper oscillates 
back and forth breaking the slugs and forcing them 
through a special steel screen of the proper mesh. This 
machine is being used most successfully by large makers 
of “aspirin” granulation, practically all of which is 
formed by the pre-compression method. This granula- 
tor produces a granulation most satisfactory for com- 
pressing having fewer fines or less powder than other 
method or equipment. The slugs are usually very 
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hard, and to prevent jamming or breakage the machine 
should be ruggedly constructed. 

After making the granulation from slugs it is lub- 
ricated and compressed into the finished tablets. In- 
variably slugged granulation contain more fine powder 
than those made by the usual process of adding a bind- 
ing solution. This extra amount of fine powder in- 
creases the tendency for the tablet to split or cap which 
can not be tolerated in the final tablet. Accordingly, on 
slugged granulations it may be necessary to slow down 
the standard type of compressing machine. In this re- 
gard a variable speed drive is most convenient, and also 
economical as an accessory, since it permits the machine 
to be slowed down or speeded up for any particular 
granulation. Because of the powder in the granulation 
housed working parts and a dust collecting nozzle at the 
compression point facilitate operation and help assure a 
clean machine and tablet department. 

A typical example showing the advantages and pos- 
sibilities of the slugging method is found by comparing 
the formula containing acetylsalcylic, acetphenetidin 
and caffeine made by two separate granulations and by 
precompressing the mixed powders. 

Where two granulations are made the acetylsalcylic 
acid is first carefully granulated with starch paste and 
dried. Since moist aspirin discolors when in contact 
with iron, it is necessary to use special metal mixers, 
screens, etc., in preparing this granulation. The other 
ingredients, caffeine and acetphenetidin, are separately 
mixed with milk sugar and powdered starch, moistened 
with gelatin solution, then granulated and dried. These 
two granulations must be of a uniformly fine mesh or 
size, which means extra screening operations and care, 
and must be mixed and lubricated before compressing. 
The slugging method, on the other hand, involves 
simply the initial mixing of all of the powdered in- 

(Continued on page 464) 
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BEESWAX IN CREAMS 


By Thorpe W. Deakers* 


beeswax in cosmetics can be 
undoubtedly attributed to the 
following reasons: It is a 
biological product; it is the 
basis of exceedingly stable 
emulsions; it does not develop 
rancidity and rarely causes 
allergic reactions. Altogether 
it is one of the most indispensable ingredients known to 
cosmetic manufacturers. A few observations, which 
were gathered as a result of a number of experiments 
conducted on the use of beeswax in cosmetic creams, 
therefore, should prove of interest. 

The experiments were begun in an attempt to answer 
the following questions: What part does the acid 
number of a beeswax play in securing a good emulsion? 
Is there a correlation between low acid numbers and 
good emulsions, or high acid numbers and good emul- 
sions? What effects do the various types of beeswax 
have on creams? What is the effect of adulteration? 
Does the development of sheen, surface gloss, and fine- 
ness of emulsion grain depend on the beeswax used or 
upon manipulative procedures? 

To answer these questions satisfactorily, tests were 
made on ten samples of beeswax. The samples were 
first subjected to melting point determinations and 
ranged from 60°-66° C. The average melting point was 
found to be 64° C. The various specimens were then 
titrated and gave acid numbers ranging from 16 to 24. 

After this data had been collected, a standard formula 
cream was made using the different specimens of bees- 
wax. 

The formula employed was as follows: 


NO. 1. 

SECM re ey RCN ee once erg 2 aes 
PURNMAR EONS oo es ok os a oh oa esi cret ea ea 56.0 
Water..... Ee ee MART EOS ce Pea espa etee - Seer 
Borax... . - Loe AS Teer ee reek hone ee ree 7" 
ELS SPAS ie ae ee CD EO op EE Se 0.45 


*Hollywood, Cal. 
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In this cream, which was of the cold cream type, all 
other hardening agents such as paraffin and ceresin 
were excluded for it was essential that the formula be 
kept as simple as possible. By means of this procedure, 
the effects produced by the various samples of beeswax 
could be more accurately studied and the possibility of 
misinterpreting the results correspondingly reduced. 

Throughout the experiments all emulsions were 
formed at 60° C. Furthermore the rate of addition of 
the water phase, the time of stirring, and any other 
factor likely to have a bearing on the finished product 
were kept constant. Five hundred grams constituted 
the batch lot. To check manipulation, several samples 
of each cream were poured at 55° C. and 42° C., and set 
aside to age. 

After a month had elapsed, the samples were again 
taken out and inspected. All the creams proved of the 
O/W type. It was logical to expect that the beeswax 
with the lowest melting point would form the softest 
emulsion. Examination showed this to be true. The 
other preparations all varied in stiffness proportionately 
to the melting points of the respective beeswaxes. 

Three beeswaxes in particular gave excellent emul- 
sions, while the rest formed much more grainy creams. 
A few beeswaxes had a tendency to produce spongy 
products. Most of the emulsions had a fairly good gloss 
on the surface although five out of the ten samples 
possessed a decided wrinkling effect on the top. The 
three specimens that produced the best creams showed 
a wide divergence in their acid values for they varied 
from 16 to 24. It is evident, then, that acid numbers are 
of little importance in the fabrication of good beeswax- 
borax emulsions, except, of course, for standardization 
and uniformity of the individual beeswaxes once they 
have been selected. 

Further examination of the various specimens un- 
covered many other interesting facts. The creams 
poured at the lower temperatures had a much higher 
surface gloss than those poured at 55° C. The hotter 
poured creams sank in the center of the jar while the 
colder poured creams showed little or no sinking. 
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At right is shown sun- 
bleached shredded bees- 
wax on truck to be melted 
into discs and slabs; below 
shredded beeswax being 
removed from sun-exposed 
racks; Next, discs being 
taken from machine and 
packed; Finally, lumps of 
crude beeswax. 


Without a doubt this constriction is caused by the 
shrinkage of the wax-oil phase as it cools, and because 
the mixture is free to give only in the center of the con- 
tainer, the result is center drop. Slow stirring and sub- 
sequent cold pouring do away with this sinking to a cer- 
tain extent. It must be remembered, however, that the 
greatest shrinkage is caused by the wax-oil phase 
crystallizing out. Ordinarily cold creams and cleansing 
creams should not be stirred after this change in state 
occurs in the emulsion. Else the product will have little 
rigidity. It was noted that the creams poured at 42° C, 
were less rigid than the creams poured at 55° C. 

At 42° C. the creams made from the above formula 
were al an ideal consistency for pouring. When the flow 
of the emulsion into the containers was cut off, the 
cream in the center of the jar projected slightly above 
the rest of the surface. As the product cooled and the 
beeswax caused the oil-wax phase to become rigid, the 
projection sank to the level of the surface. The result 
in most cases was a smooth, glossy job of filling. 

Topping of creams can thus be eliminated by pouring 
the emulsion at the proper temperature. 

Beeswax odor is an important consideration in man- 
ufacturing cosmetic creams. Of course, in the formula 
(Continued on page 454) 
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To the left is a general view of the 
center aisle in Bullock’s during the 
pageant, showing the nude figure 
pouring perfume over her body, 
while below is 4 closeup showing 
in detail the treatment of the 
special showcases. Then reading 
around the pages are seven of the 
windows—Gardenia, Bulgaria, 
the laboratory window with the 
map of the world dramatizing the 
contributions of all parts of the 
world to perfume, the antique 
window with its interesting col- 
lection, then Flowers, Le Temps 
des Lilas, and France. At the 
very top is an inside display at the 
main entrance to Bullock’s. 
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Houbigant’s Historical Pageant of 

Perfumes which was staged at Bullock’s 

i of Los Angeles early in September, and 

i which will be repeated in other depart- 

: ment stores throughout the country, 


represents the type of merchandising of 
the products of this industry which should 
be increased and extended. In brief it 
consists of dramatizing the products of 
the toilet goods department with the im- 
mediate view of increasing sales but with 
the larger and more lasting view of in- 
creasing the interest and the knowledge of 
the consumer concerning these products. 

The products of this industry lend 
themselves to dramatization in two out- 
standing ways—from the news angle, 
which is the angle of style and fashion, 
and from the historical angle which deals 
with the century-old background of the 
materials and products and processes of 
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this industry. There is also a third appeal, also educa- 
tional, which is a very powerful one—the appeal to im- 
prove the appearance and the personality, but that is an 
intimate appeal which does not lend itself to large scale 
dramatization. 

As its name implies, the Historical Pageant of Per- 
fumes created its pageantry about the second of these 
appeals, and, in so doing, produced what is understood 
to be not only an outstanding sales success but also an 
intense public interest in the products featured, in the 
store, and in the entire subject of perfumes. 

Kight of the store’s best windows were given over to 
the task of dramatizing the pageant for passers-by. 
Four of the windows symbolized “Lilac,” ‘Rose,’ “Gar- 
denia Concrete” and ‘‘Presence” perfumes, while two 
other windows dramatized the contributions which 
France and flowers make to perfumes. Another window 
dealt with Houbigant history, featuring an original in- 
voice of Houbigant merchandise to Napoleon, one to the 
children of King Louis X VIII, and an original warrant 
given by Queen Victoria, appointing Houbigant per- 
fumers to her court. A center of interest in this window 
was the exhibit of antique perfume and cosmetic con- 
tainers and toilet items, some of which are from 160 to 
175 years old. These are the property of F. Javal, head 
of Houbigant, and are reputed to be the outstanding 
collection of this kind in the world. 

The key window featured a perfume laboratory with 
some thousands of the raw materials of the perfumer’s 
art including essential oils and aromatics, ambergris, 
civet and musk. A map of the world was used as a back- 
ground with a chart in front showing the contributions 
of all parts of the world to the raw materials which are 


necessary to the making of fine perfume. 





Inside the store, the focal point of interest was a 12- 
foot statute of a nude pouring perfume over her body 
and the doors to the store were drawn aside to permit 
this statute, thrown into full relief with spotlights and 
floor lights, to be seen from the street both day and 
night. The ends of ten counters down the center aisle 
were also given over to Houbigant displays with girl 
attendants in French costumes. Each booth was de- 
signed and executed in a different color and the costume 
of each girl matched that of the corresponding booth. 

The pageant was a ten-day promotion and, instead of 
tapering off, the sales volume showed an increase during 
each succeeding day. It is interesting to note also that 
no prices were shown in the advertising, in the windows, 
or in the booths themselves. 

Pierre Harang, sales manager, and Emil D. Gutcheon, 
Western manager of Houbigant, were responsible for de- 
veloping this outstanding promotion. Houbigant is to 
be congratulated upon it for, aside from its sales success, 
it is a real contribution of benefit to the entire perfume 
industry. They created the proper romantic and artis- 
tic atmosphere for selling perfume and at the same time 
added to public interest in and knowledge of perfume. 

And, from the point of view of the store, merchandis- 
ing of this type makes it a focal point of the interest of 
the community, something more than a purveyor of 
merchandise. In an educational promotion of this type, 
it makes its influence felt throughout the entire com- 
munity and besides contributes more of lasting value to 
the cause of cosmetics, in our opinion, than could an 
equal amount of money spent upon straight advertising. 
Toilet goods are unique among the articles of commerce 
in presenting opportunities for doing things of this kind 
and it is distinctly to the advantage of this industry to 
see that more of them are done. 
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ESTIMATION OF CHOLESTEROL 


By Mary Imogene Shepherd 


A simple colorimetric 
method for the estima- 
tion of total cholesterol 
in lanolin and absorp- 
tion bases can be 


the various methods 
used by biochemists for 


cholesterol in blood. 
Here is given the out- 
line of a procedure 
which has been used ex- 
tensively by the author 
in cosmetic research for 
some years. Nothing 
like perfection is 
claimed for the method; 
but it is suggested as a 
comparatively rapid 
and apparently entirely 
adequate means of pro- 
curing some knowledge 
of the cholesterol con- 
tent of the preparations 
with which the cosmetic 
chemist works. 
Preliminary to the 
actual determination, 
prepare a “perma- 
nent” color standard 
against which the color 
of the sample under- 
going analysis may be 
compared. For this, in 
common with the 
recommendation of 
some biochemists, a 
solution in water of beta-naphthol green B is satisfac- 
tory. Dissolve 1 gram of betanaphthol green B in 1 
liter of distilled water. This solution keeps indefinitely 





worked out from one of 


the determination of 


if it is stored in a dark 
colored glass bottle and 
sealed with _ paraffin 
around the stopper. One 
cubic centimeter of this 
solution is diluted with 
exactly sixteen cubic 
centimeters of distilled 
water making seventeen 
cubic centimeters of 
“color standard.” 

If perfectly pure dye 
is used, and rigid care is 
exercised in making the 
solutions surprisingly 
little error will be found 
in the use of the color 
standard; but wherever 
precision of higher order 
is desirable, it is always 
best to standardize the 
dye solution against 
pure cholesterol. 

It is quite convenient 
to use the Hellige col- 
orimeter, so that the 
standard wedge should 
be filled with the color 
solution prepared as 
outlined and sealed with 
paraffin. To delay de- 
terioration of the stand- 
ard, the colorimeter had 
best be kept in a dark 
closet when it is not 
being used for choles- 
terol determinations. 
Much annoyance is ex- 
perienced in the determination when the sample, as in 
the case of hydrated lanolin, carries considerable water. 
Any way of removing the water from the sample should 
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precede the determination; and an excellent manner of 
accomplishing this is merely to mix the sample with 
Plaster of Paris and then dry the mixture in a heated 
oven. 

Weigh out exactly 150 milligrams of lanolin. Mix it 
with a small quantity of Plaster of Paris from 10 to 20 
grams. It is not necessary to weigh the Plaster of Paris. 
Place the mixture in an oven kept at around 105° C. 
for 4% to 34 hour, and allow the dry mixture to cool. 
Transfer it to the thimble of any ordinary extraction 
apparatus, such as a Thorn or a Soxhlet. 

Place about 25 cubic centimeters of chloroform, 
preferably anhydrous, in the extraction flask and ex- 
tract for 4% hour. Allow the chloroform extract to cool 
and transfer it to a 200 cc. volumetric flask. Make the 
solution up to exactly 200 cubic centimeters with 
chloroform. 

Place exactly 5 cubic centimeters of the solution in a 
ten cc. cylinder graduate. Add 2 cubic centimeters of 
acetic anhydride and as quickly as possible thereafter 
add 0.1 cc. of sulphuric acid. Shake thoroughly to in- 
sure intimate mixing and place the cylinder in a dark 
closet to allow the color to develop. 

Match the color in a Hellige colorimeter against the 
dye standard previously mentioned. 

The following table gives the approximate number of 
milligrams of cholesterol contained in the five cubic 
centimeters of the sample matched. 


TABLE I 
Reading Mgms. in Reading Mgms.in Reading Mgms. in 
dee. dce. dec. 
15 0.74 35 0.57 Sy) 0.40 
16 0.73 36 0.56 56 0.40 
17 0.72 37 0.55 37 0.39 
18 0.71 38 0.59 58 0.38 
19 0.70 39 0.54 59 0.37 
20 0.69 40 0.53 60 0.36 
21 0.69 41 0.52 61 0.35 
22 0.68 42 0.51 62 0.35 
23 0.67 43 0.50 63 0.34 
24 0.66 44 0.50 64 0.33 
25 0.65 45 0.49 65 0.32 
26 0.65 46 0.48 66 0.31 
27 0.64 47 0.47 67 0.30 
28 0.63 48 0.46 68 0.30 
29 0.62 49 0.45 69 0.29 
30 0.61 50 0.45 70 0.28 
31 0.60 51 0.44 «A O27 
G4 0.59 52 0.43 72 0.26 
33 0.58 53 0.42 73 0.25 
34 0.58 54 0.41 74 0.24 


From this table it is an easy matter to calculate the 
per cent. of cholesterol in the original sample. Multiply 
the value found in the table by 40 (to have the number 
of milligrams of cholesterol in the 200 cc. of extract 
dilution). Divide this figure by 150 (the number of 
milligrams of original material used and contained in 
the 200 cc.) and multiply by 100 to convert to per- 
centage. 


454 The Drug and Cosmetic Industry 





For example; the colorimeter reading is found to be 
58. This corresponds to 0.38 milligrams of cholesterol, 
according to the table opposite the figure 58.0.38 times 
40=142; the number of milligrams of cholesterol in 150 
milligrams of sample. 142/150 times 100=9.5. The 
sample shows 9.5% of cholesterol. 

Occasionally samples of absorption bases will be met 
that show as little as 2 or 3 per cent. of cholesterol. In 
this case, the analysis will have to be made either with 
more material, say 750 instead of 150 milligrams of 
sample: or, if 150 milligrams are used, the chloroform 
extract should be made up to 100 cubic centimeters or 
less. 

This method does not distinguish between cholesterol 
in the free state and cholesterol esters. It measures 
total cholesterol, with which our researches have been 
mainly concerned. The use of a color comparator offers 
the simplest means of carrying out this colorimetric 
determination, but is not the only possible method. 
Using known amounts of pure cholesterol, a series of 
naphthol Green B color standards can be made and 
these then used in analyzing unknown samples. 
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Beeswax in Creams 


(Continued from page 449) 


used in the above experiments, approximately fifteen 
per cent. of beeswax was employed. Naturally, if the 
product had very much odor to begin with, it certainly 
would be very pronounced in a cream of this concentra- 
tion. Six out of the ten samples gave a distinct beeswax 
odor, which came through a rose perfume concentration 
of about a half per cent. Inspection showed that the 
chemically treated beeswaxes generally developed the 
least odor. Otherwise there was very little difference 
between sunbleached and chemically bleached prod- 
ucts, in quality of texture, in color, in emulsifying abil- 
ity, or in the stability of the creams they formed. 

To find the beeswax with the greatest emulsifying 
power, a series of creams was made by using the formula 
previously given and reducing the borax concentration 
to the lowest amount that would still give a stable 
emulsion. All other conditions were standardized. Four 
beeswaxes gave poor emulsions with a borax concentra- 
tion of .22 per cent. Three furnished fairly stable emul- 
sions, and the other three gave excellent fine-grained 
products. These latter types showed no correlation as 
to acid numbers or melting points. Again there was a 
wide variation in chemical characteristics. 

It was observed that as the borax concentration was 
reduced the creams became much more oily when 
rubbed on the skin. 

In an attempt to cover every loophole, the following 
assumption was made: Perhaps some beeswaxes are 
better adapted to special formulae than others. There- 
fore the formula previously given was changed to 


(Continued on page 476) 
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COSMETIC OINTMENTS 


Cosmetic ointments are classified 
by the fact that they carry their 


medicaments in greaseless form. 


They are of special value in many 


instances. 


A new class of ointments or ungents may be identi- 
fied as cosmetic ointments, because the medicaments in 
them are carried in greaseless vehicles instead of greasy 
ones. The traditional ointment bases lard, lanolin, 
tallow, petrolatum, etc. came into use because, in ad- 
dition to forming convenient vehicles for external prep- 
arations, they were more or less emollient as suited 
particular requirements. 

Since the healing, soothing or penetrating properties 
contained in any of the traditional ointment vehicles, 
can now be duplicated or surpassed, it is difficult to 
understand why existing public demand has not been 
sooner met, especially in view of the fact that at least 
one nationally known ointment for the treatment of 
burns is of the greaseless or cosmetic type. 

Greaseless ointments are of particular importance in 
the treatment of minor cuts, bruises, burns, abrasions, 
pimples and other afflictions likely to be located on con- 
spicuous parts of the body such as the hands or face. 
The same type of vehicle is indicated for foot infections, 
for nothing is less comfortable on a foot, which is con- 
fined in a more or less air-tight shoe, than a greasy 
smear. Another advantage of the greaseless ointment 
is that the base or vehicle itself does not stain. Since it 
is not sticky, the greaseless base is indicated for such 
products as chest rubs. In short, cosmetic ointments 
are pleasanter to use. 

People today, especially women, are keenly aware of 
personal appearance and they demand remedial prep- 
arations that do not proclaim to the world that they 
are suffering from pimples on the nose or from bruised 
fingers. This emphasis on appearances is not only evi- 
dent in business and social life; it is equally evident and 
important in private life. No longer will people use 
what is obnoxious to them, regardless of what doctors 
dictate; they will avoid the remedy altogether or use 
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a substitute. Liquid antiseptics and dressings have be- 
come the substitutes for ointments, and it may be said 
that they are poor substitutes because the medica- 
ments are not long enough in contact with the infection, 
nor do liquids provide the protection which is afforded 
by ointments. 

Effective materials are at hand to meet this inchoate 
public demand for greaseless ointments. Cholesterin, 
lecithin, cetyl alcohol, the vitamins and other com- 
mercially available materials will provide the healing 
and penetrating properties required in an ointment. 
Vanishing cream, glyceryl monostearate, starch pastes 
and triethanolamine soaps may be employed as.vehicles. 

As a matter of scientific fact, emulsified, greaseless 
vehicles actually are more effective than the traditional 
ointment bases. The work of Brown and Scott has 
shown that there is no appreciable difference in sys- 
temic absorption from any of the usual ointment bases. 
Sullman and Cole corroborated this, but showed that 
when vanishing cream was used as a base, the absorption 
of mercury was more than (hirly per cent greater than 
it had been with the usual bases. Gershenfeld states 
that phenol has no germicidal value when contained in 
a fatty vehicle, but tl has an active germicidal value when 
contained in vanishing cream. 

It would appear therefore that the trade is lagging 
not only behind demonstrated public demand, but also 
behind advancing therapy. 

In presenting the following cosmetic ointment 
formulae we are concerned only with the illustration of 
bases. These products may be used as vanishing or hand 
creams, and as ointments by adding any medicament 
required, which is not incompatible with the base it- 
self. However, excepting electrolytes, which of course 
destroy emulsions more or less promptly, the number 
of incompatibles encountered in the manufacture of 
ointments of this type are limited in number. 




















Cosmetic Ointment 
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Procedure: Dissolve the alkali in the hot water to 
which the glycerin has been added. Melt the cetyl 
alcohol, stearic acid, cholesterin and peanut oil to- 
gether. Slowly stir in the alkali solution. Mix the whole 
mass thoroughly and allow to stand for a day. 

The consistency of this product may be changed 
merely by increasing the amount of potassium hy- 
droxide. This tends to make a greater amount of soap 
and hence a firmer product. Lecithin may be added to 
the above base, but it should be added only after 
saponification has taken place. Also a more simple 
type of vanishing cream may be employed, thus:— 


Vanishing Cream Base 
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Procedure: This product is made like the previous 
one. The mineral oil is employed because it is not 
saponifiable and hence tends to offset any drying effect 
that the cream may have. 


Vanishing Cream Base 


Giyceryl monostearate ..... << os eo so es ecnls eos seks sae 13% 
BRIAR occocc agig 1esnIS oie sie Sree ale wa wes la Saesewtnsaug sia apaMea eM 2 
NOONUMBEN 2 hc Gas oes Soa ie eee ale wine te tarns.¢-4.6aaRe ew 10 
DWN ee nectar cule 5 wreath wats BU Gare Rete ee 70° 
Pa DRSTERE OTD Weis ee cte in a ti ts lin sik ice ah ets Che te sh a oe = 


SRMIIIE he rote eat tetera. ots transis tea cian nad ath oa eM me pee 

Procedure: Heat all the ingredients together until 
the wax has melted and the glyceryl monostearate has 
liquefied. Then stir in the lecithin. As this will have a 
somewhat opalescent appearance, it may be desirable 
to make it opaque by adding one or two per cent of 
titanium dioxide. 

The use of vanishing cream as a basis for ointments 
offers many commercial opportunities. The cooling 
effect caused by the evaporation of the water is psycho- 
logically important in the treatment of bruises and 
burns. The high percentage of water contained in van- 
ishing creams provides a means whereby anaesthetics 
can be used more effectively. Further opportunities are 
offered for the marketing of cream antiseptics to com- 
pete with iodine and the usual kinds of household 
antiseplics. 

If we were asked to write the specifications for a 
modern ointment, we should require these properties— 
stated in order of importance :— 

It should kill pain instantly—ie, it should be anaes- 

thetic. 

It should be greaseless and therefore inconspicuous. 


It should be stainless. 
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Antiseptic Lotions 


(Continued from page 445) 


intervals—every thirty to sixty minutes—to insure any 
pronounced effects. 

Mouth washes may be fairly concentrated solutions, 
for even alcohol up to 25° (for adults) is tolerated by 
the oral mucosa. Substances likely to decompose, such 
as the sugars and gums, should not be used in mouth 
washes. If sweetening is desired, Saccharine may be 
used. Soap is a common ingredient of mouth prepara- 
tions, and it increases the power of the solution to pen- 
etrate crevices; however, because of its irritative proper- 
ties, the concentration should be rather low. Another 
advantage of soap as an ingredient of mouth washes is 
its established spirocheticidal power. Soap-containing 
mouth washes require strongly aromatic flavoring 
agents if they are to be palatable, but an excess of these 
agents is undesirable in preparations intended for 
children, because of the very delicate, sensitive mucosa 
of the young. 

The “antiseptic” and “disinfectant” mouth lotion is 
a moot question for everybody involved, and, until 
satisfactory, practical methods of standardization have 
been developed, and in the light of possible early de- 
velopments along this line, probably “the less said, the 
better.” Most are of the opinion that, from the angles 
of present definitions, there is no such thing as a real 
disinfectant mouth wash. In the light of the evidence, 
they are probably correct. As a simple cleansing agent 
for the mouth, solution of hydrogen peroxide, diluted 
with one or two parts of water, may be used to ad- 
vantage in some oral conditions. Note the increase in 
the “peroxide” and the “perborate” dentifrices. 

Little need be said here concerning the lotions used 
for effects on the pharynx—the gargles, which on the 
whole are extremely unsatisfactory. As used by most 
people, they are actually mouth washes due to the fact 
that the average individual does not gargle so as to 
secure adequate contact behind the anterior pillars of 

Most adults do not gargle: they “blow 
Young children cannot gargle effectively. 


the fauces. 
bubbles.” 
Urethral lotions are employed by injection, instilla- 
tion or irrigation. Due to the fact that the mucous 
membranes of the urethra and bladder are highly sensi- 
tive, such lotions must be mild, a requirement which 
seriously limits the usefulness of most of the antiseptic 
and disinfectant agents utilizable in the genito-urinary 
tract. Only while the micro-organisms are still on or in 
the superficial layers of the mucosa can any of these 
agents prove effective. Consequently, they are used 
largely for prophylactic and abortive purposes, and 
time is the most important factor in the effectiveness of 
such measures. Solutions of the organic silver com- 
pounds, silver nitrate, mercuric oxycyanide, acriflavine, 
and potassium permanganate are among the agents 


(Continued on page 464) 
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PERFUME PARADE 


The tide seems to have turned at last in the perfume 
market. Both manufacturers and retailers report that 
trading up has definitely started and that the first evi- 
dence is the trend away from dram selling and the in- 
creased demand for the larger sizes. Women are no 
longer interested in spending as little as possible for 
perfumes, but rather are looking for glamorous and 
beautifully packaged perfumes. Recognizing _ this 
trend, manufacturers are presenting new perfumes in 
what amounts to almost a continuous procession and it 
is interesting to review some of the more recent addi- 
tions to the perfume parade. 

Yardley’s new “Bond Street” was inspired by the 
forthcoming Coronation. Yardley’s perfumes up to 
this point have been extremely conservative—light 
floral odors, and the new “Bond Street” is a new de- 
parture in Yardley perfumes, in that it is a stronger, 
more luxurious odor. It is packaged in a stately gold- 
capped bottle, classic in its simplicity, accentuated by 
two wings tapering from the neck of the bottle down 
each side. The box is of regal colors in four squares over 
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which gold scrolls are inscribed. The spirit of the new 
gay era is caught in both perfume and packaging. 
Houbigant feels that American women’s tastes in 
perfumes today show two trends—one for faithful re- 
productions of well-liked flowers, and the other for per- 
fumes which leave something to the imagination, and in 
order to fit into the modern mode of living, Houbigant 
Its 
fragrance lends itself both to city as well as country 


presents its newest perfume, “Country Club.” 


wear. The presentation is smart and _ beautifully 
The 
gem-like topped flacon stands on a gold pedestal. The 


cover, which lifts vertically, is of rich, brown suede and 


adapted to the name and to the perfume itself. 


emerald-green and bears the name “Country Club” 
stamped in gold. It is offered in three sizes to bring it 
within the reach of women whether of large or moderate 
means. 

Another recent presentation was Lentheric’s ““Shang- 
hai,” what might be called a modernized Oriental fra- 


(Continued on page 475) 
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Raw Material Trouble Spots 


(Continued from page 442) 


brought to the fore the real importance of Spain as a 
source of supply for many of the raw materials used in 
the manufacture of drugs and cosmetics. 

Among the important essential oils to be affected by 
the conflict between the government forces and the rebel 
Facists are thyme, orange, spike lavender, sweet al- 
mond oil, origanum, pennyroyal, rosemary, geranium, 
basil and manderine. This is rather a formidable array 
when it is understood that practically all supplies have 
been cut off for months, and the war may last much 
longer. The country has been so devastated that it is 
likely that some of these crops have not been collected 
at all, and in that case the situation will not be cleared 
up for another year. 

The most important botanicals from Spain are ergot, 
licorice, uva ursi, Spanish saffron and paprika. Sup- 
plies of mercury and olive oil have also been seriously 
affected with the current spot market already feeling the 
direct influence of the curtailment of shipments from 
Spanish producers. 

Ergot is a fungus growth on rye. It has always been 
such backward countries as Spain, Poland, Portugal and 
Russia that, because of the poor quality of grain crops 
produced there, produced the world’s supply of this 
extremely valuable drug. Poland and Portugal, how- 
ever, were never large producers, the bulk of the stocks 
coming from Spain and Russia, with the best quality 
from the former country. 

During the last few years, however, Russia has 
emerged as a decidedly progressive country. Every 
effort has been made to increase the quality of export- 
able raw materials. Such a leading authority as Dean 
Rusby, after considerable research in ergot, finally gave 
the Russian material a clean bill of health and an- 
nounced it equal in quality to ergot produced in other 
countries. 

Unfortunately for manufacturing consumers of ergot, 
the efforts of the Soviet Government have also been 
directed toward improving the quality of all grain crops 
in Russia. As a result of their success the supply of 
Russian ergot has been steadily declining so that con- 
sumers are thrown back on Spain as the only large pro- 
ducer. And now there is no Spanish ergot! The situa- 
tion produced by this impasse is so serious as to make it 
likely that recourse will have to be had to a synthetic 
material. 

The curtailment of shipments of mercury from Spain 
is also of momentous importance to the drug industry. 
Spain contains the largest producing mercury mine in 
the world and through their close association with the 
Italian producers have always controlled the world 
markets. Without this production the situation is very 
serious. 

The United States has never produced sufficient mer- 
cury to meet their own requirements and it has always 
been uneconomical to operate the mines here when mer- 


a 


cury was selling below $72.00 per flask. With mercury 
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today selling at $82.00 per flask it will undoubtedly act 
as a stimulating influence on American production but 
only on condition that mercury remains high in price. 

All the leading mercurial salts have reflected the 
position of the raw material and these items will bear 
further close watching should conditions in Spain con- 
tinue unsettled. 

Spain is also an important producer of cork which is 
used extensively in our industry. The daily press re- 
ported recently the confiscation of the extensive prop- 
erty of one of our leading cork companies and this is 
bound to have some price repurcussion. 

Until such time as the present troubles in Spain are 
definitely settled it is most likely that the market on 
these items will be more or less nominal in that dealers 
will find it increasingly necessary to conserve their exist- 
ing stocks so that regular customers will not suffer more 
than is absolutely necessary. 

An increase in the prices of all kinds of soap products 
in the next few weeks, due partly to the civil war now 
being fought in Spain, was predicted by soap manufac- 
turers. It was pointed out that Spain is one of the 
largest producers of olive oil, an essential ingredient in 
the manufacture of some soaps and that the price of this 
raw material has increased 10 per cent. since the revolu- 
tion made it impossible to obtain olive oil from Spain. 

Within the last seven weeks the wholesale prices of 
three other raw materials used in the manufacture of 
soap are reported to have risen from 16.6 to 38.2 per 
cent., and the manufacturers stated that they may be 
forced at any time to increase the price of all finished 
soap products. 

In addition to olive oil costs, there have been marked 
increases in the prices of palm oil, cocoanut oil and 
tallow, all of which are widely used in soap products. 
The price of palm oil has gone up 25 per cent., that of 
cocoanut oil 16.6 per cent. and of New York tallow 
38.2 per cent. 

Besides the Spanish revolution the enactment of the 
Bailey amendment to the general revenue bill by the 
last Congress and the serious drought in American 
farm regions were said to be contributing factors to 
rising prices. 

The Bailey amendment imposes an excise tax of three 
cents a pound on imported tallow and animal oils, in- 
cluding fish oils not produced by American whalers. 

The drought has seriously affected the corn, cattle and 
hog crops. As a consequence the price of tallow and 
lard has increased and further rises are expected. 

Internal strife is still rampant in China and now that 
country is threatened with another invasion by Japan. 
The war lords, or whoever it is that control the destiny 
of the various provinces in China, are at it again. Re- 
ports emanating from China indicate that in conse- 
quence of a blockage by the National Government of 
Kwangsi Province, anise and cassia oils cannot be 

(Continued on page 493) 
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SWEDEN’S COSMETIC MARKET 





A view of the toilet goo 
Stockholm. This is the largest department store in Sweden. 


The Swedish woman, usually very light of complexion 
and with very dry skin has a real need for cosmetics and 
represents, in aggregate, quite a potential market, ac- 
cording to our foreign correspondent, Willis Lindquist, 
writing from Stockholm. He states further that the 
cosmetic industry in Sweden is only about ten years old 
and that most of the volume in the higher-priced mer- 
chandise is in goods of American and French manu- 
facture. Advertising and display of conservative na- 
ture are said to be favored by the Swedish public, al- 
though the retailers confess that American-type adver- 
tising and display by American companies have 
done much to make the Swedish women cos- 
metic conscious. Aside from the rather con- 
fusing mass of display, the retail cosmetic 
shops and department are modern and smart in 
their appointments. 

He also states that, “the salient feature of the 
Swedish cooperative as distinguished and op- 
posed to those of Denmark and other countries, 
is to lower prices for the consumer. If neces- 
sary the cooperative organization will go into 
the manufacture of certain items to attain that 
end. How have they affected the cosmetic in- 
dustry and cosmetic prices in Sweden? Have 
they served to lower prices in this field? 

“The cosmetic industry and the sale of cos- 
metics in Sweden is relatively new, ten years or 
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so, and it isn’t the type of product which would 
naturally receive much attention from the co- 
operatives, since but little market for cosmetics 
exists as yet in the rural districts where the 
special interests of the cooperatives lie. Yet 
these organizations do sell cosmetics. Their re- 
tailers in the rural districts sell the products at 
comparatively low prices but in Stockholm, for 
example, the cooperatives’ prices are almost on 
a par with those of competitive lines, with the 
result that it does make for additional com- 
petition. 

“Generally speaking, however, prices seem to 
mean very little in Sweden. Not that the 
people have a great deal of money, but they 
seem to prefer to do without rather than com- 
promise on what they believe may be inferior 
merchandise.” 

The Swedish people, generally speaking, refuse to be 
impressed by advertising claims, words, assertions, de- 
sign or color, or anything else which is not a part of 
their own experience. They seem to have definite 
ideas of what they want and are even inclined to con- 
sider strong statements about a competitive product an 
insult to their better judgment. They will and do exper- 
iment with different products until they find what they 
like. Consequently any cosmetic merchandising in that 
country must take these factors into consideration.” 








selling perfumes and cosmetics in Stockholm, Sweden. 


459 























460 The Drug and Cosmetic Industry Oct. ’36: 39, 4 




















HUNT CLUB 


Le Baron Baltique, Ltd., has added 
another item to its Hunt Club line—a 
shaving bowl. The bowl is dark blue 
bearing the gold and blue Hunt Club 
crest which characterizes all of the 
Hunt Club products. 


ELIZABETH ARDEN 


Elizabeth Arden’s ‘Busy Woman's 
Box’”’ is a practical little kit containing 
a complete make-up compactly ar- 
ranged in a fabrikoid kit. The top 
flap of the box has a concealed mirror 
which can be placed in an upright 
position when opened. 


CIRO 
Ciro now makes available two 
numbers in the line ‘Surrender’ and 
“Reflexions’’ in five-dollar sizes. The 
smaller bottles are exact replicas of 
the regular sizes. 


HUDNUT 


Among Hudnut’s holiday offerings 
is a new vanity which may be had 
separately or in a set including a lip- 
stick and cigarette case. Double or 
single loose powder vanity supplied 
in black, white and red. 


KATHLEEN MARY QUINLAN 
One of Kathleen Mary Quinlan’s 


Christmas presentations consists of a 
combination of Flowers of Rain Floral 
Bath and Flowers of Rain Cologne. 


BARBARA BATES 


Barbara Bates’ ““Coronation”’ set in 
copper or silver metalskin is lined in 
rose or green. It contains Barbara 
Bates ball handle buffer, Pliant liquid 
polish, polish remover, cuticle beauty 
oil, powder polish stick, hand beauty 
lotion, Smoothie, Zephyr nail file, 
Crystalite and the new Ivoree stick. 


BARBARA GOULD 


F Barbara Gould offers twin sets— 
one for dry skin and one for oily skin. 
Each set contains the necessary cos- 
metics for normalizing the type of skin 
it has been prepared for. 


LYDIA O’LEARY 
Lydia O’Leary’s “‘Spot-Stick’’ is 
most convenient for concealing the 
occasional pimple or small! blemish. 
The small case about the size of a lip- 
stick is convenient for the handbag. 


CHRYSON 


Chryson’s new beauty package con- 
tains three treatment items: Almond 
Cream, Emulsified Cleansing cream 
and Herbal skin lotion, and three 
make-up items: powder base, powder 
and lipstick. 


PRINCE MATCHABELLI 


Prince Matchabelli’s new round 
compact comes only in white and in 
black enamel. It contains loose 
powder; no rouge. The compact is 
obtainable separately or packaged in 
a set with the Crownstick. 


JAQUET 


Jaquet, Inc., presents a new cream 
mask called Jaquet Masque Vivant. 
It is available in two sizes and is 
packaged in a handsome all-gold jar. 


PEGGY SAGE 

Peggy Sage’s “‘Londoner,”’ in im- 
ported Australian pigskin lined with 
white kid, was designed exclusively 
for Peggy Sage by Nat Lewis. It con- 
tains three shades of liquid polish, 
99-kt. gold plated buffer, a kid purse 
containing manicure implements, etc. 


MARCEL ROCHAS 


The perfumes and toiletries of Mar- 
cel Rochas have come to America and 
are distributed by Pierre Amouroux, 
Inc. The bottles and packages are ex- 
tremely smart in white with a wide 
blue band, and white and red letter- 
ing. 


D’ORSAY 

The House of D’Orsay is introduc- 
ing a crested metal case containing 
three D’Orsay perfumes, the new 
Trophee, LeDandy, and _ Toujours 
Fidele. The case makes a handsome 
cigarette case after the perfumes are 
gone, and comes in white metal with 
gold D’Orsay crest, in black with 
gold crest and in brushed gold with 
shiny gold crest. 


OGILVIE SISTERS 

In excellent season for Christmas 
shopping, Osgilvie Sisters present a 
smart new kit for men of genuine 
leather in rough grain with zipper 
closing. This kit is thoughtfully 
planned with complete grooming es- 
sentials for a trip or for convenience 
on a man’s dresser. 


TUSSY 

Tussy’s trim and practical powder 
box takes a bow. Black and white 
plaskon. Inner cover keeps out dust 
and preserves the fragrance of Powder 
Exotique. It contains a wool puff, 
and when the powder is finished the 
box makes a good cigarette or jewel 
box. 


VITUNG 


International Vitamin Corp. are 
offering Vitung, described as a sooth- 
ing, healing, vitamin fraction of cod 
liver oil in ointment form. Tube and 
carton are in two shades of blue. 
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FORHAN’S 

Forhan’s Tooth Paste tube and car- 
ton have been redesigned. New 
package is not only an improvement 
in color and design, but the large size 
represents increased value since con- 
tents have been increased ten per 
cent. 


ANTOINE 

The Antoine Introductory Make-up 
Kit is a new make-up ensemble just 
introduced by Antoine de Paris. It 
contains make-up remover, foundation 
cream, face powder, rouge, lipstick 
and mascara, compactly arranged in 4 
handsome black and silver case. 


J. B. WILLIAMS 
Williams’ gift package for a man’s 
shaving needs contains a shaving 
bowl, talc, eau de cologne and 
Aqua Velva, all standing in an at- 
tractive holiday box. 


PARFUMS LENGYEL 
Smartly packaged sachet pillows 
are offered by Parfums Lengyel in the 
Imperial Russe odor. Three to a box. 


ALLEN B. WRISLEY 
An unusual and interesting bottle is 
Wrisley’s “Queen’s Guard’” cologne. 
The stopper resembles the head of a 
guard and the rest of the bottle gives 


suggestions of a uniform—altogether 
a clever effect. 
LADY LILLIAN 
Lady Lillian’s “‘Oval’’ bakelite 


manicure set in black and green con- 
tains two shades of nail polish, polish 
remover, cuticle remover, nail white 
pencil, emery board and orange stick; 
also a cotton compartment. 


PLASTIC JARS 
A variety of molded cosmetic jars 
embodying the double-wall insulated 
feature are shown, as weli as double 
ecker containers. Molded jar in 
foreground features a new technique 


of lettering both cover and sidewalls. 
Photo courtesy General Plastics. 


JEAN NOLAN 

Jean Nolan beauty preparations 
are packaged with colorful labels, 
caps, and jar covers. Bottle caps are 
of molded plastic in bright orange. 
Jar covers are double-shell metal 
lithographed in bright orange with 
name in black. Same color scheme is 
carried out in powder box with an 
orange lid and black base. Photo 
courtesy Armstrong Cork Products 
Company. 


CORDAY 
Corday presents a new ‘Perfume 
Wardrobe.” This set may be had in 
the large de luxe sizes of Corday’s 
perfumes, five to a set for $85, and in 
the dram sizes, five to a set for $5.95. 


NATIONAL OATS 
The Nationai Oats Co. offers a 
quick facial called L’Oate, said to 
contain Vitamin F. It is available to 
department stores in two sizes. 


POMPEIAN 
Pompeian’s Christmas ensemble con- 
tains Pompeian face powder, a bottle 
of eau de cologne, foundation cream 
and cleansing cream. 


FERD. MULHENS 

Since spraying offers an excellent 
way of using eau de cologne, ° ‘ATV 
presents a bottle of eau de cologne 
and an atomizer to go with it. It may 
be had with “4711” Classic eau de 
cologne, Geranium Rose, Tosca, 
Troika, Rhinegold, Eau de Cologne 


Russe, or Lavender. 


McKESSON 
McKesson & Robbins are offering 
vitamins B and G concentrate in two 
dosage forms. The new syrup, pack- 
aged in 34 ounce glass containers, is 
suitable for many special uses includ- 
ing dilution of milk or water. 


PARFUMS CHARBERT 
Two of Parfums Charbert’s men’s 
creations, a large flask of Eau de 
Cologne and a smailer one of the new 


After Shaving Lotion, appear pack- 
aged together in a smart box, which is 


appropriately inscribed “Yours Sin- 


cerely.”” 


ST. DENIS 
The St. Denis men’s leather traveling 


case contains a shaving bowl, talc, 
after-shave cologne, solid brilliantine, 


comb and fittings for shaving brush 


and razor. 


MARY CHESS 
The Mary Chess three-bottle gift 
set contains Mary Chess Roman Bath, 
Friction Lotion and Toilet Water, in 
an ivory box edged in brown, satin 
lined with three compartments, whic 
may be used for various purposes after 


the bottles are removed. 
Another new Mary Chess presen- 


tation is the star bottle of toilet water. 
This is a handsome bottle and the 
toilet water may be had in 23 differ- 


ent scents. 


MORNY 
Morny’s Bath Essence is available 
in two odors, Gardenia and Carna- 
tion. The essence dissolves entirely 
in water and does not leave an oily 
ring. 


LENTHER!C 

Lentheric’s newest perfume ‘‘Car- 
nation’ comes in a triple-fluted flacon 
with a silvery white stopper and the 
box is pebbled white with three con- 
trasting stripes of iridescent metal foil. 
It is available in sizes from one dram 
to two ounces. 


HOUBIGANT 
Houbigant introduces a new triple 
vanity—loose or compact powder, 
rouge and the useful addition of a 
sliding comb. Available in ivory 
with blue trim, black with red and 
black with green. 
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Granulating by Slugging 
(Continued from page 447) 


gredients, precompressing, breaking up the slugs into a 
granulation, lubricating and compressing. I[n_ the 
latter procedure any standard metal mixer can be used 
since no moisture is present and the granulation does 
not need to be of very fine or uniform mesh. 

In this example the tablet made by the slugging 
method is superior. In the first place the possibility of 
reaction between the various ingredients and subsequent 
deterioration is eliminated since no moisture is added to 
any of the material. The dosage in the tablets made 
from the slugged granulation is also more accurate since 
all of the various ingredients are thoroughly mixed to- 
gether as powders, then precompressed and granulated, 
with the result that the ratio of ingredients is main- 
tained even in the smallest granule made by grinding 
the slugs. In the separate-granulation method, on the 
other hand, the different granulations tend very fre- 
quently to separate in the feeding device of the com- 
pressing machine according to particle size so that the 
die cavities measuring the dosage contain different 
ratios and percentages of the different parts of the 
granulation involved. Even though these granulations 
are most carefully made and are composed of smaller 
mesh granules than usual for the tablet diameter com- 
pressed, there is, comparatively, considerable variation 
in granule size which cannot help but produce irregular 
assays. 

In the event that the tablets made in the above 
example were colored, those made by the precompress- 
ing method would again be better since their colot 
would be more uniform because all of the ingredients 
were colored at one tine. Where two separate granula- 
tions are made and colored there is likely to be a slight 
difference in shading or “mottling” which does not im- 
prove the looks of the tablet when finally compressed. 

Yet another typical advantage of the precompressing 
method shown by this example is the more rapid dis- 
integration of tablets made by it. The starch used as a 
disintegrating agent is more intimately mixed through 
the slugged tablet and further it is not retarded in its 
disintegrating action by having absorbed some gum or 
other binder. 

Not to be overlooked and of great importance are the 
very considerable savings made by the precompressing 
method of granulating in equipment, labor and handling 
which the typical formula again demonstrates. This 
can best be observed in the comparison following. 


Separate Granulation Method 


Labor 
1. Preparing starch paste. 
2. Mixing aspirin with starch paste. 
3. Coarse screening moist mass. 
4. Drying. 
5. Final screening of granulation. 
6. Preparing gelatin solution. 
7. Sifting and mixing caffeine, acetphenetidine, milk sugar, 
powdered starch. 
8.. Mixing powders with gelatin solution. 


9. Coarse screening. 
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10. Drying at low temperature. 

11. Final screening of granulation. 

12. Mixing two granulations together and with lubricant. 
13. Compressing into tablets. 


Equipment 

1. Sifting and mixing machine. 

2. Special metal granulating mixer. 

3. Oscillating granulator (special metal hopper, screens and 
rotor ) 

4. Drying Closets. 

5. Tablet machine. 

6. Miscellaneous mixers and heated kettles for starch paste and 
gelatin solution. 


Precompressing Method 


Labor 
1. Sifting and mixing ingredients together. 


2. Precompressing into slugs. 
3. Forming granulation from slugs in Oscillating Granulator. 
4. Lubricating (if necessary). 
5. Final compressing into tablets. 
Equipment 


1. Sifting and mixing machine. 

2. Special tablet machine capable of making 34" or 7%’ dia. 
slugs. 

3. Oscillating granulator. 

4. Tablet machine (often use same machine as for slugging 
operation but with proper size punches inserted). 

By this same slugging method practically all com- 
binations of acetylsaleylic acid, acetphenetidin and 
similar materials can be compressed most satisfactorily. 
This applies to either white or colored tablets. Other 
specialties that can be handled by this procedure include 
barbital, sodium perborate and other ingredients or 
formulas which are incompatible, sensitive to moisture 
or to heat, etc. As stated at the outset, the possibilities 
of this simple granulating technique can doubtless be 
considerably extended when its advantages are known 
and appreciated and now that the equipment has been 
developed to make it both practical and economical. 





Antiseptic Lotions 
(Continued from page 456) 
most commonly used for lotions intended for the 
urethra and bladder. 

Vaginal lotions, douches or irrigations are doubtless 
the most common of the vaginal therapeutic treat- 
ments. Most of the preparations on the market offer 
rather cleansing and spermicidal douches than antisep- 
tic vaginal lotions. Probably the most eligible prepara- 
tion for use as an antiseptic douche is the saponated 
solution of cresol of U.S. P. XI, used in the proportion 
of one to two teaspoonfuls to a quart of water (approx- 
imately, 144 to 1%). Mercurie chloride (1-5000), solu- 
tion of formaldehyde (1-5000), and potassium perman- 
ganate (1-2000) are also more or less commonly used 
for the same purposes. Lactic acid, 1 tablespoonful toa 
quart of water, has its proponents. Sodium bicarbonate 
douches for cleansing purposes; alum, aluminum acetate 
and tannic acid for astringent effects; and potassium 
permanganate as a deodorant; are representative of 


other types of vaginal lotions. 
(Continued on page 491) 
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THE N. W. D. A. MEETING 


The Sixty-Second Annual Meeting of the National 
Wholesale Druggists’ Association, held September 27 
to October 1, at White Sulphur Springs, showed no 
tendency on the part of this meeting to budge from its 
position of number one meeting of the year. Manufac- 
turers from various groups in the trade met one another 
and all met the wholesalers. The Greenbrier Hotel 
again bulged with delegates and the attempts of those 
attending to contact every one whom they desired to 
contact proved a strenuous task. 

Discussions in the meetings were only a small part of 
the business conducted at the convention for discussions 
regarding matters vital to the industry were continued 
in the lobbies, rooms and even on the golf course. As 
was to be expected, the Patman Law was a most prom- 
Difficulty in arriving at a 
clear understanding of this law and its provisions carried 
itself into the meeting and perhaps well over-shadowed 
anything else. 


inent matter of discussion. 


As an evidence of the interest in the Patman Law dis- 
cussion, the greatest attendance at any business session 
was at the time that James F. Hoge, counsel of the 
Proprietary Association, spoke on “The Robinson-Pat- 
man Act—a Means to an End.” Excerpts from Mr. 
Hoge’s scholarly and easily understandable address 
follow: 

“It will not do to disregard this law on the assump- 
tion that, because of legal defects and practical difficul- 
ties, it cannot be enforced. The failure of this par- 
ticular law would not remove the basic problems to 
which it is addressed. Those problems are of the web 
of our economic evolution and, until solved, remain to 
tantalize us with legislative experimentation. Just so, 
this Act tantalizes us in its bewildering legal aspects. 
But, it brings up over the horizon clearer and broader 
economic implications. 

‘For instance, sales of a drug to the trade under one 
brand at one price and to a mail-order house under 
another brand at a lower price cannot successfully be 
defended on the ground of quality difference. And, 
manufacturers who imitate their own brands and sell 
them at different prices will be guilty of discrimination 
if the imitations are of like grade and quality. 

“A strict application of this provision would change 
the complexion of merchandising under trade-marks. 
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It is not always true that the trade-marked goods are 
superior in grade and quality to unmarked goods, and 
yet usually they are sold at higher prices. 

“(Coods of like grade and quality are often put up by 
one seller under different brands or labels and sold at 
different prices. Some manufacturers make up private 
brand merchandise. They manufacture for other man- 
ufacturers. They manufacture for wholesalers. They 
manufacture for retailers. Sometimes they put up 
identically the same goods. Often they put up goods of 
like grade and quality. The goods are labeled or 
branded as the customers specify or delivered to the 
customers for branding or labeling by them. 

“If the manufacturer differentiates in price between 
such customers and the difference is not justified under 
other provisions of this law, the manufacturer will be 
liable. 

‘Some manufacturers sell the same goods, or those of 
like grade or quality, branded and unbranded. The 
price for the branded is higher. It may be contended 
that that difference is justified by the expenditures for 
advertising in popularizing the trade-marks and the 
differing methods in which the marked commodities 
are sold. 

















“This, however, may be wishful thinking because the 
difference in price is usually greater than the advertising 
cost and the Act, in referring to discriminations justified 
on the basis of differing methods, uses the words, ‘in 
which such commodities are to such customers sold or 
delivered.” Advertising to popularize a trade-mark is 
directed to creating consumer demand and is related 
primarily to the sale of goods to the consumer. The 
Act contemplates, in this connection, the sale to the 
distributor or dealer. 

“How far this will be carried under the enforcement 
of the law is at this time entirely speculative. But it is 
prudent to assume that it will be carried far enough to 
attack the masquerading of substantially the same 
goods under different brands for the purpose of varying 
the price.” 

The Association passed numerous resolutions along 
obvious lines. For example one resolution expressed 
commendation of the purposes of the Robinson-Patman 
Act; another resolution favored legislation that would 
enable the Federal Trade Commission to give strong 
efect to trade p:actice rules for elimination of unfair 
business practices, and pledged support to the Commis- 
sion in making the rules duly effective: another resolu- 
tion favors the Federal enabling act to strengthen the 
State Fair Trade Acts; still another resolution favors 
new Federal Food and Drug legislation, with the belief 
that advertising control should be placed in the hands of 
the Federal Trade Commission; also favored was the 
maintenance of the Bureau of Narcotics as a separate 
and distinct unit in the Federal Government. 

Col. March of the Federal Trade Commission ad- 
dressed the Association only briefly and then only to 
explain the manner in which the Commission operated. 


A CONTRIBUTED VIEWPOINT 
By a Special Correspondent 


The National Wholesale Druggist Association meet- 
ing, appropriately dubbed “Union Depot” by one of the 
contributors to its confusion, swooped down upon the 
Greenbrier, White Sulphur Springs, on the twenty- 


eighth of September, and stormed for four days with a 


wild rampage of parties, meetings, tournaments, and 
unrelenting series of endurance contests in all fields. 
Competitive static notwithstanding, each rugged par- 
licipant had his (or her) night to howl! And above this 
and other dins could be heard the distant rumble of 
Messrs. Robinson’s and Patman’s guns, raising to a 
roar as the voices of Daniels, come to judge them, 
soared above the fray. 

After the battles of each day, the entertainment com- 
miltee provided lavish recreation for those who had not 
fallen on the field of duty. These survivors were favored 
with numerous elaborate parties, preceded by numerous 
other elaborate parties, and followed by still more 
elaborate parties, given and taken with equal zest and 
enthusiasm. Never was there a question of where the 
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next meal would come from. . . but what it might lead 
to! 


Low points were few, highlights many! If any con- 
testant struck bottom he was caught on the rebound and 
swiftly restored to circulation in an embracing whirl of 
events. There was no one to tell whether he had leaped 
for joy or escape! 

The Men’s Golf Tournament, won, lost, or kibitzed, 
was feverishly fought to a finish punctuated by rain- 
drops. . . whilst the little women carried on bravely 
with untiring hands—of Bridge! 

Defenses on all sides were seriously undermined by 
the steady barages of samples. Keys were distributed 
to each and every person with the promise of a pad- 
locked kit to come, containing all poisons and their 
antidotes. (If there developed a shortage of kits, and 
an overproduction of keys, no one knew who had done 
the speculating!) From remedies for blistered feet to 
silencers for pounding heads, from perfumes to alkalizers, 
each free item found appreciative weaknesses increasing 
every day. So devastating, indeed, became some of 
these weaknesses, that samples were begged, borrowed, 
bartered, stolen, salvaged, restolen, matched for, and 
ultimately lost! Selective distribution to wholesalers by 
the more discriminating manufacturers succumbed in a 
hand to hand skirmish to concentrated attack on more 
friendly manufacturers. An admirable example of the 
confidence each had in his own products was exhibited 
by one manufacturer who was found to be stealing his 
own merchandise! 

The recalling of names, especially those of customers, 
became a noteworthy pastime (excepting for those who 
insisted upon retaining their amateur standing) . 
the applying of names to familiar faces developed into 
an occupation. . . but coordinating of names AND 
faces with the right product put every man on his mettle, 
and represented a feat only to be superceded by a con- 
clusive and satisfactory explanation of the Robinson 
Patman Law! 

No half measures were observed, even in the weather. 
When the sun shone, which it did, for three days, it 
shone with vengeance. When rain did arrive, it came 
in torrents that drove some scuttling to the shelter of 
Kate’s Mountain Lodge, others to Gizzler’s Gap, and 
still others to resort to room to room invasions.  [t was, 
altogether, a good day for checking up, and catching up! 
Confusion was no less,. . . simply a different kind! 

The collonades profited nightly, with little effect on 
the momentum of the prevailing activities. A great 
many, of course, who, intending to pay their respects 
there, were claimed by the festivities at hand, and thus 
failed to make their contributions to that establish- 
ment. These people may console themselves by mail- 
ing said establishment a check for the amount that they 
would have been privileged to lose. 

Oh, well, we were AFRAID it was going to be a 


good meeting. . . and it WAS! 
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Style Trends 


Dress fashions soon will come under the influence of 
the British Coronation. In vogue will be the various 
shades of red, purple and blue, parading as coronation 
red, royal purple and imperial blue, etc. for dress wear 
and accessories, including the enamel finish of the cos- 
metic compacts. The swing from black to color will 
force a change too in the demand for makeup. The 
fashionable ideal is expected to favor the English type 
of beauty. Present indications are that women will de- 
sire more natural effects in their makeup. The softer 
pastel shades have been tried out with a fair response 
of the better trade. As many of the social functions of 
the coronation period are day light affairs women will 
differentiate more than ever between day and evening 
makeup, which must be taken care of in the shade as- 
sortments. Tanning will probably be less fashionable 
amongst the best people in England during the summer 


1937. This will have its repercussions in the American 
market. The result may be a heavier demand for the 
conventional day light makeup shades, with less of the 
outdoor make up of the present year. Purple shades 
will be pushed for makeup by some manufacturers, but 
best opinions are that the customers will prefer the yel- 
lowish tints because these match practically all corona- 
tion colors. This goes for lipsticks, rouges, powders 
and to a large decree also for nail polishes. 

Handbags are getting smaller, necessitating smaller 
sizes, or flat cases, for compacts, lipsticks, etc. The de- 
mand for these is expected to increase with the approach 
of the date of the coronation ceremonies. Perfumes in 


the flattest of bottles, of glass and metal, also will be 
much in demand. Customers look for quality con- 
tainers. The fashion for color is universal. It applies 
even to the contents of articles, kept on the dressing 
table and upon the bath room shelf. 
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Wholesale value of cosmetics sold in the twelve month period ended August 1936 reached a new high of $149,- 
450,000, compared with the $143,968,000 for the twelve months ended July 1936 and $142,286,000 for the year 
ended August 1935. The August 1936 figure is thus 3.8 per cent greater than for July 1936 and 5.0 per cent 


greater than in the same month of the preceding year. 
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The open-toe slipper for evening wear and open-toe 
sandals for sport and beach will dominate the shoe 
fashion all through 1937. Shoe manufacturers who are 
in the position to judge give it at least another six years. 
Pedicure beauty preparations, therefore, will continue 
playing an important part in the smart woman’s beauty 
requirements. New outlets for pedicure beauty prepa- 
rations are expected through the sandal departments of 
the department and shoe stores. This development 
deserves the full attention of manufacturers of manicure 
preparations for foot use. All leading hairdressing es- 
tablishments now give foot beauty treatments as a 
regular service feature. 

Old fashioned scents will continue to be in favor. 
King Edward is supposed to be very fond of them 
which means a lot in a coronation year. Leather scents 


are expected to run a close second, in consequence of the 
military note of the coronation ceremonies. 

The market favors distinctly higher priced cosmetics 
with a quality appeal. 
items first and follow with a lower price article only 
when compelled by the customer. 
customers are willing to pay more. 


Most stores show high priced 


The majority of 





Drug Store Evolution 


The ‘general store’ type of drug store which handles 
everything from epinephrine to plain and fancy radios is 
on the way out, according to Dr. A. R. Bliss, Jr., Dean 
of the School of Pharmacy, Howard College of Birming- 
ham, Alabama. 

Better conditions and increased opportunities for the 
pharmacy profession, a high type of cultured, profes- 
sional pharmacist, and a definite salary increase, com- 
mensurated with the professional service rendered, are 
seen by Dr. Bliss as a result of the increasingly higher 
and strict educational requirements for practicing | 
pharmacists. 

Two kinds of specialized stores will probably take the 
place of the present “drug store,” he said. One group, 
with specifications probably set by the state boards of 
pharmacy, will carry on the professional functions of 
pharmacy. 

“T doubt if the stores in the other classification will be 
called ‘drug stores.” They will sell package goods and 


sedentary lines.” 
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The index of retail sales of toilet goods and drugs by depart- 
ment stores in the Chicago Federal Reserve District interrupted 
its recent upward trend to drop back from 118.7 in July to 118.6 
in August. Figures given by the Reserve Bank indicated that 
sales were 0.5 per cent. less in August 1936 than in the same 
month of the previous year. 


Woolworth’s to 95 Cents 


Woolworth continues to “trade up.” The items over 
twenty cents have now been placed in all stores. While 
the bulk of the merchandise ranges from 40 to 50 
cents, some run as high as ninety-five cents each. 


Dated Cosmetics 


Alexandra de Markoff is making an unusual 
departure in the field of merchandising high- 
priced cosmetics. Several manufacturers in this 
class have introduced smaller “travel” or ‘‘ac- 
quaintance”’ sizes but, so far as we know, de 
Markoff is the first to introduce smaller sizes for 
a limited time only. The sale of these acquaint- 
ance sizes through the regular de Markoff dis- 
tributors, beyond the date specified on the pack- 
is forbidden and the expressed purpose is to in- 
troduce these high-priced cosmetics to that large 
market consisting of those who cannot afford the 
price of the regular sizes. 
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Retail sales of toilet articles and drug sundries in the San Fran- 
cisco Federal Reserve District increased by 1.3 per cent in August 
1936 over the same month of the previous year, resulting in an 
increase to 108.4 in the adjusted index number. This index com- 
pares with 108.2 in July 1936 and 105.3 in August 1935. The 
San Francisco District sales increase consisted of increases (over 
the same month in the previous year) of 6.0 per cent in Los 
Angeles, 1.1 per cent in San Francisco, and 2.7 per cent in the 
Pacific Northwest. 
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Sales of toilet articles and drug sundries by department stores 
in the New York Federal Reserve District were 1.5 per cent 
greater in August 1936 than in the same month of the previous 
year. This results in an adjusted index number of 105.0 for 
August 1936 comnared with 104.9 in the previous month and 


95.3 in August 1935. 


Drug Chain Survey 


Expansion of the number of units of leading drug 
chains to the point where stores in operation now ex- 
ceed those in 1929 is shown in a study issued by Childs, 
Jeffries & Thorndike, Inc. Ten leading chains in this 
field, the study shows, had 967 units in operation last 
year, against 698 in 1929. Total sales of these chains 
also showed a sharp advance in the six-year period. The 
volume for last year was put at $115,603,514, com- 
pared with $89,855,739 in 1929. 

Profits for the ten chains last year, however, were 
under those for 1929, although showing substantial im- 
provement over 1933. The total profit in 1935, accord- 
ing to the study, was $4,895,854, against $5,329,743 in 
1929 and $3,291,649 in 1933. 

The average profit margin last year was put at 4.25 
per cent., which compares with 4.85 per cent. in 1934, 
3.55 per cent. in 1933 and 5.92 per cent. in 1929. Sales 
per store last year were down 7.13 per cent. as com- 
pared with 1929, while profits were off 33.69 per cent. 
per store. 
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Sales of toilet articles and preparations in the Richmond Fed- 
eral District decreased in August 1936 by 10.7 per cent as com- 
pared with sales in August 1935. Consequently, the adjusted 
index of sales for August 1936 declined to 121.8, compared with 
122.7 in July 1936 and 110.7 in August 1935. The Richmond 
District sales are broken down into a decline of 9.7 per cent in 
Baltimore and a decline of 11.5 per cent in Washington, compared 
with the same month of the previous year. 





Lefthanded Tooth Brush 


After a nation-wide test among some 6,000 custom- 
ers, the Rubberset Company, Newark, has gone into 
production on a new toothbrush. The brush, made of 
transparent plastics, has a 45-degree turn to the head, 
claimed to give more leverage in the “up and down’ 
brushing of teeth, so strongly advocated by dentists. 

Impressed though we are, we cannot help but wonder 


how it works for southpaws. 


Add Surveys 


Someone has investigated and found that the average 
city drug store sells cosmetics to one out of every 26 
persons entering the store. In New York the ratio is 
reported as being one in 12. 

The Kansas City Kansan, investigating brand 
preferences in 1000 homes found that Palmolive and 
Williams were preferred shaving cream brands. Bar- 
basol, Colgate’s and Lifebuoy were next in line. 


Jeurelle’s Poudre Cologne 


Everyone knows 
of the refreshing 
qualities of eau de 
Cologne, but it has 
remained for Jeur- 
elle to introduce an 
eau de Cologne 
which is, at the 

é same time, a liquid 
€ powder. This 
seems an ideal com- 

« bination for every 
é time the use of an 
eau de Cologne is 
called for, a powder 
would seem to be a 


a: iin A. INS 


natural accompaniment. 


Americans at Home 


“World Trade Notes” of the Chemical division of the 
Department of Commerce points out that among the 
things which make an American feel at home in Europe 
are American shaving creams, dentifrices, cosmetics and 
pharmaceuticals. The traveling business man and the 
American colonies abroad do much to create the demand 
for these American products abroad and the products 
“make foreign life less atmospheric and more comfort- 
able” according to the bulletin. 


Cosmetic Capes 


Ever alert to merchandising aids, Elizabeth Arden 
has supplied retailers with large crepe paper capes and 
bibs in all fashionable colors to be worn by customers 
when selecting proper make-up shades to wear with 
their wardrobes. 
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There's that about 
an attractive, lithographed 
tin container which invites 
selection and repeated use. 
Why not see if Continental’s 
packaging service cannot 
cooperate as effectively with 
you as it has with these, and 
many other manufacturers ? 
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a) TO MAKE A NEW 
PACKAGE DESIGN 


ILOOK ITS BEST 


A rich deep red, a bright silver, a 
delicately tinted varnish and a dis- 
tinctive design are the ingredients 
of the new McKesson & Robbins 
Calox carton. e But in this, as in 
all package development—success 
depends on smooth, uniform, pure- 
white boxboard — flattering to var- 
nish and inks alike. RIDGELO in 
making this design look its best, 
repeats its expected performance. 
e Any carton as fine as Calox is 
certain to send sales in the right 
direction. « After all that was the 
reason for its adoption—to push 
home the counter attack! « Let 
Ridgelo help your cartons make the 
most attractive bid for purchase! 
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MADE AT RIDGEFIELD, N. J. 
BY LOWE PAPER COMPANY 


“'THE BEST KNOWN NAME IN BOXBOARD" 





Representatives: W. P. Bennett & Sons, Toronto ¢ E.C. Collins, Baltimore 
A. E. Kellogg, St. Louis * MacSim Bar Paper Co., Chicago * Pacific 
Coast Distributors: Blake, Moffitt & Towne ¢ Zellerbach Paper Co 


























ET takes more than muscle and brawn to make a winning 
crew. Without teamwork and perfect coordination, the result 


of individual effort is lost. 


At CCS there is a capable management and a highly trained 
personnel, all pulling together to produce the best possible 


closures and to give you deliveries and service that exactly 





meet your requirements. It is this teamwork and harmony 


CCS FULL DOME, 
NO KNURL CT CAPS 


that have made CCS a great institution. It is this teamwork 
penne Pome ae and harmony that make CCS Closures outstanding in their 
pleasing skirt sealing efficiency and dependability. 


CROWN CORK AND SEAL COMPANY e BALTIMORE, MD. 
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WORLD'S LARGEST MAKERS OF CLOSURES ™ we 7 @ CCS Branch near You. 
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New PERFECTION DROPPING 
PARTS HAVE LASTING QUALITIES 















To be assured of having a perfect 
functioning dropper for a_ pro- 
longed period is of inestimable 
value to your product. 





Double shell metal cap; 
special thin flange rubber 
part; regular bent glass. 


Regular depth bakelite 
cap; synthetic rubber 
part; semi blunt glass. 


Single shell metal cap; 
elutch rubber part: 
tooled blunt glass.| 


Fancy Durez cap; 
midget rubber part; 
regular straight glass. 





(Patented in United 

States, Canada, . 

Great Britain and e - - Quotations and samples 
gladly submitted on request. 


other countries) g 


Non-rolling, extra depth 
bakelite cap; oil-resisi- 
ant rubber parts; Saftee 
ball glass. 
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PENNSYLVANIA GLASS PRODUCTS CO. 


*“*<¢LASS GOODS OF THE BETTER KIND’’ 





410-412 NORTH CRAIG STREET ° ° ° ; PITTSBURGH, PA. 
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HALKALING NITES 


Air-Conditioned 


Caron offers a 
new idea in per- 
fume packaging. 
Three Caron per- 
fumes “Nuit de 
Noel,’ Bellodgia”’ 
and “Tabac 
Blond,” have been 
repackaged in 
white simulated 
sharkskin boxes. 
The boxes have 
been designed 
large enough so 
that an air space 
exists between the 
container and the perfume bottle which is said to take 
care of sudden extreme climatic changes that may affect 
the contents of the bottle. 





Brushless Shave “Spreader” 


lt has been so long since we had the opportunity of 
showing you a new tube closure for tooth paste or shav- 
ing cream, that we felt some special effort was necessary 
on behalf of that portion of our public which makes a 
hobby of collecting these things. So, this month we 
have gone all the way to Buenos Aires to bring you this 
new applicator for brushless shaving cream. 

This novel spreader top comprises essentially a 
slightly domed spreader-surface with several orifices 
and with a chamber under the orifices into which the 
cream may be squeezed from the tube. This spreader 
may be screwed on after the usual screw cap has been 
removed or it may be made an integral part of the 
nozzle, according to the inventor, Dermot Fitz-Gibbon. 
We shall be delighted to pass along your communica- 
tions to him if you are interested. 
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Gold Packages 


One of the houses selling a men’s line is planning a 
promotion which lifts the package to a new high. They 
are planning to have a solid gold set made by Cartier, to 
include a shaving bowl, an after-shave lotion and a 
talcum package all on a solid gold tray. The set will be 
sent all over as a promotion and a retail price, running 
into thousands of dollars, will be placed upon it. Who- 
ever buys one of these sets will be entitled to refills for 
life. 

This would seem to be the ultimate to which a pack- 
age may aspire. 

Packaging Book 

“Packaging, Packing & Shipping” has been pub- 
lished by the American Management Association. It 
represents a complete study of the subject by 37 
authors writing on 41 phases of the subject. Its con- 
tents trace the development of packaging through the 
Consumer Marketing division of the association. The 
price of the volume is $7.50 net. 
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Pac-Pull 


After years of digging with fingers, nails, scissors, 
knives, hairpins and tweezers for the cotton which 
packs the top of so many pharmaceutical packages, 
relief has finally arrived to a more or less exasperated 
public. 

The MeNeil Laboratories have developed an in- 
genious device known as the “Pac-Pull” (U.S. patents 
pending) which at one simple stroke removes the cotton 
packing. In fact one does not have to remove it—the 
cap of the bottle does it automatically when it is 
removed. 

The trick is done by slitting the liner and pulling the 
cotton through and attaching it there. It seems almost 
too simple and as if someone might easily have thought 
of it before. 


Molding 


The Celluloid Corp. has published a booklet, **Mold- 
ing with Lumarith” which tell you many things about 
the technique of molding which you may not know and 
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No-Kap Closure Booth at the Rhode Island Industrial Exposition. 
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which you will find interesting. Copies are available 
upon request. 


Forhan’s Tooth Paste 


Forhan’s tooth paste has been completely repackaged 
in all sizes, and in the new large tube the consumer re- 
ceives 10°) more paste, with no increase in cost. With 
the release of the new package, a window card illustrat- 
ing the striking new orange tube against a blue back- 
ground, announces “Now a new tube 10% bigger, costs 
no more’ and ties in with national magazine advertis- 
ing with the white-captioned “Does both jobs—Cleans 
Teeth Saves Gums.” 

According to Forhan’s, “This display card has gained 
rapid acceptance in the territories where the new pack- 
age has already been released, and together with the 
attractive new Forhan’s Counter Merchandising Basket, 
continues a series of store promotional pieces which have 
been produced as an adjunct to the Forhan’s Profit 
Assurance Plan. Having provided profit for even the 
twelfth of a dozen buyer by means of the plan, the com- 
pany is now giving the druggist promotional aids to 
help him sell this nationally advertised tooth paste on 
which he gets an assured profit.” 


Powder Dispenser 


General Plastics has been talking about a new dis- 
penser about the size of a lipstick, that sprinkles powder 
on when you tap it on a pull. The principle of it is a 
projecting valve at one end, held tight in the orifice by 
a spring, and a friction fit cap which seals the other end 
of the hollow cylinder. 

Luxor is apparently the first to use a dispenser of this 
type, featuring it as Luxor’s **‘Powder-Pal” which “ends 
powder-mess in your hand-bag.”’ Luxor’s dispenser is 
green with chrome trim and according to the company, 
“one quick dip into your powder-box fills it—lasts for 
days.” The dispenser is given away with each box of 
face powder retailing al 55 cents. 
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Perfume Parade 


(Continued from page 457) 


grance, but still retentive of the charm of old China. 
“Shanghai” is fittingly presented in a flacon inspired by 
a bronze urn from an early Chinese era. Square cut 
crystal handles on either side of the bottle accentuate 
its horizontal lines. Two gold cords slip through these 
handles and stretch across the crystal cube that forms 
an over-cap for the ground glass stopper. The flacon 
sets on a gold-toned dais over a larger black-covered 
base. The box is covered in a golden yellow accented on 
the lower edge with black, with black lettering of the 
name inscribed across it—the entire effect being sugges- 
tive of the Orient. 

Besides “Shanghai,” Lentheric realizing that pastel 
perfumes fade out at the first signs of Autumn, pre- 
sents a new carnation odor for the new season. It is 
presented in a triple-fluted flacon with a silvery white 
stopper and the box is pebbled white with three con- 
trasting stripes of iridescent metal foil. 

Bourjois, too, recognizing the Oriental tendency in 
makeup and fashions, offers ‘*‘Kobako,” a spicy Oriental 
fragrance in an exquisite bottle of Oriental design 
moulded into frosted glass, and encased in an Oriental 
red embossed plastic box, a copy of an ancient Chinese 
lacquered cabinet. 

Evading the question as to whether the trend is to- 
ward light or sophisticated fragrances, D’Orsay meets 
it with a new scent named ‘“Trophee,” described as 
“Light enough to please the most delicate nostril, subtle 
enough to win the sophisticated, and disarming enough 
for the ingenue.”” This versatile scent is presented in a 
handsome streamlined bottle in a gold and white roll- 
top shaped case. 

When a treatment line adds a new perfume it is news. 
Dorothy Gray is introducing a new perfume with an 
altogether fascinating name, “Elation,” to celebrate the 
Christmas season. “Elation” is a flower bouquet with 
lots of character, in a handsome cut glass bottle, packed 
in a white kid case. 

A short time ago Mary Dunhill augmented her line 
with a new odor called “Flowers of Devonshire,” a 
fragrance which its name well describes. The perfume 
is packaged in a daintily cut bottle packed in a blue and 
silver box with a tiny bunch of artificial flowers on it. 

These of course, are only the very recent additions to 
the perfume parade. As we look back over the year we 
must remember such presentations as Chanel’s **Cuir de 
Russie” (Russia Leather), a modern and typical sports 
odor adapted for outdoor use; ‘‘Cassandra,” a floral 
bouquet presented by Parfums Weil, presented in a 
slender Ionic column of hand-cut crystal with gold let- 
tering; Charbert’s **Drumbeat”’; and many others. 

Parfums Lengyel will soon announce a new perfume 
in an exquisite flacon of Lalique. And many other new 
fragrances are in preparation as the market continues 
its steady. trend upwards and “trading up” has become 
the watchword of the day. 
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Mascara Applicator 


Mascara has been packaged 
in tubes ere now, but to our 
knowledge, Paglo, Inc., is the 
first to attempt any other ap- 
plicator than the familiar 
brush. The applicator has 
been described as “‘comblike” 
and is made of flexible cel- 
luloid. 


Re-Use Packages 


While re-use packages are 
not news, there are a few out- 
standing examples among the 
new packages. D’Orsay is in- 
troducing a crested metal case containing three D’Orsay 
perfumes. The case makes a handsome cigarette 
case after the perfumes are gone. Mary Chess has 
several new packages which may be re-used: one 
perfume container may serve as a cigarette case—it is 
thin and light and easy to slip into the handbag; 
another might serve as a cigarette box in the home; still 
another Mary Chess three bottle box is beautifully 
lined and can be used as a jewel case or for some other 
accessories in the boudoir. Parfumerie de Raymond’s 
three dram flacons of perfume appear in a red leather 
case, attractively lined, which when empty may well 
serve as a jewel case. 





Vials 


The picture nearby illustrates the versatility of 
Kimble glass vials. At the left is a large vial of the 
type usually used for display purposes, while at the 
right are two drug packages in “vest pocket” style. 
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Beeswax in Creams 


(Continued from page 454) 


NO. 2. 
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With these new concentrations, a number of creams 
were formed and treated like the others. Several bees- 
waxes, which gave poor results when used in the first 
formula, showed a decided improvement when other 
hardening agents had been added. Outside of this fact, 
however, there was little difference. The three spec- 
imens possessing the greatest emulsifying power still 
retained their superiority. 

Newer products have been developed to take the 
place of beeswax, and some of them are having marked 
success. Most of these synthetic waxes are built up of a 
mixture of esters, ceresin, hydrocarbons and various 
other ingredients although the best types usually con- 
tain in addition a rather high percentage of beeswax be- 
cause it is almost impossible to duplicate its consistency 
by combining a number of cheaper materials. These 
synthetic products have a much better uniformity than 
beeswax. Moreover, they are specifically designed for 
cosmetic creams. There is no reason then why a good 
synthetic wax can not be used. A few of the products 


of this sort which were tested gave excellent results. 
Some cream makers maintain that the type of bees- 


wax is of little importance in forming good emulsions; 
but this conception is not necessarily true. Data col- 
lected as a result of the above experiments prove that 
the type of beeswax constitutes an essential require- 
ment in the fabrication of stable emulsions. Cheaper 
and inferior grades of beeswax will cause a lot of grief, 
especially in cream work. They are seldom of standard 
quality; besides often are adulterated. As to actual 
price saving, it required ten per cent. of a cheaper brand 
of beeswax to form an emulsion whereas five per cent. 
of a good standard brand would have done the trick. 
Adulteration in beeswaxes can be frequently discovered 
by such a loss in emulsifying power. A beeswax that 
does not produce a glossy cream when formula No. 1 is 
used is likely to be adultered with either stearic acid or 
paraffin. 

In this discussion, no mention has been made of the 
ester number. It was assumed that this characteristic 
had little significance in the formation of borax emul- 
sions because borax is too weak an alkali to cause ester 
breakdown. Hence this value, which is usually given 
along with other beeswax characteristics, was disre- 
garded. 

There is a wide diversity in the beeswaxes now being 
marketed and this article should serve to emphasize 
that their efficacy in cosmetic creams ought to be 


judged solely from an empirical standpoint. 
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Male Sex Hormone 


(Continued from page 443) 


substance of all the sex hormones. The Progesterone 
series is the closest related chemically. Cholesterol 
might theoretically change by degradation to form 
Pregnenolone, then Progesterone and the latter trans- 
form itself into allo-Pregnanolone, and Allo-Pregnane- 
diol. Similarly from the same source, Dehydro-Andro- 
sterone can be derived and converted to Androstene- 
dione and this in turn to Androsterone and Androstene- 
olone which is identical to Testosterone. Both of the 
latter can give Androstone-diol by reduction. Andro- 
stene might also pass directly to Oestrone and the latter 
could form Oestradiol and Equilenine. Whether these 
reactions take place in nature is unknown. 

In the Pregnane series, the diketone is the most active 
while in the Androstane group, a hydroxyl in position 17 
is essential for maximan activity. This last series in- 
cludes many compounds with marked hormonal action. 
Progesterone and Oestrone cannot be altered much 
without losing this power. It is interesting to note that 
the simple introduction of a methyl group in position 17 
of Testorterone renders the resulting Methyl Testos- 
trone 10-20% more active. 

Laqueur and his collaborators have observed that the 
presence of some unknown substance isolated from 
testes, and other animal organs, increased the hormonal 
action of Testosterone about five times. Later Ruzicka 
and his co-workers, Miescher, Wettstein and Tschopp 
obtained this same result by adding a higher fatty acid 
or an hydroxy acid to the hormone solution but a much 
larger quantity had to be used than of the natural sub- 
stance. Finally a series of esters of Testosterone were 
prepared by the same investigators. ‘The formic, 
acetic, and propionic esters had approximately five 
times the activity of the unesterized hormone. The 
butyric and valeric esters had about ten times the 
power, which was twice the strength of Testosterone 
plus the unknown natural substance. The increase of 
activity by esterification hits a down grade when the 
molecular weight of the acid is higher, e. g. the palmitic 
ester has an extremely low activity again. The addition 
of a fatty acid to the Testosterone esters has no influence 
on the quantitative reaction. 

All this knowledge of the sex hormones has been ob- 
tained by a study of animal experiments. No evalua- 
tion can at present be given of the action of these hor- 
mones on the human organism. For the present, Dr. 
Ruzicka feels it to be futile to say whether those syn- 
thetic compounds are hormones or psuedo-hormones or 
even to try to define what is a hormone. According to 
his view, the hormones appear to be derived either from 
proteins or cholesterol. They can be considered as 
metabolic substances to which the organism has so 
accustomed itself that they have become indispensable 
to the normal life processes. Analogously, the vitamins 
may be defined as plant substances whose presence in 
the animal organism has also become absolutely neces- 


(Continued on page 491) 
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“OWENS-ILLINOIS SHOWED ME THE 
DIFFERENCE BETWEEN A PACKAGE AND A 





@ Hereis the Futuraline 
— (Design Patent No. 
94747)one of many lines 
of SALESpackages de- 
signed by Owens-Illinois 
for a variety of products. 


@ When an entire packaging job is turned over to Owens-Illinois 
Complete Packaging Service, you enlist the extensive experience 
of market-minded designers alert to trénds of public taste. You 
receive expert aid not only in the selection or design of the con- 
tainer itself, but in the coordination of every packaging detail— 
label, cap, carton and case. You have the assurance that all ele- 
ments will harmonize, that caps will fit, that liners will be tested 
for your particular product, that the Packaging Research Di- 
vision will check every step with scientific accuracy. In other 
words, you will have a real Salespackage, perfect in performance 
and powerful in appeal. 

The diversity of our operations and twenty-four plants assure you 
of another service— prompt delivery—which is especially im- 
portant in times such as these when sudden requirements de- 
mand emergency action. Depend upon Owens-IIlinois—all ways. 


OWENS-ILLINOIS GLASS COMPANY . . . TOLEDO, OHIO. 


a 
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UP-TO-DATE DROPPER FITTINGS 
PATENTED NON-FRICTIONAL FIT 
We can supply any special assembly wanted 
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2200 2205 2210 2250 2220 




















These five items have Bakelite caps (available in standard 
brown or black) . . . patented design rubber nipple 
furnished in any color. All caps and nipples may be had 
with any style glass pipette shown, and in any size. 
Nos. 2200 and 2205 are safety ball and finish pipettes for 
eye use. The common straight or curve pointed pipettes are 
for nose drop and other uses. Write for samples and prices. 


| GLASS PRODUCTS CO. 
GLASSWARE 


VINELAND @® NEW JERSEY 
ATLANTA, GA.; NEW YORK: CHICAGO, IIil.; 
Warren M. Curry L. A. Barber E. Marx & Co. 
& 2895 Peachtree St. 74 S. Portland Ave. 308 Washington St. 


Brooklyn, N. Y. 


| Plastic Powder Boxes, Hinged Rouge Boxes B OTT LES sia d JA RS 


Here's the news you've been waiting for. Molded plastic ; 
powder boxes—sleek, appealing and colorful—at prices areas | eae 























competitive with the better paper boxes! 
cr) —— in — ies ee 
. - = ars: ear, Opal or Colored, in a 
Unusual construction makes it possible. Standard paper Cult Gace “ae Gan 
drums fit tightly into a molded base-ring—without cement. stock. 
Filling and sealing bottom done in usual way. Cover Si liina heathen, tend niles 0 
slips snugly over top of drum. special design. 
. : . . @ Lotion bottles—many very attractive 
Any color in the rainbow, with trade-mark or design Fal ion wine IP i fl 
engraved in cover at small extra cost. Your powder will wie 4 tia 
. . ottles and jars with and without 
sell better in these new boxes. Write for samples. scan. kek cuba aiaee deacae 
for any type of bottle or jar. 




















Hinged Cover Rouge Boxes HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 





More News! Standard plastic containers for cake or paste 
rouge or eye-shadow—with hinged covers. Smart, dis- 
tinctive and extra-convenient. No more unscrewing of 
covers. Take standard-size rouge cakes. Mirrors inside 
cover and plated metal band on top. Your trade-mark 
engraved on cover if desired. 


For samples and further information, write Norton Labor- 
atories, Incorporated, Lockport, N. Y. 


| NORTON 
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Follow the Leaders! 


USE ARTISTIC 


IMPORTED PERFUME BOTTLES 


Modern Styles 








Brilliant Crystal 


Largest 
Collection 
Ever Shown 


Spot Stock or 
Import 


Prices 
Surprisingly Low 
Bohemian Cut Glass 


Boudoir Bottle 
No. 22 Full Cut 





THE SUDBURY COMPANY 


309 Fifth Avenue, New York, N. Y. 


IT WILL PAY YOU TO VISIT OUR SHOWROOM 
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They Came. . 
They Saw... 
They Marveled 


100,000 Visitors 


inspected our 


NATIONAL TUBES 


with 


No-Kap Closures 


at the 
Rhode Island Industrial Exposition 


Let us help you get 
consumer-preference for your product 
via No-Kap Closures. Folks like ’em! 


New York Office: H. R. M. Gordon 
A i Fi 331 Madison Ave., Tel. MUrray Hill 2-0339 
DETROIT: I. D. Bullock, 2600-22nd St., 


Collapsible Tube Co. Telephon Late 


ST. LOUIS: W. W. Hoernlein 


PROVIDENCE, R. J. = 2105 Pine St., Telephone Central 1261 
REPRESENTATIVES IN OTHER PRINCIPAL CITIES 
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HOBOKEN 


New York Office: 


&. L. Butz 


393 Seventh Ave. 
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, COLLAPSIBLE 
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ales 
SPRINKLER 
TOPS 


Our experience of more than fifty years in 
designing and manufacturing the collapsible 
tubes used for many famous products 1s at 
your service. We cordially invite you to con- 
sult with us on your tube problems Your in- 
quiries will be given sympathetic consideration 




















NEW JERSEY 


Chicago Office: 


Charles A. Rindell, Inc. 


64 West Randolph St. 
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WHITE METAL MFG. CO. 


Detroit Office: 


R. M. Stevenson 
506 Donovan Bids. 
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TRADE-MARKS FOR PERFUMES, 
1936 Edition TOILET PREPARATIONS AND SOAPS 


NOW READY FOR DISTRIBUTION 
28,000 names, conveniently cross-indexed for easy and accurate reference 


@ This edition is a compilation of the American Manufacturers of Toilet Articles’ trade-mark 
book published in 1925 and its thirteen supplements, number 13 including registrations up to 
July 1, 1932. The compilation is further inclusive of trade-marks registered in the United 
States Patent Office up to April, 1936, as well as all unregistered brands, found in exhaustive 
surveys, to be in use. 


@ This book is indispensable to every manufacturer of perfumes, cosmetics and soaps. A single 
reference may well be worth the purchase price. 


@ Buyers of this edition may avail themselves of current information as to recent trade-marks. 
| Every name registered in Washington since April this year is on file and any inquiry with respect 
to them will be responded to if submitted by book owners. 


@ Annual supplements will be published and distributed so that the list will always be up- 


to-date. 
Price $25.00 Postpaid 
! THE DRUG AND COSMETIC INDUSTRY 
| 101 West 31st Street New York City 
| Please Remit with Order. For other titles, consult our Book Department. 


480 The Drug and Cosmetic Industry Oct. ’36: 39, 4 














ADVERTISEMENT—This entire page is a paid advertisement. Prepared Monthly by the U. S. Industrial Alcohol Co. 





ALCOHOL N 





EWo 





October * A Monthly Series of Technical Articles for Chemists and Executives 1936 





U.S.1. CELEBRATES 30" YEAR! 





OLDEST AND LARGEST INDUSTRIAL ALCOHOL 
PRODUCER MARKS THIRTIETH ANNIVERSARY 


Widespread Growth in Industrial Alcohol Industry 
Followed Passage of Denatured Alcohol Law 


Substantial expansion in the manufacture of industrial alcohol 
began just thirty years ago, when Congress passed the cee 








Alcohol Law of 1906 and the U. S. Industrial Aleohol Co. was orga 
ized. Because of the heavy tax ons 

ethy! alcohol before 1906, there was little ALCOHOL GAINING IMPORT E 
incentive to find new uses for it. When 

applied chemistry was coming into its AS FUEL AND RAW A RIA 
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INDUSTRIES 


of American 
he numerous 







industr y 
contr ibuy 













4seous carbon 

fermentation, 

‘ equirements of 

ted bevetiice industry. 

fuer industry has benefited 
, from the work that U.S.I. 

in developing acetylated alco- 





to meet 
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The 







hols eth Butyl and Amyl Acetates 


using Acetic Acid (vinegar) of low 
concentration. This industry has also 
utilized anhydrous alcohol—a product 
ae available at a reasonable price by 

Advances in the development of 
Phthalate Esters have been made by 
U.S.I. These include the important 
plasticizers Dibutyl and Diamyl Phtha- 
late—both of which have a significant 

(Continued on next page) 
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lons. consisted of ipletely De- 
naturec ‘mula Nos. 1 2 and Spe- 
cially Danat cohol, Pormula No. 1 


olasses 

industrial aleohol was 

manufacturg#at that time from domes- 

tic grain. However, a search for cheaper 

raw material led to the successful utili- 

zation of blackstrap molasses. U.S.I. 
(Continued on next page) 


RRNA. ni AR 
F, CARROLL GOLDSBOROUGH 
U. S. 1, SALES MANAGER DIES 


F. C. Goldsborough, Eastern Sales Manager for 
U. S. Industrial Aleohol Co., New York, since 
July, 1933, died on September 22nd, at the 
Muhlenberg Hospital in Plainfield, New Jersey, 
after a prolonged illness, induced by pneumonia. 
Mr. Goldsborough, who was in his fifty-first 
year, was buried at Easton, Md., on September 25 

the home town of his parents. 

The passing of “Carroll,”’ as he was affection- 
ately known, came as a distinct shock and loss to 
his host of friends in his company as well as in 
the aleohol and solvent industry. 

Although Mr. Goldsborough had been with 
U. S. I. only a few years, his devotion to the re- 
sponsibilities of his office won for him the high re- 
gard and respect of every one of his business asso- 
ciates. Those who had the pleasure of knowing 
him personally mourn the loss of a good friend 
and a capable executive. 

Prior to joining U. S. L., Mr. Goldsborough was 
sales manager for the American Solvents and 
Chemical Corp., from the formation of this eom- 
pany until 1933, when it was acquired by the 
Commercial Solvents Corp. 


Most of 




















GROWTH of the commercial ethyl al- 
cohol industry has been closely paral- 
leled by expansion in U. S. I. plants. 
In 1906. U. S. I. had only one plant 
(left). Today, there are four; one in 
Baltimore, Md. (above), Westwego, 
La., Newark, N. J., and Anaheim, Calif. 
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chemists contributed much te the | 


development of methods for using mo- 
lasses to produce high quality ethyl al- 
cohol. 

Lighting and heating were the prin- 
cipal outlets for Completely Denatured 
Alcohol in 1907, while Specially Dena- 
tured Alcohol had already assumed im- 
portance as a shellac solvent. 

U.S.I. played a large part in de- 
veloping and furthering uses for alcohol 
in the years that followed. By cooperat- 
ing with consumers, the Company aided 
them in the selection of formulas suited 
to their needs and carried on extensive 
research to find new uses. As a result 
of these efforts and the general expan- 
sion occurring in the chemical field, the 
number of formulas began to grow and 
consumption to increase. At the begin- 
ning of the World War, industrial alco- 
hol production amounted to more than 
ten million gallons per year. 

During the World War, alcohol be- 
came recognized as one of the leading 
essential raw materials. Large quanti- 
ties were required for miscellaneous war 
materials, munitions, dopes for air- 
planes, gases and medical supplies. A 
large use of alcohol was f nanu- 
facture of acetone—a 
military powder raw ma 









producing 
, and much of 
As made in this 
years of the war. 
In the aketone fermentation process, 
both eth¥}fcohol and normal butyl al- 
cohol ere also produced, and while 
there was a ready outlet for ethyl alco- 
hol, no important use for butyl] alcohol 
existed. War production of acetone re- 
sulted, therefore, in a tremendous accu- 
mulated gallonage of butyl alcohol. 

One of the chemical developments of 
the early ’20’s was that of low-viscosity 
nitrocellulose. This material made pos- 
sible the production of a serviceable au- 
tomobile lacquer. Butyl alcohol and 
butyl acetate were found most adaptable 
to this new use, and with the phenomenal 
expansion of the motor car industry 
within these few years, the surplus of 
butyl alcohol was rapidly absorbed. 

Production of acetone from grain by 
a patented process was the original 
method, and was not employed by U.S.I. 
at that time. However, in subsequent 









U.S. 1. CHEMICAL PRODUCTS 
USED IN MANY INDUSTRIES 


(Continued from preceding page) 
role in the fields of lacquers, plastics and 
associated industries. 

The Company has been a pioneer in 
the commercial development in this 
country of important specialty and in- 
termediate products. Among these are 
Ethyl Acetoacetate, Ethyl Oxalate, 
Sodium Ethyl Oxalacetate, Ethyl 
Chlorearbonate, Diethyl Carbonate and 
Acetoacetanilid. These products are be- 
coming increasingly useful in the dye- 
stuffs, pharmaceutical and chemical spe- 
cialty fields. 

Ethylene gas, made by U.S.I., is a sate 
modern anesthetic and, further, is being 
employed by fruit and vegetable packers 
to accelerate ripening. The latter us 
has been a factor in increasing the mj 
ketability of many farm products. 

The domestic supply of tash 
been augmented by the 
for obtaining this impor 
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ase of industrial activ- 
1 after the war and 
in 1929, alcohol was 
ontionnily becoming more important. 
The increase in number of automobiles 
produced, particularly affected the alco- 
hol industry; anti-freeze was required in 
yearly volume of about 30 million gallons. 

Since the beginning of the Alcohol 
Company in 1906 and the Chemical 
Company in 1917, U.S.I. has continu- 
ously contributed to the domestic supply 
of essential chemical products. Among 
the important accomplishments — of 
U.S.L., the development of a process for 
|} making anhydrous ethyl alcohol on an 
|} economical commercial basis stands 
japart. This process, put into commer- 
cial operation in 1920, made it possible 
| for manufacturers to utilize this hereto- 
| fore expensive solvent and chemical. To- 
day it finds widespread use as the essen- 
tial ingredient in Super Pyro anti- 
freeze. 

Today, more than ninety million 
gallons of ethyl alcohol are produced for 
Emr purposes each year—and 
U.S.I. is the largest manufacturer in the 
field. Long experience, combined with 
the most modern equipment which can 
be devised, enable U.S.I. to maintain its 
foremost position and to offer products 
of highest quality. 








































| TECHNICAL DEVELOPMENTS | 





The items in this column are gathered 
from many varied sources. Further infor- 
mation may be obtained by writing to U.S.I 


us 


A drug to combat high blood pressure has 
been produced synthetically. Closely re- 
lated to muscarine, a chemical used to 
stimulate the parasympathetic nerves, slow 
the heart beat, etc., the new drug is in- 
tended for the treatment of impaired circu- 
lation, high blood pressuy similar 
ailments. 
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ew revolving mixer for powders is an- 
nounced. It is claimed to mix thoroughly 
one-half of one per cent of any dry mate- 
rial in a batch of several ingredients of 
different specific gravities. Mixing is ac- 
complished by revolving knives in a round- 
cornered box set at an angle on the horizon- 
tal shaft. 
uy Ss 1 


Motor-driven emulsifier with capacity of 
from ten to fifteen gal. per hr. has two ad- 
justable homogenizing heads projecting 
from the bottom of a tin-lined mixing bowl 
mounted on a vertical stand. The heads act 
as outlets for twin plunger pumps inside 
the bowl. A rocker arm above the bowl 
drives the pumps. 
Us 4 


Perfume can be safely carried in a handbag r 
by means of a small molded container. Simi- 
lar in appearance to a lipstick pencil, it 
holds a half-dram of perfume. Touching a 
ball-bearing tip releases a single drop. 
When a cap is screwed in place, the tip is 
said to give perfect protection against 


leakage. “a oe 
U 2 | 
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New liquid filters for water, oil, lacquer, 
soap, varnish, etc., with 5 to 10 gal. per min. 
capacities are now available. Liquid enters 
at the bottom, passes upward through the 
filtering cartridge, and then runs down to 
an outlet in the base. Total capacity of the 
cartridge ranges from 5,000 to 25,000 
gallons, Us | 


Label pasting machine recently marketed is 
said to apply glue in narrow strips and pre- 
vent curling. Glue, in a covered pan at the 
front of the machine, is picked up on a 
roller. Part of the glue is removed by a 
patented scraper so that only narrow strips 
are applied to the label. 
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Associations 


Chas. E. Kelly C.S.A. Golf Champion 


The cup emblematic of the golf cham- 
pionship of the Chemical Salesmen’s Asso- 
ciation was awarded to Charles E. Kelly, 
Hagerty Bros., New York, at the final 
tournament of the season held September 
15 at Pomonok Golf Club, Flushing, L. I. 
The new champion’s low gross score was 
an 80, clinched by holing a twenty-five 
putt on the last green. W. D. Merrill, 
Jos. Turner & Co., and F. A. Neuberg, 
Warner Chemical Co., tied for second 
place, each with an 81. 





/ 


CHARLES E. 


In the handicap competition D. W. 
Thompson, Mathieson Alkali Co., placed 
first in class A, followed by R. C. Quortrup, 
Barrett Co., and P. C. Reilly, Reilly Tar 
& Chem. Corp. In class B, George Bode, 
E. I. du Pont de Nemours & Co., took first 
place, with C. M. Frost, Prior Chemical 
Co., second, and F. W. Green, National 
Aniline & Chemical Co., third. In the 
member kicker’s handicap J. Alvarez, 
Grasselli Chemical Co., won first prize, 
with the other awards going to C. O. 
Lind, Dow Chemical Co., and W. I. 
Galliher, Columbia Alkali Corp. Winners 
in the guest kickers’ competition were 
S. F. Walters, Chas. Alexander, and C. L. 
Lightfoot. 


KELLY 
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Special prizes were awarded on the 
basis of kickers’ handicaps for the four 
season tournaments. In this group first 
prize went to Fraser Moffatt, U. S. Indus- 
trial Chemical Co., with R. E. Dorland, 
Dow Chemical Co., second, and H. 
Kranich, Kranich Soap Works, third. The 
guest low gross prize went to H. H. Finn, 
Standard Oil Co. of N. J., G. Furman, 
Merck & Co., had the longest drive and 
E. W. Haley, Columbia Alkali Co., won 
an award for dropping his tee shot closest 
to the pin. Walter Buehler, Barrett Co., 
scored the lowest number of putts. An 
innovation this year was a non-players 
prize drawn by Grant A. Dorland, Mac- 
Nair -Dorland Co. 

Attendance at the final tournament 
numbered 93. Following dinner at the 
Pomonok Club a floor show was put on. 
Arrangements for the outing were made 
by B. J. Gogarty, Commercial Solvents 
and Chemical Corp. 


Brokmeyer Leaves F.W.D.A. 


E. C. Brokmeyer, for several years gen- 
eral counsel for Federal Wholesale Drug- 
gists Association, has not renewed his 
contract with the association. It is under- 
stood that Mr. Brokmeyer has plans for 
widening the field of his activity. 


Drug Merchandising Course 

A course in the merchandising of drug 
products is being given by Paul C. Olsen 
of the Department of Business in an 
evening course at Columbia University 
Extension. Principles and methods used 
in the profitable distribution of drug 
products and other merchandise sold 
through the drug trade will be considered. 
Selective selling, legal price control 
methods, fair trade acts, Federal Trade 
Commission trade practice aggreements, 
distribution methods and costs, and Fed- 
eral and State legislation will be given de- 
tailed study. 
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Drug Section Outing 

The First Annual Fall Meeting and 
Golf Tournament of the Drug, Chemical 
and Allied Trades Section of the New 
York Board of Trade is definitely sched- 
uled for Friday and Saturday October 23 
and 24, at Skytop, Pa. 
are to be held on Friday and Saturday 
mornings, and the afternoons will be given 
over to a golf tournament. Phil Dinkins 
is chairman of the Golf Committee. 

Before the end of September, well over 
one hundred members of the Section had 
signified their intention of being in at- 
tendance, so that the success of the meet- 
ing is well assured. A registration fee of 


Business meetings 





J. €GCHEEORE 


$5.00 will be charged to those in attend- 
ance as a means of covering the necessary 
expenses. 

Very attractive rates have been ar- 
ranged with Skytop Lodge of $8.50 per 
day on American plan. Since the fall is 
the most beautiful time of the year in the 
Poconos, the outing should be a most at- 
tractive one. 

Outstanding speakers on subjects of 
vital interest to the members are being 
obtained to address the business sessions. 
Attending members will benefit both from 
the business sessions and from the asso- 
ciation with the other members of the 
Section. 
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Spain, ray Say NO-SOAP”! 


Dentifrice Manufacturers Hit as Civil War, Mussolini Edict, 
Cuts off Castile Soap Supply 





With the Spanish Civil War, a primary 
source of castile soap for dentifricial use has 
been cut off. By Mussolini's edict, divert- 
ing Italian olive oil to food purposes, that 
source of supply has also been restricted. 
As you know, the castile soap situation is 
critical, prices are advancing, and both sup- 
plies and production capacities are limited. 


Blessing in Disguise 


Actually, the situation is a blessing in dis- 
guise, for through it many dentifrice man- 
ufacturers will learn a fact which so many 


manufacturers, to their great profit, already 
had taken advantage of, namely; that 


Powdered Neutral Soaps Are 
Better For Dentifrices 


POWCO BRAND POWDERED NEU- 
TRAL SOAPS, in every respect fulfill the 
requirements of the dentifrice manufacturer. 
POWCO Soaps have none of the disad- 
vantages of castile such as high iodine num- 
ber, risk of rancidity, poor lathering, jelling 
and ageing properties. Also POWCO 
Soaps have greater germicidal value, are 
more stable, and free the tooth paste man- 


ufacturer of hardening and _ separating 


POWSO 


REG.U.S, PAT. OFF, 


troubles. 


Savings of 30% to 50% 


When a POWCO NEUTRAL SOAP is 
used, about 25% to 50% less is required 
than when Castile is used. POWCO costs 
from 20% to 40% less than Castile. To- 
gether, this means a total saving of up to 
50% or more on soap costs. Figure out 
how much this saving will mean to you over 
a period of time! One manufacturer, esti- 
mated that he could have saved over $250,- 
000 had he started using POWCO a few 
years ago. And in addition to the price 
saving, you have the dependability and 
security of buying domestic production. 


POWCO 
is Constant in Quality 


Made from refined edible oils the wide 
range of POWCO Neutral Soaps are lab- 
oratory controlled from start to finish. If 
there is not a POWCO Neutral Soap per- 
fectly suited to your particular require- 
ments, one will be made by collaboration 
with your chemists. By laboratory control 
POWCO soaps are always uniform in both 
chemical and physical characteristics. They 
mean security and better quality at a saving 


for you. 





Write 
Telephone 


FOR FURTHER 
INFORMATION 





JOHN POWELL & Co., INC. 
114 East 32nd Street, New York City 


482 The Drug and Cosmetic Industry 


or 


Telegraph 
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T.G.A. Robinson-Patman Suggestions 

The Toilet Goods Association has issued 
the following “Suggestions and Summary” 
in connection with the Robinson Patman 
Act: 

1. Do not be afraid of the law because 
it is new. Some of its provisions are of 
distinct advantage to the manufacturer. 

2. Abolish P. M.’s. 


3. Advertising Allowances. A 50-50 
plan available to all customers regardless 
of amount of purchases, is safest. The 


courts are likely to be unfriendly to any 
plan which is not available to your 
smallest customer. 

4. Demonstrators. Demonstrators must 
be your employees and should be available 
to all competitors on an equality propor- 
tionate basis. 

5. Catalog Advertising. Cut it out, un- 
less you are prepared to buy space in every 
distributor’s catalogue. Possible exception, 
mail order catalogues where amount of 
returns are clearly traceable. 

6. Trade Discounts. Examine 
present quantity discounts. Change them 
to conform to the law. 

7. Rebates. Rebates at the end of the 
year for quotas attained by customers 
throughout the year should be abolished. 

In answer to the question of whether it 
is safe to wait and see what one’s com- 
petitors are doing before attempting to 
comply with the Act, the Toilet Goods 
Association says: 

“A violation of Sec. 3, the criminal sec- 
tion of the Act, provides for a fine of not 
more than $5,000,{ or imprisonment for 
not more than one year. A violation of 
the non-criminal section of the Act allows 
triple damages to any injured person, in- 
cluding an attorney’s fee under Sec. 4 of 
the Clayton Act, and such damages will 
of course be measured by the extent of 
the discrimination proven. 

“While we do not share the fear ex- 
im- 


your 


pressed by many attorneys of an 
mediate multiplicity of suits brought by 
aggrieved retailers and wholesalers for 
violation of the Act, yet the possible 
penalties for non-compliance should be 
seriously considered by every manufac- 
turer. 

“In the past there have been compara- 
tively few recoveries for violation of the 
Sherman or Clayton Act mainly because it 
was difficult to prove exact damages.” 


Asks Investigation of Cosmetic Critics 

At the recent Perfumery and Cosmetic 
Buyers Conference at the Hotel Roosevelt, 
September 21 to 25, a committee was ap- 
pointed to draw up a resolution request- 
ing that the Federal Trade Commission 
make an investigation of “unofficial 
groups”’ which have condemned cosmetic 
products. The members of the committee 
are: Clayton Shoemaker, vice-president 
of the Frostilla Co.; John Curry, vice- 
president of Ogilvie Sisters; and Lawrence 
Gelb of Clairol, Inc. 
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Trade Name List 


A second supplement to the List of 
Trade Names Registered with the Ameri- 
can Drug Manufacturers Association and 
the American Pharmaceutical Manufac- 
turers Association, is now ready for dis- 
tribution. The list was released 
August 1, 1934; the first supplement, pub- 
lished about a year ago, brought the 
record up to August 1, 1935; and the 
present supplement represents additions, 


main 


corrections and deletions to August 1, 
1936. 

The price of the second supplement is 
twenty-five cents a copy. However, if 
the main list and the two supplements are 
ordered together, they will be furnished 
for a total of fifty cents. 

Copies may be obtained from Carson P. 
Frailey, executive vice-president and sec- 
retary, American Drug Manufacturers 
Association, 507 Albee Building, Washing- 
ton, D. C., or from Clarence W. Warner, 
secretary, American Pharmaceutical Man- 
ufacturers Association, 250 High St., 
Newark, N. J. Check or coin should be 


forwarded with order. 


“*Lids’’ Exposition 

The Long Island Drug Salesmen’s 
Association will hold an exposition at the 
Hotel St. George, Brooklyn, October 14 
and 15. The following advisory com- 
mittee for the exposition has been an- 
nounced by C. J. Duff, exposition chair- 
man: William J. Schieffelin, Jr., president 
of Schieffelin & Co.; C. H. Palmer, presi- 
dent of E. R. Squibb & Sons; Frank Blair, 
vice-president of the Proprietary Associa- 
tion; Percy C. Magnus, president of 
Magnus, Mabee & Reynard, and president 
of the New York Board of Trade; Dr. John 
Dandreau, dean of the St. John University 
School of Pharmacy; James Kerrigan, 
vice-president of Merck & Co.; and Dr. 
William C. Anderson, dean of the Brook- 
lyn College of Pharmacy. 


Packaging Machinery Group Meets 

The annual convention of the Packaging 
Machinery Manufacturers Institute, Inc., 
will be held on Wednesday and Thursday, 
November 11 and 12, 1936, at the Edge- 
water Beach Hotel, Chicago. 


People 
Yardley Visitors 


Ernest Morgan, advertising director of 
the Yardley & Co., Ltd., interests through- 
out the world, and E. K. Edwards, Aus- 
tralian sales manager for Yardley, have re- 
cently completed a visit to the company’s 
American offices. 

Hallam Fordham and Rodney Gardner, 
of Yardley’s London office, are now in New 
York where they will spend several months. 
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Baker Heads American Can 

At a regular meeting of the Board of 
Directors of the American Can Company 
held in New York City, September 29, 
1936, Dr. Herbert Baker was elected 
President to succeed Mr. C. E. Green, re- 
signed. 


Roden Promoted 

H. W. Roden, director of merchandising 
for Johnson & Johnson, New Brunswick, . 
N. J., has been made a vice-president and 
member of the board. He has held several 
sales and advertising positions with the 
company since he joined it in 1927. 


Mrs. Palmer Senate Candidate 

Mrs. Carleton H. Fairfield, 
Conn., has been nominated by Democrats 
in the twenty-fifth senatorial district of 
Connecticut as their candidate for the 
Mrs. Palmer, who is the wife of 


Palmer, 


Senate. 





MRS. C. H. PALMER 
Carleton H. Palmer, vice-president of 
E. R. Squibb & Sons, has long been active 
in social, welfare and civic affairs. She 
will oppose State Senator J. Kenneth 
Bradley of Westport, national chairman of 
the Young Republicans and a campaign 
aide to Governor Landon. 


Calvery Promoted 

Dr. Herbert O. Calvery who has been 
senior pharmacologist of the Food and 
Drug Administration, became chief of the 
division of pharmacology on October 1, 
succeeding Dr. Erwin E. Nelson. 


Kramer Wins Garden Prize 

Robert A. Kramer of Th. Goldschmidt 
Corp., New York, won second prize for 
his section of Valley Stream in the New 
York Herald Tribune garden contest. 


Goby in America 

Francois Goby of Tombarel Freres, 
Grasse, is in this country contacting the 
trade with David A. Bennett and L. J. 
Zollinger of Albert Verley, Inc., his 
American representative. 
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QUALITY AND CHARM 


ACKAGED to please the femi- 
Laird 
beauty preparations reflect delicacy 
and charm in every detail. And the 
finishing touch of beauty is pro- 


nine eye, these Rose 


vided by the Armstrong’s Cap 
that seals each package. 

Women like Armstrong’s Art- 
mold (molded plastic) Caps because 
they are easy to remove and re- 
place, have a pleasant, velvety 


texture and add beauty to the 
feminine dressing table. Dealers 
like them because they help build 
rapid turnover for the packages they 
seal. And manufacturers like them 
because they are a profitable packag- 
ing investment—and because they 
provide a safe, sure seal that assures 
absolute product protection. 
Armstrong’s Artmold Caps are 
available in a wide range of attrac- 


JSS 


tive colors and standard designs 





... or they may be specially molded 
with your own private design or 
trade-mark. Let us show you how 
you can increase the sales-appeal 
of your packages with Artmold 
Caps. Write today, for full informa- 
tion, samples, and prices. Arm- 
strong Cork Products Com- 
pany, Closure Division, 913 
Arch St., Lancaster, Pa. 





Armstrongs ARTMOLD CAPS 
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Ruzicka Visits Here 


En route to address the Harvard Uni- 
versity Tercentenary Conference of Arts 
and Sciences, Cambridge, Mass., Prof L. 
Ruzicka of the University of Zurich, 
Switzerland, stopped in New York early 
in September to visit the staff of Firme- 
nich & Co., Inc. 

Dr. Ruzicka, who was accompanied by 
Madame Ruzicka, has already won world 
wide recognition for his brilliant researches 
on the active principles of natural musks 
and civet which resulted in their manufac- 
ture by Chuit, Naef & Cie of Geneva. 
These products, of great interest to per- 
fumers, are marketed in this country by 
Firmenich & Co. under the trade names 
of Exaltolide, Exaltone and Civettone. 

More recently, Dr. Ruzicka, together 
with his co-workers, has been acclaimed 
for the synthesis of sex hormones, which 
occasioned his invitation to the Harvard 
Conference expressly to read a paper on 
his most recent discoveries and to re- 
ceive an honorary Doctor of Science 
degree. 

A dinner in honor of Professor and 
Madame Ruzicka was given by the New 
York representatives of Chuit Naef & Cie. 
Among those present were Professor Roger 
Adams, head of the Department of Chem- 
istry, the University of Illinois; Dr. Emil 
Klarmann, Chief Chemist of Lehn & 
Fink, Bloomfield, N. J.; Dr. Otto Isler of 
the research staff of the Rockefeller In- 
stitute; and Dr. Hans R. Rosenberg, whose 
chief work has been with vitamins and 
hormones. The latter two were formerly 
students under Prof. Ruzicka at Zurich. 

Finally the visitors from Zurich were 
taken on a tour of the city by Messrs. 
Watson, Dubey and Frascati of Firmenich 
& Co. after which they left for Boston 
from where they returned to Zurich by 
way of Canada. 


Rose Laird Returns 


Rose Laird has returned to this country 
after a three-months’ visit to the British 
Isles during which she staged All-American 
Weeks at many of the department stores. 
The settings portrayed the skyscrapers, 
Broadway, Hollywood, Coney Island and 
other American scenes as Rose Laird gave 
lectures and demonstrations on good 
grooming. 

C. J. Phillips, managing director of Rose 
Laird’s English company, has been on a 
visit to the American office and plans to 
return about the middle of this month. 


Morel on American Visit 


Francois Morel of Lautier Fils, Inc., is 
in this country on an extended visit. While 
here he is making his headquarters at the 
New York office of the company. 
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Shipkoff Completes Visit 

Peter Shipkoff, president of P. K. Ship- 
koff & Co., Kazanlik, Bulgaria, otto of 
rose distillers, arrived in New York early 
in September to visit his numerous friends. 
He made his headquarters at Compagnie 
Parento, his representatives in the United 
Mr. Shipkoff visited 
many important cities in this country and 
also spent a few days in Canada. He was 


States and Canada. 


very much gratified to find considerable 
increase in interest in otto of rose and 
believes this is the natural result of im- 





PETER SHIPKOFF 


proved business conditions as well as 
stabilization in price of otto of rose. 

Mr. Shipkoff returned to Europe on the 
S. S. Georgic, sailing from New York on 
October 3. He will spend some time in 
England and in France, visiting his agents 
in those Countries, before leaving for 
Kazanlik, Bulgaria, headquarters of P. K. 
Shipkoff and Co. 


Schlienger Visiting U. S. 

Emile Schlienger of Betrand 
S. A., Grasse, is making an extended visit 
to the United States. Fred Theile of 
P. R. Dreyer Inc., New York, his Ameri- 
can agent, accompanied him on a visit to 
the Pacific Coast. 

M. Schlienger gave us a vivid picture 
of the difficulties which labor conditions 
and political dissentions have forced 
French business men to face. At one time 


Freres 


the growers threatened to seize the factory 
of Betrand Freres in order to distill their 
own crops. The prices paid to growers 
recently have been so low that it has been 
impossible for them to earn a_ yearly 
income sufficient to maintain their families. 
M. Schlienger believes that this situation 
will have to be adjusted before permanent 
industrial peace can be attained. 


Keane Sales Manager 

The promotion of Lee A. Keane to gen- 
eral sales manager with headquarters in 
New York has been announced by U. S. 
Industrial Alcohol Co. He was formerly 
western sales manager. 
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Dan Nealon Says---- 
Had a very kind letter from M. G. 


De Navarre this month which en- 
courages us to continue these 
emanations. 

Sorry to have missed Felton’s 
New Orleans Felton on the 23rd. 
Must have passed him in the rain on 
the road to Memphis. 


A. E. Dubey, Jr. (Firmenich’s 
V. P.) called on the local trade last 
week. 

William Hull, Tyson & Co.’s, 
sales manager, has just returned 
from a trip through the Southeastern 
territory and reports business is 
booming. 

The Mitch (Golden Peacock’s 
V. P.) Warrens are busy looking for 
a homesite. 

The Commissioner’s pet project— 
lights for night foot-ball at the local 
high school—went over with a bang 
thanks to nice contributions from 
those connected with the local cos- 
metic houses. 

C. O. (Hampt says the O is for 
nothing) Hampton, Tyson & Com- 
pany’s Genial General Manager, is 
installing new machinery and equip- 
ment. Already installed and work- 
ing nicely is an electric freight 
elevator and a_ two-speed monel 
pony mixer. Mr. Palmer, Memphis 
packaging engineer, gave me a pre- 
view of Hampt’s new chain belt 
conveyor last week. It’s a honey! 

eee 

Albert (Orbis Products Trading 
Co.) Miller dropped in for a friendly 
chat, during which we settled every- 
thing except farm relief. 


Polak’s Erik Vles and I have 
settled practically everything but 
European Politics and we'll con- 
sider that next visit. 

eee 

Sonneborn’s Janecke is house 
hunting in Atlanta—He’ll be eating 
turnip greens directly. 

Warren Curry dropped in for a 
while last month. He advises that 
Curry, Jr. is making his first trip to 
the trade. Let’s all give the young 
gentleman some encouragement. 


Paris, Tenn. Oct. 1. 
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Three outstanding products representing 
the ULTIMATE for use in a high-grade face 
powder. Well known for their adherent 








properties, extreme fineness and lightness 
of bulk. . . . . . Samples on Request, Gladly 


Orsi 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N.J. 

















CHICA PHILAD BOSTON LOS ANGELES 
844 “weg 953 — Bide 131 State Street 742 So. Hill St. 

\ Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 
Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zine Oxide French Olive Oil id Ditone 
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Companies 
Newskin-Tyler Affiliation 
It has been announced that L. J. 


Russell, president of the Newskin Co., 
Brooklyn, has been named a director of 
Tyler Laboratories Inc., New York, and 
A. W. Russell, sales and advertising man- 
ager of the Newskin Co. has been elected 
vice-president and general manager of 
Tyler Laboratories Inc. 

The Tyler Laboratories Inc. and the 
Newskin Co. will be affiliated and have 
completed arrangements for the Newskin 
Co. to package, distribute and merchan- 
dise four new drug items which are the 
recent discoveries in organic 
called 


result. of 
iodine. 
“Tetrodine”’ antiseptic, “Io-Sav,’’ an or- 


These products will be 


ganic iodine salve, “‘Io-Food,”’ an organic 
iodine tonic and “‘Io-tab,”” a new throat 
tablet. It is planned to market these prod- 
ucts nationally through drug wholesalers. 
The new board of directors of Tyler Lab- 
oratories Inc. consists of V. M. Tyler, 
president; R. W. Sadler, vice-president; 
L. J. Russell and John L. Anderson. Mr. 
Anderson is also a director in the New- 
skin Co. 


Vick's New Plant 

C. G. Yates, vice-president of the Vick 
Chemical Co., has announced the opening 
of the company’s new cough drop plant in 
Greensboro, N. C. R. E. McQuiston, who 
was formerly superintendent of the Vick 
Vapo-Rub plant in Greensboro, but more 
recently of the company’s Philadelphia 
plant, is in charge of production at the new 
unit which will service chiefly the southern 
and southeastern states. 


David Pinaud Sales Manager 

Charles S. 
sales manager of Pinaud, Inc., replacing 
F. W. Ballentine, who resigned to engage 
Mr. Davis has 
been employed as district manager of the 
New York and New England territory for 
Pinaud for the past year and is well- 
known to the trade through his many 
years of merchandising experience in the 


Davis has been appointed 


in a business of his own. 


drug and toilet goods industry. 


Owens-Illinois Can Plant 
Owens-Illinois Can Co., Toledo, 
leased the factory building at 6501 W. 
65th St., Clearing, Ill. The building, 
which contains about 100,000 square feet 
of floor space, will be in operation early 


has 


next year. 


Pfizer Team Wins 

The baseball team of Charles Pfizer & 
Co. has been awarded the pennant in 
Division B of the Brooklyn Industrial 
League. 
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Frailey Products Formed 

P. L. Frailey has announced that the 
Rinex Laboratories, Clinical Laboratories 
Co., and Thine Products, Inc., have been 
merged and will now be known as Frailey 
Products Inc. A plant and laboratories 
have been established at Norwalk, Conn. 
Mr. Frailey is president of the new com- 
pany. 


Cyclax Plans American Branch 

Cyclax of London, Inc., English cos- 
metic manufacturer, is planning to open a 
New York salon at 7 East 53 st. that city 
early in November. Lilian Mayle, a mem- 
ber of the Fashion Group of Great Britain, 
has already arrived in New York and will 
be in charge of the salon. 

The wholesale end of the Cyclax business 
in the United States is being handled by 
Buller C. Ansell, who has been in the cos- 
metic business for a number of years. 

Frank Cole, production manager, who 
has recently established a branch of the 
company in Melbourne, Australia, 
organize the production of the company’s 


will 


products in this country. 


Drees With Vadsco 


Samuel Antonow, president of the 
Vadsco Sales Corp., has announced the 
appointment of Drew Drees as assistant 
to the president of Delettrez in charge of 
sales and merchandising for the whole 
country. Mr. Drees was for many years 
vice-president of Kathleen Mary Quinlan. 


Mary Chess Opens London Branch 

Mrs. Avery Robinson, president of 
Mary Chess, who sailed from New York 
September 9, has been in England super- 
vising the opening of the new London 
branch of Mary Chess, Inc. 


Michigan Chemical Operations 


Pharmaceutical Specialties Agents 

F. W. Berk & Co., Ltd., London, has 
been appointed to represent Pharmaceuti- 
cal Specialties Co., New York, in the sale 
of vitamins E and F in Great Britain and 
all of Europe with the exception of Italy. 
A. Schiapparelli, Torino, will distribute 
vitamin F in Italy. 

The Pharmaceutical Specialties Co. has 
also created a fellowship for the study of 
vitamins E and F under the direction of 
Prof. Dr. G. A. Brossa, professor in chem- 
istry and medicine at the University of 
Torino. 


New Wyeth Unit 
John Wyeth & Brother, Inc., Phila- 
delphia, has announced the formation of a 
new departmental unit to be known as the 
Wyeth Division of Tests and Standards. 
The new unit, which will pass upon the 
quality of raw materials and finished prod- 
ucts and will cooperate with the research 
department in the development of new 
products and the improvement of older 
preparations, will be under the direction 
of Dr. James C. Munch, vice-president of 
the American Pharmaceutical Association. 


Cosmetrigraph Products Formed 

Cosmetrigraph Products, Inc., has ac- 
quired from the Color Instrument Co., 
the rights to the cosmetrigraph, a machine 
which registers skin coloring. Catherine 
Heffelfinger is president of the new com- 
pany which plans to introduce a complete 
line of cosmetics in conjunction with the 
machine. 


Ritchie Adds New Designer 

W. C. Ritchie & Co., Chicago, has an- 
nounced the appointment of Evelyn Buena 
to the company’s designing staff. Known 
as both a package and product designer, 
she will specialize in the design of pack- 
ages for cosmetics and other products 
sold to women. 





Michigan Chemical Corp., Saint Louis, 
Mich. has recently put its new $200,000 


plant into operation in the production of 


sodium chloride, liquid bromine, bromides 


and other related chemical products. 


Officers of the company are: Walter B. 
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Wilkinson, president and treasurer; John 
L. Giles, formerly general manager of 
Ruggles & Rademaker Co., Manistee, 
Mich., vice-president and general man- 
ager; Donald H. Wilkinson, vice-president 
and secretary; Robert L. Wilson, assistant 
secretary and treasurer. 
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Columbia Alkali Offers Bicarb 

The Columbia Alkali Corp., a sub- 
sidiary of Pittsburgh Plate Glass Co., has 
established a new plant at Barberton, 
Ohio, for the production of both technical 
and U.S. P. grades of sodium bicarbonate. 
The company announces that it is pre- 
pared to furnish bicarbonate of soda in 
any physical form required for any indus- 
trial or pharmaceutical purpose. 


Dew Cosmetics, Inc. 

Marion Lambert has announced that 
the company name has been changed to 
Dew Cosmetics, Inc. The factory and 
offices in St. Louis are being discontinued 
and the business will be carried on from 
the offices in New York. The J. Theo. 
Erlin Co., San Francisco, will continue to 
act as West Coast distributors for Dew 
Cosmetics. 


U. S. I.'s 30th Anniversary 

The U. S. Industrial Alcohol Co., New 
York, is now celebrating its thirtieth an- 
niversary. The company was incorporated 
October 17, 1906, soon after the passage 
of a bill which authorized the sale of alco- 
hol for industrial purposes free of a 
burdensome tax to which it had formerly 
been subject. Since that time the U. S. 
Industrial Alcohol Co. has played a large 
part in developing new uses for alcohol. 

Increased facilities for the study of 
plant processes and the development of 
production control will be provided in a 
new laboratory being constructed by the 
U. S. Industrial Chemical Co., Inc., at 
Baltimore. 

The laboratory will be housed in a 
single-story, 69 by 33 ft. brick structure, 
fireproof throughout, with steel frame- 
work, concrete foundations, pre-cast ce- 
ment roof and steel sash and doors. 

One section of the building will provide 
space for pilot plant operation, while 
another will be fitted with modern labora- 
tory facilities including completely equip- 
ped, tile-top tables. 


New Fritzsche Representatives 

Fritzsche Bros., Inc., New. York, has 
announced that Charles H. Milton has 
been transferred from the New York 
plant to the New England territory where 
he will assist M. J. Niles, manager of the 
Boston office. Warren R. Godfrey, 
formerly production manager of Lang’s 
Beverages, Buffalo, has been sent to the 
Philadelphia office from which center he 
will cover parts of Pennsylvania and New 
Jersey, the District of Columbia, Mary- 
land and Virginia. 


Colgate Plant Addition 
Colgate-Palmolive-Peet is constructing 

a $200,000 warehouse and factory addi- 

tion to its plant at Jeffersonville, Ind. 


488 


Matchabelli Control Sold 


The controlling interest of the Prince 
Matchabelli Co. has resided in the per- 
sonal estate of Prince Georges Matcha- 
belli since his death March 31, 1935. The 
estate has now been settled and the con- 
trol has been acquired by Saul Ganz of 
D. Lizner & Co. and Parfums Weil Paris, 
Inc. There will, however, be no connection 
whatever between the Prince Matchabelli 
Co. and either of these two organizations. 


Part of the promotion carried on at the Texas 
Centennial by the Southwestern Drug Corp. 
and Magnus, Mabee & Reynard, Inc., in the 
interest of MM&R’s Paragon Olive Oil was 
an act by Mona Lleslie who was covered 
with nothing but Paragon Olive Oil. Above 
is shown the advertising manager of the 
Southwestern Drug Corp. coating Mona 
Lleslie’s body. 


Bayer's Chicago Plant 

The Bayer Co., Inc., a subsidiary of 
Sterling Products, Inc., has leased 25,000 
square feet of space on the third floor of 
the North Pier Terminal Co.’s east build- 
ing at 445 Lake Shore Drive in Chicago. 
The expansion was made necessary by 
increased business. The Bayer division 
will use approximately one-third of this 
space. The remaining two-thirds will be 
apportioned among four other subsidiaries, 
namely General Drug Co., Knowtion 
Danderine Co., Charles H. Phillips Chem- 
ical Co. and the California Syrup of 
Figs Co. 


Whalen Coty Director 

Grover A. Whalen has been elected a 
member of the board of directors of 
Coty, Inc. 
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New Rose Co. Plant 

The E. W. Rose Co. has just completed 
an entirely new plant in Cleveland in 
which up-to-date production methods 
based upon the experience of the firm’s 
founder, E. W. Rose, and Dr. Eugene L. 
Maines, chief chemist of the company. 
The company started the manufacture of 
Zemo ointment in Harrisburg, Ill. thirty- 
four years ago. 


Thurston & Braidich Moves 

Thurston & Braidich, New York, has 
moved to a six-story building at 286 
Spring St., where the firm has twice the 
floor space which it formerly had. The 
building has been completely remodelled 
and the most modern equipment has been 
installed in order to care for the company’s 
rapidly increasing business. 


Perfume Registration Unnecessary 
Dr. J. A. O’Hara, president of the 
Louisiana State Board of Health, has de- 
clared that registration of perfumes under 
the new Louisiana drug and cosmetic law 
is not necessary. It was pointed out that 
this is not a permanent ruling but that it 
will be binding until the subject has been 
given further consideration. It is now 
understood that soap, shaving creams and 
allied products are exempt from the law 
provided they are not sold for their 
“medicinal or curative qualities.” 


Fritzsche Apple Flavor 

Fritzsche Bros., Inc., New York, has an- 
nounced the development of a new apple 
jack flavor. The new product, which will 
be known as “Essence Apple Jack Imita- 
tion,” incorporates a generous portion of 
true apple extractives which seem to im- 
part a rich and extraordinary mellowness 
to the flavor. 


Rosesol MM&R 

Magnus, Mabee & Reynard is offering a 
new product, ““Rosesol MM&R.”’ It is a 
47 per cent alcoholic solution, containing 
a definite concentration of otto of rose 
Bulgarian .and. isolates, for the: manufac- 
ture of rose water and it approximates the 
natural product very closely. 


Wayne Cosmetic Course 

The College of Pharmacy of Wayne Uni- 
versity, Detroit, has inaugurated classes 
in the chemistry of cosmetic manufac- 
turing. The course which will be conducted 
by Maison G. deNavarre, secretary of the 
Allied Drug & Cosmetic Association of 
Michigan, will be comprehensive in scope 
and will take into consideration the new 
types of preparations in this industrial 
freld. 
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FIRST STEPS .... 


ineed extra conlidence | 


HROUGHOUT all business, for firms young or old, each new step 
Tac be based on confidence. The acceptance of each new phar- 
maceutical product you manufacture depends on the public’s confi- 
dence in your trade mark. And your faith in your fine products re- 
flects the confidence you have in those houses which supply your fine chemicals. 


Our success in interesting manufacturers of pharmaceutical products in the 
use of Baker’s Fine Chemicals goes beyond producing measured chemical 
purity. We fully recognize the fact that each new customer has had to find 
confidence in us—before the first purchase. 


Pharmaceutical manufacturers can purchase Baker’s Fine Chemicals with com- 
plete confidence, for the house of Baker has built a unique reputation for 
chemical purity. For more than 30 years, in laboratories of industry every- 
where, Baker’s C. P. Analyzed Reagents have accurately measured, to the 
decimal, quality and achievement. 


Why not take your first step toward investigating Baker's Fine Chemicals 
today? Ask a Baker salesman to call. He is a worthy representative of a 
scientific organization. You will find him equipped to meet you with facts and 
records, the type of man who will win your confidence and hold it. 











A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 
Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Cream of Tartar 
Bismuth Subcarbonate — 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 






J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey Rochelle Salt 
NEW YORK PHILADELPHIA CHICAGO Lead Acetate 
420 Lexington Avenue 220 South [6th Street 624 South Michigan Blvd. Salicylates 


Baker’s fine chemicals 


for Pharmaceutical Manufacturers 
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A twelve months remembrance with a year’s subscription to 


The Drug and Cosmetic Industry 


ee. 


VU here’s one big thing everyone in the drug and cosmetic 
industry has in common. Everything that happens in it 
interests them, and they wouldn’t swap it as an occupation for 
any business in the world. That applies to production men, 
buyers, chemists, executives and salesmen. It’s what makes 
Tue Druc anp Cosmetic Inpustry such a welcome visitor 


each month. 


“0 


~ 
aT; you have friends, employees or business acquaintances in 





the trade, nothing will please them more than a Christmas 
gift carrying a twelve months’ remembrance through THE 


Druc AND Cosmetic INDUSTRY. 


ify ere’s a special Christmas offer: Send us three Christmas 
gift subscriptions, enclosing five dollars ($5) and we will enter 
these subscriptions for one year (twelve issues), sending just 
before Christmas a gift card with your name to the friends you 


select for this Christmas present. 





The single subscription price is $2.00 


Please enter subscriptions 
early to secure gift cards 













































@ ASPIR GRAN 
@ ASPIRIN 


(Acetyl Salicylic Acid U. S. P.) 


@ ASPIRIN STARCH GRANULATIONS 


10%, 16% and 20% 
Also pink and green 10% 


@ AMMONIUM SALICYLATE U. S. P. 
@ CALCIUM SALICYLATE 

@ LITHIUM SALICYLATE N. F. 

© MAGNESIUM SALICYLATE 

@ METHYL SALICYLATE U. S. P. 
@ POTASSIUM SALICYLATE 

@ SALOL U. S. P. 

© SODIUM SALICYLATE U. S. P. 

©@ STRONTIUM SALICYLATE N. F. 


SE Monsanto products 

with confidence. They 

have proved applicable in a 
variety of formulations. 





Monsanto Chemical Lompany 
Sr. Louis.U.S.A. 
NEW YORK ° CHICAGO > BOSTON 


CLEVELAND ° BIRMINGHAM . CHARLOTTE 
SAN FRANCISCO . MONTREAL 


















































All the desirable pungency 
of VETIVERTS at a 


great SAVING in cost .... 





---by CHUIT, NAEF & CIE 


re of a decidedly woodsy 
character are becoming increasingly 


popular. With the creation of VETYRISIA, 


the demand for these types can be satisfied. 


This new synthetic can be used effectively 
and at low cost in all formulae calling for 
derivatives of natural Vetivert such as Vet- 
iverol and Vetivert Acetate. Possessing the 
very characteristics that make the natural 
Vetiverts so useful as fixatives and blenders 
in perfumery, VETYRISIA gives even more 
dependable results in all cosmetics and 


perfumes because of its unusual intensity 


and unfailing uniformity. 





$20.00 per pound - Trial ounce $1.50 














Pneumatic Buys Franklin 

Pneumatic Scale Corp., Ltd., Norfolk 
Downs, Mass., has purchased the pack- 
aging machine business of the Franklin 
Steel Works, Joliet, [ll. The work form- 
erly handled by Franklin Steel will be 
taken care of at Norfolk Downs where 
Henry Lee Hanson formerly associated 
with Franklin Steel is now located. 


Bennett Advanced 

Richard M. Bennett, ‘Pacific coast dis- 
trict sales manager of the Pepsodent Co., 
Chicago, has been appointed to the newly 
created post of national field sales super- 
He has been succeeded in the 






W. D. LUCKEY, DAN NEALON, F. M. ALLEN, C. A. MATTHEWS, TAKEN ON A 
TRIP TO THE MOUNTAINS AT TAPOCO, N. C. 





visor. 
Pacific coast territory by P. H. Mundie, 
formerly sales manager of the Southwest 
dheteiet. Rudemar Appoints Panopulo 
George Panopulo, for the past thirty 


years connected with the House of Pinaud 
as general manager and treasurer, has re- 
cently been appointed sales manager of 
Rudemar Cosmetics Inc., New York. 


Intercity Tournament 
The Intercity Golf Tournament was 
played this year in Chicago with the Golf 
Auxiliary of the Chicago Drug and Chem- 
ical Association and the Chicago Perfum- 
ery, Soap, and Extract Association regain- 
1)) ing the cup from their Detroit competitors 
at Olympia Fields Country Club. The 
score was 3614 to 11%. Thirty members 
of the Detroit Association were on deck, 
while Chicago produced seventy-five con- 


C. E. JAMIESON, WILBUR ELLIOTT, JOSEPH FLYNN, GEORGE WRISLEY 
JEFF SNYDER, JOE GAUER, J. \W. PAINTER, J. T. JAMES 


testants. 

A banquet followed the tournament, and 
talks were given by Elmer Smith and R. E. 
Holland, co-chairman of the Golf Aux- 
iliary, George A. Wrisley, president of the 
Chicago Perfumers’ Association, and Ray 
Vicary, president of the Detroit Associa- 
tion. 

Elmer Smith and R. E. Holland were in 
charge of general arrangements, and W. H. 
Shutte supervised the prizes. 





C. O’ROUK ; | JOE WOLFF WALTER JELLY, C. E. JAMIESON 
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because Serrate Puffs are 
definitely superior. 





@They are soft, softer than any 
other puff on the market. 


eThey are uniform and truly 
distinctive in color and design. 


e They attractively present your 
trade-name inside the compact. 


patented* 


laboratories 


MILWAUKEE 





Send this coupon to Kolmar Laboratories, Milwaukee, These Kolmar representatives are ready to give you service. 


Senin Eetamr coe me vont, WC 246 Fifth Ave. 

2S a aaeee ' dee Chicago, Ill. Norman Kole 11-108 Merchandise Mart 
Se eee Atlanta, Ga. Warren Curry 9895 Peach Tree Road 

: City. . Los Angeles, Cal. Pacific Coast Office 1798 W. 8th St. 
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Abbott Declares Extra 

Abbott Laboratories, Inc., North Chica- 
go, Ill. declared a dividend of 15 cents in 
addition to a quarterly dividend of 30 
cents on new stock, both dividends were 
payable on September 28, 1936, to stock- 
holders of record on September 15. 


Vick Nets $3.86 Share 

The Vick Chemical Co., New York, re- 
ports for the year ended June 30, 1936 
a net profit of $2,709,334, equal to $3.86 
a share on 700,280 shares of stock that are 
outstanding. 


Plough Profits Up 

Plough, Inc., Memphis, has reported 
for the six months ended June 30, 1936 a 
profit of $217,245 as compared with 
$180,306 for the same period last year. 


New Prentiss Warehouse 

R. J. Prentiss & Co., Inc., New York, 
has leased some property on King St., 
Brooklyn, for the establishment of a 
warehouse with complete milling and 
manufacturing facilities for the produc- 
tion of ground and powdered drugs and 
insecticides. 


Polak’s Catalog 

Polak’s Frutal Works, Inc., New York, 
has issued a complete catalogue and price 
list with sections devoted to essential oils, 
terpeneless oils, aromatic chemicals, per- 
fume bases, flavoring materials, ethers, 
etc. Copies are available upon request. 


Revson Price List 

R. F. Revson Co., New York, announces 
a new price list which is said to be the 
largest price list of exclusively cosmetic 
raw materials ever offered. It contains 
350 different items, with price quotations 
on from 1 ounce to 50 pounds. Copies are 
available upon request. 


— s 
Obituaries 
William G. Peckham 

William G. Peckham, 
The Norwich Pharmacal Co. for twenty- 
six years and for the past sixteen years 
president of the corporation, died at his 
home in Norwich, N. Y., Oct. 5 from a 
severe heart attack. 

Mr. Peckham was born at Newark, 
N. J., December 29, 1878 and about 1893 
came with his parents to Norwich, his 


associated with 


= 





W. G. PECKHAM 


father being accountant for The Norwich 
Pharmacal Co. In 1894 he entered the 
company in the tablet department, re- 
maining six years, when he joined George 
B. Claflin & Co., wholesale druggists of 
Providence, R. I. A year later he with- 
drew to become laboratory superintendent 
for the Daggett & Miller Co., pharmaceu- 
tical manufacturers, also of Providence. 
Seven years later he became vice-president 
and manager of Daggett & Miller and in 
four years brought the company to a com- 
manding position in the pharmaceutical 
business in the New England states. 

In 1910 the reputation he established in 
New England led to his selection as assist- 
ant manager of the Chicago branch of The 
Norwich Pharmacal Co., and a year later 
he became manager. In January, 1916 he 
was elected a director and the following 
year a second vice-president. Under his 
direction the business of the Chicago 
branch increased rapidly. Upon the 


death of Richard C. Stofer, in 1920 Mr. 
Peckham was called to the presidency. 

Last June the Rhode Island College of 
Pharmacy and Applied Sciences conferred 
upon Mr. Peckham the degree of Doctor of 
Pharmacy. The citation of the president 
of the college was as follows: 

“William George Peckham—Citizen, 
executive, friend. Defender of the right in 
all things. Adhering to the time-honored 
principles of honesty, integrity, thrift and 
courage, your life has been one of achieve-" 
ment; an inspiration to your many friends 
and associates, worthy of the highest 
commendation.” 

He was a member of Saint Johns Lodge 
No. 1. F. & A. M. Providence, Rhode 
Island, his only club affiliation. 

Mr. Peckham is survived by his wife, 
formerly Miss Mary McLeod of Provi- 
dence, to whom he was married in 1906. 


William W. Ochse 

William W. Ochse, president of the 
San Antonio Drug Co., wholesale drug- 
gist, and a member of the Board of Con- 
trol of the National Wholesale Druggists’ 
Association, died September 10, in San 
Antonio after an illness of a few weeks. 


Francis C. Goldsborough 


Francis Carroll Goldsborough, eastern 
sales manager for the United States Indus- 
trial Alcohol Co., New York, died at his 
home in Plainfield, N. J., September 22, 
after a prolonged illness. He was fifty 
years old and had been associated with 
the United States Industrial Alcohol Co., 
since July, 1933. Prior to that he had been 
sales manager of the American Solvent & 
Chemical Corp. from its formation in 
1927 until the time when it was acquired 
by the Commercial Solvents Corp. in 1933. 
Before entering the solvent and alcohol 
business he spent several years in South 
America as field superintendent in oil well 
drilling operations. 


Taylor Sherwood 


The death of Taylor Sherwood, presi- 
dent of the Dresden Cosmetic Co., Inc., 
New Rochelle, N. Y., occurred on Friday, 
August 28. 














Antiseptic Lotions 
(Continued from page 464) 

An antiseptic of general utility which has been 
credited as being non-toxic and yet more powerful than 
bichloride of mercury is oxyquinoline sulfate. It does 
not coagulate albumin or injure mucous membrane or 
It is easily soluble in water and dissolves with 
difficulty in alcohol. It has a slight saffron-like odor, 
and a burning taste. This compound has been recom- 
mended as a nasal spray and douche in dilutions of 
1-3000; as a gargle, 1-2000; as an eye wash, 1-4000; as a 
vaginal douche, 1-1000 to 1-100; and as a mouth wash 
in dilutions of 1-2000, but the taste renders it un- 
popular as a mouth wash and gargle. 


tissues. 
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The Male Sex Hormone 


(Continued from page 476) 

sary. No casual connection exists between the origin of 
hormones and vitamins and their physiological role in 
the organism. Why should substances, whose presence 
in the animal body seems merely incidental, become so 
specific and so essential to life? Many other such prod- 
ucts of metabolism could be enumerated whose function 
does not in the least appear important to the main- 
tenance of life. We can only say that the body has 
adapted itself by gradual evolution to the hormones and 
vitamins until they have become an essential part cf 
it—but is this explaining it? Experimental science has 
already proved that other chemical compounds can 
apparently replace them. 
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FOR TOILETRIES * COSMETICS ¢ PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U. S. P., N. F. or Government requirements, usually 
by a substantial mazgin. Each article assures you 100% maximum, unadul- 

& terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 
decided economy. 














Deolated Almond Ienasoap Shampoo HOPKINS’ FACTOLAC 
Meal Indian Gum 
Balsam Tolu (Karaya) @ For the preparation of permanent pe Nae 
Benzoin Gum Taleum emulsions of both fixed and volatile oils. Quality .is remembered 
Chalk (Precip.) Trish Moss z - 
Chinese Shavings Lavender Flowers Insures complete homogeneous mixture long after price is forgotten , 
Cuttle Fish Bone Olibanum of oils and water without trituration or 
Gum Arabic Orris Root special apparatus. An ideal emulsifier. 
Gum Tragacanth etc., etc. 
HOPKINS’ NEUTRAL WHITE EGYPTIAN HENNA FREE ON REQUEST 
SOAP @ Consists solely of choice Egyptian SAMPLES, PRICES AND PRICE 
@ Powdered, granulated. Contains no leaves. Laboratory tested, absolutely LIST OF HOPKINS’ CRUDE 
soap bark, free alkali, free acid or heavy unadulterated. Milled on slow-stone BOTANICAL DRUGS AND LAB- 
metals. Totally free of rosin, sugar and grinders assuring intactness of full color- ORATORY BASIC SPECIALTIES. 
foreign matter. Snow white. ing content. Purely vegetable. 
























J.L.HOPKINS & COMPANY 220 Broadway NEW YORK 


...106,500 square Feet 
of SUPERFINE BEESWAX!!! 








Visit our plant and convince yourself that we do produce a 100% sun-bleached beeswax. Our 
facilities include 142 bleaching racks, each 150 x 5 feet, enabling us to produce 70,000 pounds 
of K. K. pure beeswax per month. 


e SUN-BLEACHED AND YELLOW BEESWAX 


SHAY Ve SESE 
KOSTER KEUNEN e932 
NEW YORK 


IN THE MIDDLE WEST: WALTER H. JELLY & CO., Inc., 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 
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Raw Material Trouble Spots 


(Continued from page 458) 


shipped until after the blockage ceases. No offers have 
come out of the primary market for about eight weeks. 

For about nine months there has been a gradual re- 
covery in shipment quotations on anise and cassia oils 
and at times the source was not offering. This was 
assumed to be due to the reported setting-up of a cen- 
tralized control of supplies rather than to any serious 
shortage of oil in China. Undoubtedly, there has been 
difficulties between the producers and the Government 
control, with the former not willing to accept the form 
of payment offered by the latter, and they—the shippers 
—were prohibited from making shipments independ- 
ently. 

There is little doubt that, for these reasons and due to 
the general unrest in the country, production has fallen 
off very considerably, and the reports from the source 
that there is now but very little oil left for shipment 
may be fairly accurate. Importers are becoming 
anxious about their consignments, the declarations for 
which are still outstanding. 

After the cargo of oil is gathered in Nanning it is for- 
warded on the Sikiang River to Wuchow which is 
situated on the border of Kwangsi and Kwangtung 
Provinces. The Hongkong merchants purchase the oil 
from Wuchow and it comes to them down the river via 
Canton. 

As the oil passes along from one province to another 
it is customary for the ruling factions to tax its passage 
through their territory, thereby greatly adding to the 
cost before it reaches the shipping port of Hongkong. 

The Persian Government—correctly or incorrectly 
informed—point to the United States as a glowing 
example of what can be accomplished by governmental 
regulation of business. If it can be done in America, 
why can’t they try it on gum tragacanth? 


As a result a plan has been instituted by the Persian 
Government to sell shares in an export corporation or 
consortium, the amount of shares to be taken being 
based on the quantity of gum tragacanth to be shipped. 
Each shipper must buy these shares, and as there is no 
profit from the shares the shipper must buy, the plan is 
ostensibly a government tax. There is probably some 
truth in the report that this is not a development on the 
part of the government to control prices, but it does put 
a burden on the shipper which will be reflected in his 
price. This is one reason cited for the sharp advance in 
the spot position of gum tragacanth. Number | grade 
of gum is now selling at 40c per pound more than was 
the case in July of this year. 


Another factor is the withdrawal by the Government 
of labor which had previously been employed in collect- 
ing and sorting gum tragacanth. Gum collectors and 
sorters in Persia, it is said, do not receive more than the 
equivalent of three or four cents per day for their labor, 
whereas the government is paying workers on a railroad 
being constructed under government supervision, the 
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equivalent of from twenty-five to thirty cents per day. 
It is said that this has affected the collection of gum to 
the extent that production this year is but 50 per cent. 
of normal. 


The efforts of the government of Bulgaria to control 
the production of rose oil is so well known in the indus- 
try as to require no further review here. In spite of 
what had previously been done the stocks of rose oil 
continued to increase in the Agricultural and Coopera- 
tive Bank. Now, however, through the new national : 
policy of reducing rose acreage by inducing the farmers 
to cultivate pyrethrum, there is finally some evidence of 
ultimate success. 


Approximately 8 million kilograms of rose flowers 
were gathered during the current season compared with 
12 million kilograms in 1935 and the oil yield decreased 
from 2,400 kilograms to 1,700 kilograms. Somewhat 
larger decreases are expected in future years as the 
farmers become more and more accustomed to sub- 
stituting pyrethrum. 

Europe is enjoying a business revival. Factories are 
jammed with orders that necessitate 24 hour shifts. 
But what are these orders? They are for war materials 
on an unprecedented scale. The same kind of feverish 
production is going on in Germany, Russia, Italy and 
England. Millions of men are under arms and millions 
more are manufacturing war supplies. 


The Council of Ministers in Paris recently authorized 
an additional expenditure of over nine hundred million 
dollars for French armaments to be spread over the 
next four years. This is France’s answer to Chancellor 
Adolf Hitler’s action in extending the length of military 
service in the Nazi Reich. 


And so it goes. Actually millions of men are with- 
drawn from the collection of botanicals, the production 
of basic raw materials required by legitimate industry, 
to prepare for an eventual gigantic period of destruction. 


Refined glycerine has been advancing in New York. 
France and Germany have been heavy buyers of dyna- 
mite grade. Although soap production is good in this 
country there has been a noticeable absence of offerings 
of crude glycerine. Whether producers are holding 
back stocks for a gradual advance or whether some 
larger prospect is in view could not be determined. 
Their unwillingness to sell, however, makes it logical to 
assume that reserves are being accumulated for a period 
of tremendous demand for this basic war material. 

The withdrawal of huge quantities of American lemon 
oil to supply the European market during Mussolini’s 
venture as an empire builder is still having its repurcus- 
sions in this market. The drain on American stocks, 
together with the great increase in demand for fresh 
fruit is likely to affect prices for a long time to come. 

French producers of lavender have complained be- 
cause the government refused financial support to 
carry them over the difficult period which they have 
experienced. The answer was that the money was 
needed for defense. 
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TELEPHONE BEEKMAN 3-3156-3/62 


M-W-PARSONS aa peeneeene 


IMPORTS 55 ANN STREET 
AND 
PLYMOUTH ORGANIC LABORATORIES: INC: NEW YORK-N°Y°U°S°A> 

















PLYMOUTH CRYSTAL “E” WHITE OIL 


This oil is specially refined for the cosmetic industry. It is absolutely water-white, odor- 
less and tasteless, free of fluorescence and is of U. S. P. Acid Test. It is as pure as a 
Mineral Oil can be made. It has been the standard of some of the oldest cream manu- 
facturers in this country since they started business. It is a very light oil and will produce 


the soft, light, fufy creams so much in demand today. 


We also offer other mineral oils of heavier body if desired. 


PLYMOUTH PETROLATUMS U.S.P. 


All our Petrolatums are refined from Pennsylvania Crude and are straight filtered Petrola- 
tums not acid treated. They are long fiber and all are U.S. P. grades. We have both 
soft low melting point consistencies and pharmaceutical grades and also the regular 
grades for the drug and cosmetic industry. All grades are offered from Snow White to 


Amber. 
& 


A complete line of Cosmetic Raw Materials 











LIPSTICKS Let's 
ROUGES SWAP: 


Reliable drug and cosmetic manufacturer 
will consider trading the following qual- 


ity items: 


FACE POWDERS 
C R DENTAL POWDERS 
DUSTING POWDERS 
MEDICATED CREAMS 


DENTAL & SHAVING CREAMS 
CARTONS FOR DENTAL & SHAVING CREAMS 





Fine Cosmetics 
—treal quality 


—dependable service a exchange for--- 


—moderate prices NEW BOTTLES 
RAW MATERIALS 
A. |s 0 Cream Rouge, FINISHED MERCHANDISE 








Eye Shadow, Creams, etc. MACHINERY & EQUIPMENT 


Prefer trading for new bottles but will 
consider other propositions. Write com- 


ASSEMBLED IN CUSTOMERS CONTAINERS AND IN BULK plete details. All letters held in strict 


Naturally we carry Products Liability Insurance confidence. 


BOX 576 
STERLING MFG. CO., INC. THE DRUG AND COSMETIC INDUSTRY 


Set bev tL te -- NEW JIVEIR Sse YY 101 West 31st Street New York, N. Y. 
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AROMYLIS 
LE BRALERE 


Are New Creations of Our Laboratories Abroad 
* 


They serve as excellent bases for perfumes such as 
Gardenia, Crepe de Chine and other modern notes. 


* 


The latest edition of our Catalog and Price list containing many new additions 
and interesting perfume novelties is now at your disposal. Write for a copy. 


POLAK’S FRUTAL WORKS, Inc. 


San Francisco 


nse A 350 West 31st Street New Yor k, N. Y. Vancouver 





























FROM ya WOOL GREASES 


LANOLIN 


ANHYDROUS and vO 


Dw ways nih GTM 


All impurities are removed and the valuable oxy 
and isocholesterols are retained. Creams and 
ointments made with Nimco Lanolin protect 
them against turning dark or rancid. 


NIMCO ABSORPTION BASE 


When highest quality is required 
for creams and ointments. 


Experimental Samples Available 


N. 1. MALMSTROM & CO. 


147 LOMBARDY STREET : BROOKLYN, 
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Books 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 





COSMETICS and PERFUMES 


Modern Cosmetics—Chilson, 396 pp............ $ 6.00 
Perfumes and Cosmetics—Askinson, 392 pp...... 6.00 
Moderne Parfumerie—Mann (German), 516 pp... 12.00 
Leitfaden Der enn Parfumerie—Burger (Ger- 

RIN PRIN RES canis nsdn ar Stn we stele ie senewe os 4.4 3.50 
— of Perfumes and Cosmetics—Durvelle, 

LEP ERT EI CAE RS RO 8.00 
Perumes Cosmetics & Soaps—Poucher Vol. | 

BSN eee ecb weston Serena Sas Oba GEA 8.00 

Vol. AP OD ITD Leo ec he meron: eos rae siavaia ee oees ae 8.00 

SOT ATENNN Rete ane yl oiay Noval Vicia ava ese 7.00 
Lexikon der Kosmetischen Praxis—Springer (Ger- 

SIAR D eRMEMED E Sig <n oe iSite as awn een eters 32.00 
Modern Parfumerie—Mann-Winter(German)522pp 12.00 
Handbuch Der Gesamten Parfumerie Und Kos- 

metik—W inter (German) 997 pp...........-. 26.00 
Cyclopedia of Perfumery—Parry (2 vols.) 844 pp 10.00 
Chemistry of Essential Oils and Artificial Perfumes 

PATNI Ol. DAD oo.cs bees esa 80 bree ne 04s 12.00 

RTOS SEDI 5 oO ris sie wee arses 10.00 

FORMULARIES 
Manufacturers’ Practical Recipes—Jameson, 579 pp $ 8.50 
Henley's Twentieth sseueale Book of Formulas and 

ce een met lea © EE re 4.00 
Chemical Formulary—Bennett, Vols. |, Il, Ill each. . 6.00 
fei g ee — Vol. I—1146 “cc alse 8.00 

Of EO Se ae ea ree 8.00 


Practical Whe Extract Maker—Kessler, 126 pp 4 
The Medical Formulary & Prescription Manual— 
Dauer 3 
National Formulary VI—556 pp................ 5.00 
5 
5 


Prescription Writing and Formulary—Solomon... . 
Scientific American Cyclopedia of Formulas— 
Hopkins, 1077 pp 
Pharmaceutical Recipe Book—454 p 
Flavouring Materials Natural and “ahr SORE PO 





RR IED ison ce IRE ee he seta ans io Sop ere ecw.sieraroud 3.00 
CHEMICAL 
The Biochemistry of The Lipids—Bul!, 127 pp.... $3.25 
The Theory of Emulsions and Their Technical Treat- 
MBN —ASIOVIOR) AOE PP so. sc ncs win see en so 8.00 
Handbook of Chemistry and Physics 20th Ed... .. 6.00 
ommercial Organic Analysis—A\llen, 10 vols. each 
Se TS er err 7.50 
etree and Theoretical eee ra aee pp 6.00 
anic NON Sb El KID whe oie easter 6.00 
A Short amie Chemistry—Taylor, 375 pp. . 3,00 
Technical Aspects of Emulsions—150 pp. : 2.50 
Chemica) Dictionary—Hiackh, 790 pp........... 19.00 
Vegetable Fats & "aly oe a 6.50 
eegeesnpenegaaal 
DoWar Makers—tEager, 197 pp... .... 2... eee S$ 2.00 
Retail Selling and The New w Order—Colllins, 20300 ~=—— 2.50 
The Road to Good Advertising—Collins, 217 pp. 9.50 
How to Run Better Sales Contests—Kaufman, 22° pp 3.50 
What Makes People Buy—(aird, 937 90........ 250 
Rex Cole on Salesmanship—Rex Cole, 253 pp. 2.50 
Wholesale — and Controlk—Heckert & 
| rer 3. 
The Law of * Shatat and Druggists— Arthur, 487 oo 3.00 











BEAUTY CULTURE 


Our Vanishing Hair—Nessler, 140 pp........... 
The Successful Haledresser—Wilson, — oot eae 

Modern Beauty Culture—Verni, 434 p 
The Beauty Culture Seainaiblanceel, 177 pp. 
Modern Beauty Culture—Smith «& Rockwood, 


MEDICAL 


The Kidney in Health and Disease—754 pp...... 
Tuberculosis—Holmes, 312 pp... .............. 
Nervous and Mental Diseases—Maloy, 551 pp... 
Diseases of Women—Crossen & Crossen, 8th Ed. 
Internal Medicine—Musser, 1988 it ora vs 
Forensic Medicine—Kerr, 311 pp 
Pocket Pronouncing Medical Dictionary—Gould. . 
STUNT ey Tote [a Ra ye “0G tn ed a eee 
A Treatise On Medical Jurisprudence—Oppen- 
heimer, 290 EE et RA Oe 
Physiolog y in Modern Medicine—Macleod, 
PRT EDIA OID irate sree. is ahi aPund Sasersrnoraasalleue isyavorerayanscs: 
Treatise on Permanent Wave Burns—Eberhart..... 
ecent aaa in Dermatology—Goldsmith, 
599 pb 
Rational * Rabe Treatment of Common ae 
Diseases—Goodman, 345 pp. nee 
Introduction to Dermatology—Sutton, 566 pp sees 


PHARMACEUTICAL 
Potter's Therapeutics, Materia Medica and Pharmacy 
eA, SP renee: 
Modern Drug Encyclopedia and Therapeutic Guide 
(EMA) TOD esis 6is coins vio vyoecie erseiour 6 
United States Dispensatory—\W/ood- Poop : 7992pp 
Remington's Practice of Pharmacy—2090 
. §. Pharmacopoeia XI—676 pp............... 
Ensontials of Pharmacy—Snow, 804 p 
Handbook of Ghasciaeianmer-¥4aldouricn & Mc- 
Dowall, 971 pp 
Pharmaceutical Chemistry—Krantz, 282 pp 
The Arithmetic of Pharmacy—Snow, 125 pp..... 
Textbook of Physiology—Zoethout, 694 pp. 
Practical Pharmaceutica Chemistry—Cooper & ‘Ap- 
ae och ie kop dicks 04 
Manual of Pharmacology—Sollman, 123 pp. 
British Pharmacopoeia—1768 pp............... 
French Pharmacopoeia—999 pp................ 
German Pharmacopoeia—854 pp. .............. 
Swiss Pharmacopoeia—1244 pp.....-...eseeeee 


MISCELLANEOUS 


The Exporters’ Encyclopedia, 1936—1780 pp, net 
WIL DUE LIN SERVICE s -s-6 cciscce cee eco telb ool 


Psyllium Seed—Montague, 170 pp............. 


Pyrethrum Flowers—Gnadinger, 380 p 
Trade-Marks for Perfumes, Toilet Preparations and 


120 21 a hs lags 0 ae eee ah oo a 


NEW BRITISH BOOKS 


Vechnica) Aspects of Emulsions—freundlich. .... 


DistillationmReilly.... ooo cece ees 


lnorganic and Theoretical Chemistry—Taylor...... 
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For other titles, consult our Book Dept. 


101 WEST 31st STREET 


7 50 
3.00 


$10.00 
2.00 


7.50 
10.00 


$ 8.50 


7.50 
15.00 
10.00 

5.00 

7.50 








The Drug and Cosmetic Industry 


Oct 


. 738: 


39,4 











Dee eee 
at 





Any book reviewed in this section can be pur-~ 
chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 





Entre le Champ de Fleurs et le Laboratoire, que 
sera la Parfumerie de Demain, by L. Labaune, 
published by Les Editions de la Revue des Marques, 
Paris, 111 pages. 

The book, in large format, contains a series of articles 
by perfume specialists discussing the various fields of use 
open to natural and synthetic perfumes. Its contents 
may best be described by enumerating the respective 
chapters. These include ‘“‘The Flower Fields of Grasse,”’ 
“The Fineness of Essences,” “Reflections on the Flower 
Field and the Laboratory,’ ““Two Years of Scientific 
Discovery in Perfumes,” ‘The Ionone Group,”’ “‘New 


ee 


Synthetics in Perfumes and Flavors,” ““Emulsions in the 

Cosmetic Industry,’’ ‘“‘Oakmoss,”’ ‘““Orange-flower, Ne- 

roli and Synthetics,”’ “Animal Odors,” “Colors in Per- 

fumery,’’ etc. 

The last section discusses the various questions in the 
presentation of perfumes, including containers, pack- 
ages, machinery, etc. In French. 

Hair-Dyes and Hair-Dyeing Chemistry and Tech- 
nique, by H.S. Redgrove and G. A. Foan, published 
by William Heinemann, London, 194 pages, $2.00. 
We take this opportunity of calling to the attention 

of the many subscribers who have expressed an interest 

in hair dyes and dyeing this book, the second edition of 
which was issued in 1934. Hi. 5. Redgrove is the we))- 


known English chemist, G. A. Foan is on the Hair- 


dressers’ Registration Council, and the combination 


has produced a complete and authoritative work. The 


book is divided info four parts, the first discussing the 
structure and pigments of the hair. ‘The second section 


is devoted to a chemical discussion of dyes and bleaches, 


covering their composition and uses. The third part 


discusses the practical art of hair dyeing, including wet 


and dry shampoos. The concluding section discusses 
the causes of gray hair. 
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Your Right to Health, by John X. Loughran. Modern 

Living Health Institute, Inc., New York. 

The subject of general health is dealt with in this 
book. Its chapter headings fully explain the contents. 
Vitamins and Food Values: The Rational System of 
Eating; Ailments Prevented by Food Science; Prolong- 
ing Your Life; Sunlight and Air; Exercise Builds 
Energy; The Preparation of Foods; Correct Eating 
Menus; Privileges of Parenthood; Scientific Progress in 
The Twentieth Century. 


The Economics of Open Price Systems, by Leverett 
S. Lyon and Vistor Abramson, published by the 
Brookings Institution, Washington, D. C., 165 pages, 
$1.25. 

This volume considers open price systems in terms of 
the economic and social issues which they raise and in 
terms of the important specific problems which must be 
examined in considering the application of an open 
price system to any given industry. The history of 
open price systems under trade associations, the Fed- 
eral Trade Commission and the NRA is reviewed and 
the authors present an analysis of the effects of open 


prices on competition, stability and large and small 


business units. 


The Control of Resale Prices, published by the 
Dartne)) Corp., Chicago, 200 pages, $2.00. 
The organized demand for legalized price main- 
tenance, which originated in California in 193) and has 


since succeeded in procuring the enactment of prac- 


lically identical statutes in ten states, with additional 


measures pending in most of the legislatures now in 


session, lias created a situation involving a number of 


obscure and highly perplexing problems, not merely 


problems of {egal construction and interpretation, but 
problems of practical merchandising procedure as we)). 


This is primarily a report on the situation, and is not 
presented as a forma) treatise or text-book on price 


maintenance, either as a legal document or an economic 
theory. 
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The Old Car G=6- 
seems to do very well- 











until you ride 
in a new one! 





Cw. 











Which fact may point the way to important 
improvements in your packaging department 


You only realize what an improvement has been 
made in cars, when you ride in one of the recent 
models .. . And you will probably also find it far 
less costly to run! 


Your wrapping machines should likewise be com- 
pared with modern models, if you want to be sure 
that your packaging department measures up to 
present-day efficiency. 


Wrapping machine design and construction have 
advanced considerably in the past few years, and 
this reflects itself not only in greater plant efficiency 
(lower costs) but also in the package itself—an im- 
portant sales advantage. 











MODEL FA 


Introduced recently, this low-priced 
fast wrapping machine is being 
widely used. 


If you will write and tell us what your present pack- 
aging equipment is, we will tell you what our latest 
machines of each type will do in comparison. 


Model FA is adiustable for a wide range 

of sizes. It wraps packages in plain or Write to our nearest office 

printed transparent cellulose, waxed 

paper and glassine in roll form If 

printed paper wrappers are used, the ° ¥ 

machine is equipped with a sheet-feed PACKAGE MACHINERY COMPANY, Springfield, Massachusetts 
mechanism. When printed transparent 

material is used, the machine is equipped NEW YORK e CHICAGO e CLEVELAND e LOS ANGELES 
with an Electric-Eye registering device MEXICO, D. F. Apartado 9303 

which locates the printing accurately on ‘ F 

the package Melbourne, Australia: Baker Perkins, Pty., Ltd. Peterborough, England: Baker Perkins, Ltd 
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PACKAGE MACHINERY COMPA Y 


Over 200 Million Packages per day are wrapped on our Machines 
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PRUDUCTION ENGINEER 


USELESS ACCOUNTING 


We’re beginning to become a bit rabid 
on the subject of cost accounting and ac- 
counting in general. The cost of keeping 
cost and general accounting records is still 
excessive, and the figures compiled usually 
are worthless to the plant manager. The 
information he wants can never be ob- 
tained from the cost records because ac- 
countants always set up account classifi- 
cations which are useful for financial pur- 
poses and worthless for plant manage- 
ment. They never tell a complete story. 
Every plant manager is persecuted by his 
accounting department in connection with 
labor charges and requisitions. How many 
times has your accountant been after you 
because Bill Jones in the tablet depart- 
ment requisitioned four bolts worth 
thirteen cents and failed to state on the 
requisition what job they were for? Prob- 
ably every day. You don’t recall anything 
about such a petty detail of course, so you 
call Bill’s foreman and give him hell for 
not turaing in complete records. Bill’s 
foreman gives Bill hell and both Bill and 
his foreman complain that most of their 
time is taken up making out requisitions, 
time sheets, reports and what not. And 
their complaint is usually justified. Many 
plants we’ve been in seem to spend seventy 
five per cent of their time on records; 
twenty-five per cent on production. 

But the time spent in “‘manufacturing’ 
records does not appear in the financial 
statements or cost reports. If time spent 


’ 


on making records was indicated as a 
separate cost item or if accountants had to 
put clerks in every department to compile 
their own records, the higher ups would 
soon have plenty to say about the cost of 
accounting. 

Now what does the plant manager get 
out of all this? From a financial point of 
view he learns the cost of making his 
products (cost accounting charges being 
absorbed in the totals); he learns how each 
department is operating from month to 
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month—that is if he has patience enough 
to wait for the figures. 

But what of management data? Sup- 
pose he wants to investigate new handling 
equipment for instance. Can he get the 
data directly from the cost records which 
cost so much to compile? Never! He im- 
mediately that part of the 
handling charges are itemized; part are 
charged to a particular operation; part are 
charged to overhead expense. So he is 
forced to make the studies 
himself. 


discovers 


necessary 


In one plant with which we had some- 
thing to do we were assured that any 
figures we wanted we could instantly get 
by calling the accounting department, as 
the firm took a particular pride in the com- 
pleteness of its records and perforce spent 
a lot of money to compile them. After the 
third futile call on that accounting depart- 
ment for data, we, as always, started to 
compile our own data. We made some 
facetious comments about the complete- 
ness of the records of the company and we 


almost got thrown out on our ear. The 
accountant was shocked. His sacred 


records had been blasphemed. 

The difficulties lie in the fact that en- 
gineering and financial data, though they 
arise from identical sources, are essen- 
tially different. And accountants not 
being engineering minded can never be 
made to reconcile the two. 

Occasionally you meet an accountant 
that can see beyond his figures. Jack Hill 
of Norwich is one; Dick David, comp- 
troller of Grove Laboratories is another. 
When we did the Grove job we told Dick 
that if job tickets had to be made out and 
time reports kept for each machine dis- 
mantled and removed the accounting 
would be the biggest part of the job. 
Since the whole plant had to be dis- 
mantled before the new could be set up, 
Dick simply established a suspense ac- 
count and charged the whole plant to it, 
together with all labor and dismantling 
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charges. When the new plant was set up 
all labor, materials and equipment were 
credited to this account, together with the 
value of all salvaged equipment. What- 
ever balance remained in the account was 
charged off as representing dismantling 
and other costs which could not have been 
charged to individual machines and cap- 
italized in any case. In setting up the new 
plant we made a! few individual reports 
of course so that installation charges could 
be added to the purchase price of new 
equipment. In the end Dick got accurate 
detailed records to cover the new plant 
and we were saved an enormous amount of 
detail work. The sum remaining in the 
suspense account was comparestively small, 
which showed that the method devised by 
Dick to record the changes was accurate 
in the end—undoubtedly as accurate as it 
would have been, had we been obliged to 
make out requisitions, time sheets and job 
orders every time we turned around. 

We’ve always been a believer in time 
study costs as a basis for accounting and 
as a means of management control. Cost 
figures and accounting methods never ran 
a plant yet. The final cost of each item 
and the control of these costs depends 
upon supervision and management. It’s a 
damn poor plant manager who has to wait 
a couple of months to get cost figures so 
that he can tell how efficiently his plant is 
running. This is all the more true in an in- 
dustry like ours in which formulae are 
standardized; in which procedure can be 
standardized; in which mechanical equip- 
ment can be standardized. 

We ran a successful plant once where we 
did away with all time reports, job orders 
and requisitions. All costs were based on 
time studies and rigidly standardized. 
Rigid laboratory control insured the ac- 
curacy of the formulae and hence the 
quantities of raw material contained in a 
batch. It was our job to see that produc- 
tion was turned out according to schedule. 
If raw materials increased in price enough 
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B = LEADING 
i MANUFACTURERS 


: are 
installing 


= STOKES 
= NEW ROTARY 
_ TABLET 
MACHINES 


At left is shown one of the new Stokes 
**BB-2” Rotary Tablet Machines in the 
plant of the Eli Lilly Company where 
it is producing tablets at the rate of 
1770 per minute which is well above its 


rated speed. 


1770 TABLETS per minute at LILL Y: PLANT 





Speed alone would not be sufficient reason for a new 
machine to be adopted by manufacturers whose 


greatest interest is the quality of their products. 


Tablets accurate in weight, uniform in density and of 


fine appearance are of first importance. That the 
Stokes ““BB-2” machine can combine high speed with 


accuracy is due—among other things—to: 


The Basic Design which includes an improved weight adjuster 
and simplified cams and provides for individually measuring and 
compressing each tablet. Without the use of multiple punches, 
two tablets are separately formed by each pair of punches 


and dies with each revolution of the head. 


The Anti-Capping Device (patents pending) which permits 
operation of machine at higher speeds with standard granula- 
tions as well as with those which would otherwise “‘cap.”” This 
feature is becoming increasingly indispensable in compressing 
granulations containing “fines” or excess powder, including 
those being made by the pre-compressing or “‘slugging’”’ method, 
such as acetanelid, amidopyrine, acetylsalicylic acid and their 
combinations. 


Other features: Automatic Excess Pressure Release, Compact 
V-Belt Motor Drive and Twin Disc Clutch, completely housed 
working parts, stainless steel hoppers, chromium-plated fittings 
and handwheels. 


*One of the leading pharmaceutical manufacturers, here and 
abroad, who are users of Stokes Equipment. Duplicate order 
of this installation just received. 


SEND FOR CATALOG 


F.J.STOKES MACHINE COMPANY 


PHARMACEUTICAL EQUIPMENT 


ESTABLISHED 


1895 





5932 Tabor Road 
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Olney P. O. 


Philadelphia, Pa. 
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to warrant a change in the standard cost, 
we changed it. If we bought new equip- 
ment or changed manufacturing procedure 
we made new time studies and changed 
the labor and expense elements. The ac- 
counting department carried three ac- 
counts: Materials, Labor and Factory 
Expense. At the end of the month the 
accounting department multiplied pro- 
duction by standard cost elements and 
credited these three accounts. If there was 
an appreciable unabsorbed balance in the 
expense and labor accounts, we were 
called on the red plush carpet by the 
president. Excepting as part of the pro- 
duction control records in the factory 
(which were not extended by price) no 
detail inventories were kept. Strange as it 
may seem to theoretical accountants, our 
physical inventories used to come within 
one or two per cent of the book value 
every time they were taken. 

Such accuracy and such simplicity is 
possible only where there is uncompro- 
mising management and vigilant super- 
vision. That’s what a plant manager is for. 
If management is capable there is no need 
for re-calculating costs on the same items 
month after month; nor is there any need 
for a multiplicity of reports and records. 
Since drug items are sold at standard 
prices minute fluctuations in factory costs 
caused by conditions beyond the control 
of the plant manager, as for instance ma- 
terial costs, are of no importance what- 
ever. We wish we could make all account- 
ants see that. We are not against records 
of the right kind; a plant can not be run 
without them. But we are against useless, 
incomplete and duplicated records which 
are the rule in the average plant. Records 
can become expensive barnacles. Once 
started they have a way of hanging on 
long after they have served the purpose 
for which they were conceived. Give us 
simple records, based on engineering prin- 
ciples and to hell with all the rest. This 
means give us a good time.study maa. 


MACHINE OUTLOOK 

Speaking of records, we’ve just been 
looking over some of our own. In the last 
three years we have purchased for the 
account of clients, or have recommended 
to clients, equipment purchases amount- 
ing to three hundred and sixteen thousand 
dollars. Impending business will in the 
next six months add a sizeable amount to 
that figure. Looking back over that 
period we have noticed a steady but slow 
increase in the march of mechanization. 
When a new product is to be made now, 
manufacturers immediately want to know 
where they can buy the best machine for 
the purpose. This change of attitude is 
significant. It contrasts sharply with the 
attitude that used to prevail in some 
quarters. We remember when we first 
started in the consulting game, that the 
president of a very well known firm told 
us he didn’t give a hoot about reducing 
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costs— production costs were such a damn 
small part of his total costs anyway. That 
was before the depression really got 
started. The big boys are not talking that 
way now. 

What with compensation insurance 
rates increasing; increasing taxes; unem- 
ployment insurance; old age pensions, in- 
creasing direct labor rates and what not, 
manufacturers are considering not only 
ways of reducing cost but also ways to 
maintain the status quo. The manufac- 
turer cannot pay increased rates, directly 
and indirectly, all along the line and not 
have his costs go up. The only way he can 
offset increasing costs is by mechaniza- 
tion. He is not going to be able to offset 
increased costs by increasing prices. Un- 
less we misread the signs, he is instead 
going to be obliged to lower prices. 

This means that the drug trade will be 
obliged to operate with a larger invest- 
ment in plant and equipment than we’ve 
had to heretofore. Thus, the trade as it 
matures will be brought into line with 
other trades in which equipment invest- 
ment is several times greater in proportion 
to sales than it is in our industry. 

Another factor which has _ retarded 
mechanization insome of thelarger plantsis 
the policy of not laying off old employees. 
Of course no one wishes to lay off anybody, 
much less old employees. But a condition 
of this sort is self perpetuating. One may 
have, for example, a group of ten operators 
who have been with the company from 
five to thirty years. Their work is not 
mechanized because it would displace 
them. But this is what happens: Lizzie, 
who has been with the firm thirty years 
drops out. In order to maintain a com- 
plete team a new girl is taken on. Then 
Carrie who has been around for twenty 
years drops out, and again in order to 
keep the team complete another girl is 
hired. By the time the last of the old 
timers is gone, the new girl, who was 
originally hired to replace Lizzie, is now 
an old employee herself and the situation 
is as bad as it ever was. 

We’ve always recommended mechaniza- 
tion anyway in spite of conditions like 
this, and we advise management to place 
the old girls at work cleaning up. Most 
drug plants can stand a lot of cleaning up. 
Many of their products could stand much 
closer inspection than they get. Service 
work of this character can be done by the 
old help, and, if the plant is mechanized, 
they do not have to be replaced as they 
because of age or infirmity drop out. 

Mechanization offers opportunities to 
lower costs or at least to hold them at 
present levels in spite of increases. It 
offers an opportunity to turn out better 
quality products. It offers an oppor- 
tunity to maintain a more sanitary plant. 

When we visit small local bottling or 
dairy plants, which operate on a very 
narrow margin and have limited gross 
sales, and which, notwithstanding, have 
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scrupulously clean, well equipped plants 
that would put many important drug 
plants to shame, we realize that we have 
still a long way to go before we can look 
with pride on our factories. 


BUYING CONVEYING 
EQUIPMENT 


One of the most difficult types of equip- 
ment the plant man has to buy is con- 
veyor. By visual comparison a system of 
roller conveyor with its complement of 
belt boosters, live rollers and chutes, offers 
nothing to contrast one with another. One 
section of roller conveyor looks exactly 
like another. One chute looks like another 
chute. One belt like another. The dif- 
ference between one system of conveyor 
and another of identical design and layout 
lies under the surface. It lies in con- 
struction. It is for this reason that con- 
veyor builders bidding on an identical 
layout will submit bids ranging all over 
the lot. In buying conveyor, therefore, 
the best policy is to make an exhaustive 
study of the subject, before you make your 
layout. Then prepare, not only the lay- 
out, but also the specifications. Let us see 
what differences there can be in a single 
section of gravity roller conveyor twelve 
feet long. Place the product of a dozen 
manufacturers side by side and you can 
detect no obvious differences. 

But dig in. Then you will find that one 
manufacturer makes his rollers of twelve 
gauge steel tubing. Another fourteen; 
another eighteen. One makes his rollers 
out of seamless steel tubing. Another from 
rolled and welded sheet steel. One manu- 
facturer employs a non-friction bearing 
swedged into the ends of the roller; another 
cuts a shoulder in the ends of the roller and 
curves the ends of the roller over it so that 
it never will have any play. Some employ 
bearings carefully designed to take up 
lateral thrust; others do not. Some mount 
their rollers in formed sheet channels; 
some employ structural steel channels; 
some use angle iron. 

One conveyor maker will specify three 
ply belt; another four ply. One will use 
six inch drive pulleys for these belt; 
others will use eight or ten. Some will use 
a cheap canvas belt; others will use a 
rubber impregnated belt. 

In buying conveyor you are buying 
long-life equipment that should stand up 
with practically no maintenance. If you 
are not careful you may find yourself in a 
short time with rollers that stick or wedge; 
you may find the rollers will not stand the 
gaff and dent and become misshapen 
easily. You may find yourself with 
cracked or peeling belts, caused by the use 
of drive pulleys that are too small. In 
short you may find yourself with a head- 
ache. 

If your conveying system does not stand 
up, you can’t pull it out and tell its manu- 
facturer to stick it where Paddy put the 
shilling, as you can with a filling machine. 
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ERTEL ENGINEERING CORPORATION 


LIQUID HANDLING EQUIPMENT 


Dept. B, 120 EAST 16th STREET 
Cable Address: ““ERTELENCOR’’ 


NEW YORK, N. Y. 


Telephone: Stuyvesant 9-3066 


Representatives in Philadelphia, Boston, Chicago, St. Louis, Louisville, Denver, Los Angeles 
San Francisco, Seattle, San Juan, Porto Rico, London, England 


— ame 





PORTABLE BOTTLE FILLER 


A Portable Vacuum Bottle Filler that is Fast, 
Economical, Dependable and Convenient. No 
drip. Adjustable Handle. For All Type Bottles. 
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THREE-WAY MULTIPLE FILTER 




















BOTTLE CAPPER 


la hl 
[wirls on the caps. with 


lightning speed . . . none too 
tight ... no leakers. A single 


motion. No wrist motion. 
No electricity. Costs only 
$9.75. Send sample of cap 
with order. 


ERTEL 


PRODUCTS 


The very latest’ in 
liquid handling equip- 
ment. Designed by 
expert engineers with 
a “know-how” that 
spells efficiency and de- 
pendability . .. a | 
“know-how” born of 
experience. Many 
Other Items Not Shown 
Here include Neutral 
Asbestos Filter Sheets, 





Really three machines in one. (1) Can be used 


as a Pre-Filter. (2) Disk Filter can be used as a other 


Polishing Filter Alone. (3) Combination Pre- 
Filter and Polishing Filter. Cuts filtration costs 
30% to 70% and makes difficult filtering easy. 





BENCH MODEL 
FILTER 
Found to be of great 
service in drug and 
cosmetic plants. Plugs 
into any light socket. 
Portable. Compact. 

Fast. 








Asbestos Disk 
Filters, Pumps, Jack- 
eted Tanks, etc. All 
ERTEL Products are 
known for their de- 


tifie design. 


pendability and scien- 


BOTTLE FILLER 


Semi-Automatic Vac- 
uum Type. 8 Spout. 
Fully Automatic Over- 
flow. Adjustable 
Spouts and Bottle Size 
Flexibility. Fills ’em 
and moves ’em on. 





ACID RESISTANT TANKS 


Glass Lined or Allegheny Stainless 
Steel. Most suitable for use in the cos- 
metic or drug plant. Ideal for Storing 
and for Mixing in combination with an 
Ertel Mixer. Built in sizes from 15 to 


1000 gallons. 
















MIXERS 
{ither Direct Driven or Back 
Geared. Excellent for blending 
pharmaceuticals and cosmetics. 
Accurately Balanced. Handy 

Grip. Moderately priced. 
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Deficiencies in conveyor systems usually 
do not show up until after a couple of 
years have passed and if you're stuck, 
you're stuck and you'll have to put up 
with the headaches. 


TRACKLESS TRAIN 


In connection with handling materials, 
we've recently had occasion to look into 
the trackless train system, which has been 
in use in industrial plants and in freight 
terminals for many years. Heretofore we 
had not thought much of it as a system 
that might be applied to drug manufac- 
ture but we are not so sure now. One of 
these systems employs a small electric or 
gasoline driven tractor, which is so de- 
signed that it can make a complete turn in 
a ten foot aisle. This tractor is used to 
haul a string of wheel trucks, each of 
which has an automatic coupling Device. 
The driver of the tractor can detach his 
string of trucks without stopping and 
without getting up. He can back up and 
hook on one or more trucks with a speed 
and agility that would amaze you. The 
Eastern Steamship Company, operating 
between New York and Boston, loads all 
sorts of freight on these trucks at the re- 
ceiving point on the docks. A whole 
string of the trucks is picked up by the 
tractor and hauled in less time than it 
takes to tell it, through the dock, up the 
gang plank and into the hold of the ship. 
The trucks with their loads are stowed in 
the ship and taken to Boston. There they 
are picked up by another tractor and 
hauled to the shipping platform. The in- 
teresting thing is that these trucks are 
loaded once from the incoming trucks at 
the New York Dock and unloaded into 
trucks at the Boston Dock. 

The thing that surprised us is the 
ability of these tractors to manoeuver in 
the cramped space of a ship’s hold. They 
haul theic trains of trucks over floor con- 
ditions that would never be encountered 
anywhere else. Over pipes, ropes, hoses, 
planks and what not. Then can run up a 
six foot aisle and make a turn into another 
six foot aisle with a string of three trucks 
behind them. The trucks are built in 
standard sizes 3 x 6 feet—just large enough 
for one man to handle easily. It was this 
feature that made apparent the adapta- 
bility of the system to multi-story fac- 
tories. The trucks can be carried up in 
elevators and distributed to loading or 
discharge points by hand. The tractors 
themselves can be carried on any ordinary 
freight elevator as they are only 3 x 5 feet. 
Many factories are using them for this 
type of service. The trucks, distributed 
through the building, are either picked up 
by the tractor individually or are pushed 
by hand to a central point, where the 
tractor picks them up and hauls them to 
other floors or to other buildings. They 
are particularly useful when the plant 
consists of several distinct buildings. One 
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tractor trailer system is made by Mercury 
Manufacturing Co., 117 Liberty Street, 
New York. The tractors are available 
with electric or gas drive. Incidentally 
these little tractors seem to stand up. We 
saw some that were ten years old engaged 
in the worst possible kind of service on the 
docks. The dock superintendent told us 
that none of them had ever had a general 
overhaul—that aside from _ occasional 
minor repairs the upkeep cost was neg- 


ligible. The equipment is cheap. 
NEW TYPE MIXER 
The Patterson Foundry & Machine 


Company of East Liverpool, Ohio, has an- 
nounced a new type of Mixer which is 
built in eight sizes. 

These new Mixers have bowls ranging in 
diameter from 18” to 72’’, with capacities 
from 1 to 75 cubic feet. The bowls on 
these Mixers revolve, having within them 
balls of large diameter which roll around 
the inside periphery of the bowls as they 
revolve. 

These machines are used for a more inti- 
mate type of mixing than can be obtained 





with mixers of the ordinary type, as the 
materials being mixed are ground _ inti- 
mately together by the rolling action of 
the balls. These Mixers are used for 
blending and mixing dyestuffs, colors and 
chemicals, and are used without balls for 
the coating of chewing gum, candy and 
pills, and for other processes and pharma- 
ceutical work. 

The Patterson Company builds these 
machines with bowls and balls made of 
cast iron, steel, Stainless steel, aluminum, 
Monel Metal, copper and other materials. 
These Mixers are offered in both belt and 
motor driven types. 


U. S. BOTTLERS NEW BOOK 

The U. S. Bottlers Machinery Co. has 
just published a new brochure illustrating 
and describing most fully the construction 
and operation of their Automatic Rotary 
Fillers, showing their adaptability to the 
handling of products of differeat char- 
acteristics, and wide range of sizes and 
shapes of containers. 

Over forty reproductions of well known 
and nationally advertised products filled 
on these machines are shown, also pictures 
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of installations actually in operation at 
various plants. The double page spread 
shows a heroic sized picture of the Model 
C-30, so its details may be studied. En- 
larged pictures of various operating parts 
are shown, as well as floor plans and tables 
containing needed specification data on 
the different models. 

The wide distribution and use of these 
Fillers throughout the world is geographic- 
ally illustrated and explained. On the 
back page appear reproductions of many 
testimonial letters from users of these 
machines. 

The U. S. Bottlers Machinery Co., 
4015 No. Rockwell St., Chicago, Ill. will 
gladly send this Rotary Filler Bulletin to 
anyone interested in fully automatic filling 
machinery. 


“LIGHTNIN” 

“Lightnin” Mixers and Agitators is the 
title of the newest catalog of the Mixing 
Equipment Co. of Rochester, N. Y. which 
just came from the press. 

This catalog is the most complete ever 
issued on ‘Lightnin’ Mixers and _ lists 
several new models. Included for the first 
time are a 1-30 HP. laboratory model, new 
patented “Lightnin” Portable Explosion 
Resistant Mixers, new “Lightnin” Port- 
able Paint Mixing unit, and new geared 
drive unit for fixed application on large 
tanks. 

Attractively printed in two colors, this 
new catalog is an important contribution 
to the solution of mixing problems. A 
copy may be had by writing to Mixing 
Equipment Co., 1024 Garson Ave., 
Rochester, N. Y. 


CLEANING PAINT 


Since factory paint requires touching up 
more or less frequently and since a re- 
painting job is usually necessary every 
five or six years, it may be profitable to 
you to investigate Cleanbrite, made by 
Flexrock Company, Philadelphia. The 
company claims that since paint requires 
replacement less because of wear than be- 
cause of a tenacious film of oxides and dust, 
Cleanbrite will restore the original finish 
by removing film that ordinary washing 
will not touch. It is claimed that the cost 
of renovating with Cleanbrite is thirty 
cents per thousand feet and the company 
is willing to back up its performance 
claims by shipping you a barrel, with the 
understanding that after you have used 
ten to twenty-five pounds for testing, you 
may return it if observation proves that 
claims made for the product are not true. 


STOKES MACHINES 

F. J. Stokes Machine Co., Olney P. O. 
Philadelphia invite those who are in- 
terested in process equipment of any kind 
to write for their new catalogue on pro- 
duction machinery. The range and variety 
of the equipment they make will surprise 


you. 
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For Thorough Grinding---Mixing---Blending 
and Extraction 


For such products as face powders, rouge, cosmetics, crude 


drug extracts and various chemicals—wet or dry—use 








MILLS ex 


“ABBE 


GINEERED” 





ABBE JAR MILL 
One of a wide variety of single and multiple 
types; hermetically sealed to eliminate con- 
tamination or volatile losses; ideal for inti- 
mate mixing, grinding and blending. 





ABBE BALL or PEBBLE MILL 


For larger scale production in any quantity. 
Porcelain, flint, metal or rubber lined. May 
be equipped for heating and cooling, and 
operation under vacuum or pressure. 





assure you of 


Faster Production 
Wet or Dry Grinding 


Pulverizing and Mixing 
In One Operation 


No Contamination of Product 
Time and Labor Savings 


Write for Bulletin 40 


ABBE ENGINEERING CO. 


Mills—Mixers—Cutters—Sifters—Emulsifiers 


56 Church Street 


New York, N. Y. 





They embody features of design and construction which 








PROFITABLE REBUILT 
EQUIPMENT 


—Stokes No. 2C piston type Tube Filler, motor driven. 
1 Stokes No. 2B pressure type Tube Filler, motor driven 
—U. Bottlers Combination No. 4 Unit, consisting of Filter 
with pump and motor and 6 spout Syphon Bottle Filler. 
1—Karl Kiefer Diacell Filter, complete with Packer. 
1—U. S. Colloid Mill, S. R. Type, Junior Laboratory Size. 
3—Paul O. Abbe No. 3 Eureka Jar Mills. 
1—Day 30 x 20” Steel Ball Mill—for rouge. 
1—Day 12” Ointment Mill, motor driven. 
1—Pfaudler 75 gallon, Glass Lined, steam jacketed Kettle, 
with motor driven Agitator. 
3—Pfaudler 150 gallon tilting type Glass souee rouge and 
powder Mixers, with double motion agitat 
12—Pfaudler and Glascote 20 to 75 gallon Glass ‘Lined Tanks. 
1—World Improved, Model S, Labeling Machine. 
4—Day 50, 200, and 2000 Ibs. Dry Powder Mixers and Sifters, 
motor driven. 
—— and Robinson 100 and 600 Ib. Dry Powder Mixers and 
Sifters. 
1—Day 400 Ib. Dry Powder Mixer and Sifter, steam jacketed, 
motor driven. 
4—Day 800 Ib. Dry Powder Mixer, steam jacketed. 
1—Day 40 gallon Pony Mixer, motor driven, with enameled 


cans. 

1—Day 4 speed Gem Cream Mixer, motor driven. 

1—KarlI Kiefer 100 gallon re-circulating Percolator with pump 
and motor. 

1—Rotex Sifter, 20 x 48’’, motor driven. 

1—Barnstead 25 gallon per hr. Water Still. 

3—Colton No. 2B Tablet Machines, up to 1/2” dia. 

1—Stokes H Tablet Machine, up to 2” dia. 

1—Stokes D Rotary Tablet Machine, up to 1” dia. 

1—Theo. Walter 3’ dia. Copper Vacuum Pan with catch-all and 
condenser. 

4—Stokes, Kiefer & Goldman 72 and 80 spout Bottle Washers, 
motor driven. 
Also a complete stock of Kettles, Mixers, Filters, Pumps, 
etc., etc. 


*‘We buy from single items to complete plants.”’ 


STEIN-BRILL CORP. 


Agent for George G. Rodgers Co. 


187 Varick Street New York, N. Y. 


Cable Address:—Bristen Tel. WAlker 5-6892-3-4 
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MODERNIZE with 
MANTON -GAULIN 


No plant is completely equipped without one of 
our homogenizers. They eliminate compounding 
troubles and vastly improve the quality and ap- 
pearance of your products. Many oils and medi- 
cines are made more effective therapeutically and 
much more palatable by homogenization. 
Creams, ointments and liquid and semi-solid 
emulsions of all kinds are made more stable and 
more appealing in appearance. Suspensions such 
as milk of magnesia are made more stable. Medi- 
cines, solutions and other liquids are made clearer 
and more uniform. 


If you want to make fine products, 
make them with an M-G Two-Stage 
Homogenizer. Many sizes available. 


The Manton-Gaulin 


Manufacturing Co., inc. 
EVERETT :: MASS. 
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Something NEW in 






D 


No. 4 STAND WITH COPPER PAN 2620 East Jeffers 


Send for our new circular 
THE NEW ELECTRIC DIRECT 


ARTHUR COLTON 
COMPANY 


Tablet Coating Pans! 


The new electric direct drive stand for copper or galvan- 
ized iron tablet coating and polishing pans is the first im- 
portant departure in the design of such pans in many years. 

The new Colton Direct Drive Coating Pan is a complete 
self contained unit having its own direct drive mechanism 
mounted on the base, thus eliminating all belts and shaftings 
and making a pan much quieter in operation and very mueh 
easier to operate. The shape of these pans and the angle 
at which they are set are correct to give finest results in 
coating and polishing and are based on Arthur Colton’s many 
years of experience of building such equipment for the drug 
industry. 

These pans are made of copper or galvanized iron in a com- 
plete range of sizes and capacities to suit your requirements. 
Polishing pans can be lined with canvas at a small extra cost. 


RIVE STAND 





on Ave. Detroit, Michigan GALVANIZED IRON PAN 











REBUILT es 
EQUIPMENT 


2 Stelees Rotary ‘“‘D’’ Tablet Machines, motor driven, up to 
la. 
1—Stokes Rotary ‘‘DD’’ double feed Tablet Machine. 
2—Colton No. 2-B single punch Tablet Machines. 
2—Mulford single punch Tablet Machines, up to 2'' diameter. 
5—Ermold semi-automatic Labelers. 
3—McDonald ‘‘Weeks’’ Automatic Labelers. 
1—Lilliput Label Gummer, motor driven. 
1—U. S. Bottlers 22-spout Rotary Vacuum Bottle Filler, monel 
fitted. Complete. 
1—-U. S. Bottlers 2-spout Vacuum Bottle Filler. 
1—Edson 6-spout Syphon Gravity Bottle Filler. 
1—-U. S. Bottlers 48-spout Rotary Bottle Washer. 
1—J. L. Ferguson ‘‘Packomatic”’ Filler, Weigher and Carton Sealer, 
complete. 
1—National Powder Filler & Weigher. 
3—-Day auger type Powder Packers. 
10—175 gallon Copper and Aluminum Jacketed Kettles. 
2—100 gal. Pfaudler Jacketed closed Glass Lined Kettles, ONE 
NEVER USED. 
2—200 gal. Pfaudler Jacketed closed Glass Lined Kettles, ONE 
NEVER USED. 
1—U. S. Bottlers No. 3 5-plate, 12'' dia. Disc Filter. 
1—Alsop 70 gal. Filter Tank with pump and motor. 
1—Karl Kiefer 18" dia. ‘‘Kakimaco”’ Filter. 
10—Dry Powder Mixers, some with sifters; lab. size to 4000 Ibs. 
capacity, belt or motor driven. 
1—Urie Universal Tube or Jar Filler, motor driven. 
1—Colton No. 10 worm type Paste Filler. 
1—Colton No. 2 Comb. Tube Closer & Clipper. 
1—3" x 10" Lab. 3-roll Roller Mill, motor driven. 


Above is only a partial list. Send for complete bulletin. 
What have you for sale? Send us a list. 


Consolidated Products Company, Inc. 
20-21 Park Row Telephone: Barclay 7-0600 New York, N. Y. 
Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 











WORCESTER, MASS. 


Makers of complete line of automatic and 


te Lehel, 


gemi. 














S: IMPROVED 
ett WORLD 
Ali||| LABELER 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle orjar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 
conomic Machinery Company 
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Sort-- 
Feed and 
Apply 


your 
CAPS 


The Modern 
Way 


























| CAPEM Automatic Screw Cappers are recog- 


nized the world over for absolutely depend- 


able, efficient performance. Substantial savings 























soon liquidate your investment when you | 

| specify CAPEM. 
| , | 
Your request for further particulars involves 

no obligation | 


| , | 


| Consolidated Packaging Machinery Co. | 


1400 West Avenue Buffalo, New York 








EQUIPMENT IN STOCK 


—Ready for Immediate Shipment 








1—Peerless Air Conditioner-Air Washer. 

1—15A Stokes Powder Filler, motor driven. 

2—Stokes & Smith Powder Fillers, motor driven. 

1—Day 8 gal. Ointment Mill with force feed and 
automatic attachment. 

9—6 and 8 spout Siphon type Fillers. 

1—U. S. comb. drum filter, filler, pump and motor. 

4—Allsop internal pressure Filters. 

2—Colton worm type Tube Filling Machines. 

5—Collapsible tube Closing Machines. 

5—Day Rapid Sifters No. 1 to 3 belt and motor drive. 

1—Schultz-O'Neill Gyrator Sifter 36x48”. 

1—Day Rotex Sifter 20 x 48”. 

1—Combs Gyratory Sifter with motor. 

1—Nordyke Marmon 20 x 84” Bolter. 

2—16” and 20” Schultz-O'Neill Pulverizers. 

4—Hobart 3-speed Mixers. 80, 30 and 8 at. 

3—80 at. Read 3-speed Mixers, motor drive. 

3—Day 3-speed water jacketed Emulsifiers. 

1—Day D-10 Powder Mixer and Sifter. 

1—600 Ib. Day jacketed Mixer and Sifter. 

1—100 Ib. Day Mixer and Sifter. 

2—U. S. and Kiefer rotary Bottle Rinsers. 

1—40 gal. Day Pony Mixer. 

1—Day 20 gal. Brighton Mixer. 

1—Elyria 300 gal. glass-lined jacketed agitated Kettle. 

1—Stokes Eureka Tablet Machine. 

6—Galvanized Percolators—10 to 75 gal. 


A complete line of used, rebuilt and guaranteed 
Process Equipment. Send us your inquiry. 


Wanted: IDLE EQUIPMENT—Send us your list 


LOEB EQUIPMENT SUPPLY CO. 
620 W. Lake St. (Tel. Monroe 5602) Chicago, Ill. 



























Send for New 
“LIGHTNIN” Catalog 


Senda for the new “Lightnin” Catalog just off the 
press. Entirely new from cover to cover—this 


handy booklet gives you complete information on 
“*Lightnin”* Portable Mixers, both portable and 
direct drive as well as full details on the increas- 


ingly popular angular off-center mixers for fixed 
applications on large tanks. Explains and il- 


lustrates the patented “*‘Lightnin** Double Action 
which gives complete bottom-to-top turnover 


plus a slow rotation. This important catalog 
should be in your files. A request on your firm's 


letterhead will bring it at once. 
Representatives in all principal cities 


New York Office—368 Broadway 


pe 






‘Lightnin’? Geared 
Drive Heavy Duty 
Portable Mixers. 4 to 
10 H.P: 100 R.P.M. 
to 800 R.P.M. 
Direct Drive Portable Mixers available 
in sizes from !/¢to 0 H.P: 850 R.P.M. 
to 3400 R.P.M. 





“Lightnin’’ Angular Off-Center Mixers 


for fixed installations on large size 
tanks. Sizes 2 to 50 H.P. and larger. 


MIXING EQUIPMENT CO. 


INCORPORATED 
1042 GARSON AVE., ROCHESTER,N. Y. 














SINGLE PUNCH and 


Rotary Tablet Presses 
RUGGED CONSTRUCTION 


TWELVE MODELS 
Single and Double Action 


Either compression spring or weights for 
pressure supplie 


Compressing Tablets—Powdered and 
Granulated Materials - up to 4’ Diam. 
Preforms of bakelite and other materials 


SPECIAL PRESSES BUILT TO ORDER 
Deferred Payment Plan Available 


Send for New Catalogue and Prices 


Ro... Kux- Lohner Machine Co. 


TABLETS UP TO 4” DIAM. 2145 Lexington St. Chicago, Ill. 




















Priced so Low that Everybody 
can Own one 


The New Bennett Balance 


Sensitive to 1/100 gram. . . Weights up to 100 grams 
. . . Compact—no loose parts ... Small, convenient 


size... Can be carried in Pocket . . . Modern, dur- 
able construction ... Handsome, streamlined design 
$8.00 


The Drug and Cosmetic Industry 


101 W. 31st Street New York, N. Y. 
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Finer Texture FACE POWDER 


AND ROUGE....., 


With the new, Dustless 





REG. U. S. PAT. OFF. 


Eliminate Pre-Grinding! - Eliminate Sifting! 


The one complete process for making thoroughly dispersed 


and completely blended cosmetic mixtures is this: 


Roughly pre-mix the ingredients and run the mixture 
through a Mikro-Pulverizer. THAT’S ALL! 


"Whether you make 100 Ibs. or 100,000 Ibs. of Face 
Powder or Rouge a day, we have a machine to meet 


PRL. 
your needs. 


Reduces production costs 
Produces a better product 
Perfect batch matching 


\, WRITE FOR DETAILS! 





107 VALLEY ROAD 





No. 1SH. Mikro-Pulverizer for small production work. Fur- 
nished complete with motors and drives and mounted on stand 


as shown (with or without casters) it is ready for operation— 


a complete miniature processing or pulverizing plant. 


PULVERIZING MACHINERY COMPANY 


ROSELLE PARK, N. J. 














Rare and Wanted Equipment 
Can Be Located at F. M. C. 


TANKS—40 copper, glass lined, monel and wood, from 50 to 
1200 gais. 


FILTERS—25 Kiefer, Seitz, Alsop, Laval, U. S. Also Shriver & 
Sperry Filter Presses. 

FILLING MACHINES—50 Kiefer, Pneumatic Scale, U. S., Fow- 
ler, Ertel-Gravity, Vacuum, or Syphon. 

CAPPERS & CORKERS— Haskins, Budde & Westerman, n, Paeu- 


matic Scale, ‘‘Capem’’ Vilter, Kreamer, and Ermo 

LABELERS—National ‘‘Liquid’’, Ermold, World ‘‘Economic,”’ 
Potdevin. 

RINSERS— Kiefer 72-spout, U. S. 60 spout, 24 and 48 spout hand 
rotary. 

CONVEYORS, Belt and Gravity—2,000 ft. from 12 to 24” ball 
bearing. “Also six belt conveyors from 10 to 60 ft. 

AGITATORS—From 14 H. P. 1725 RPM to 3 H.P. 431 RPM. 

PUMPS—Brass, aces: or Iron, 4” to 4”. 

POWDER FILLERS—Stokes, Stokes & Smith. Also J. H. Day 
packers. 

SIFTERS & MIXERS—J. H. Day 50 to 1000 Ib. Gedge Gray. 

GRINDERS & MILLS—Quaker City, Mead Mills. 3 Roll Iron & 
Stone. Also Pulverizers. 

KETTLES—Steam Jacketed Copper, 1 to 500 gal., aluminum, 
and iron. 


Send for Complete Illustrated List 


an ‘ Pars! first” 


419 Lafayette St 


First paenery wee isan 





FOR 
LABELS...MARKERS 


. STICKERS. . 
TAGS 


The NEW Hy-Speed Labelit #37 


puts glue on labels etc. and will enable you to do a 


neater, cleaner, labelling job on all your containers. Will 
save an enormous amount of time and lost motion and so 
get many more done with less actual labor. Cut your 
labeling costs by saving up to 62% of the glue and pre- 
venting spoiled and wasted labels. Cashes eliminates 
the mess and incompetence that goes with any other 
method of hand labeling. 


Send for Bulletin #368 describing the many 
exclusive features and Free Trial Offer. 


ALSOP ENGINEERING CORP. 


Mfrs. Mixers, Filters, Tanks, Fillers, Cappers, etc. 
39 W. 60th STREET NEW YORK, N. Y. 
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Perfume Notes 


Agfa 





FLORANOL 


A single chemical body — 


One of the most valuable to the perfumer produced in recent years. 
Solubility 1:6 in 70% alcohol. 

Colorless—stable in presence of alkalies. 

Odor: Sweet, fruity. 

Blends well generally, adds enlivening effect to top note. 

Adds freshness to dull odors. 

Is extremely persistent. 

10 to 20% to the compound is indicated, depending on the odor. 


Is especially interesting as a blend in Rose, Sweet Pea, Lavender 


and Bergamot odors. 


Blends harmoniously with any composition, giving body and an un- 
usual full aroma to the compound. 


Would you like to sell a better face powder than the ordinary 


quality on the market? 


FACE POWDER BASE Z is the answer. 


Agfa Aromatics Division 


GENERAL DRUG COMPANY 
170 Varick Street, New York City 
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1220 W. Madison Street . . . Chicago, Ill. 907 Elliott Street . . . . Windsor, Ont. 


Oct. 36: 39, 4 














BENZYL SALICYLATE 


ENZYL SALICYLATE recently gained prom- 
inence in the field of aromatic chemicals 
several years ago in sun-tan prepara- 

tions. It was found that a well made product 
with less than 0.5% free salicylic acid was an 
excellent material to absorb the sun’s burning 
rays, thereby making tanning a slow process 
and preventing to a great extent, sun burn. 
However, other chemicals have been found 
which are more economical in use and produce 
far better results so that lately this valuable 
aromatic has lost some of its glamor. It has 
been found by many perfumers in Europe and 
America, however, to be a valuable fixative and 
solvent for various types of oils. It is excep- 
tionally high boiling and although more ex- 
pensive than either benzyl alcohol or benzyl 
benzoate, it is a finer fixative than either of 
these two. 

In artificial jasmin types, either benzy| 
alcohol or benzyl benzoate should be used, but 
in other types of perfume compositions, benzyl 
benzoate has a depressing and flattening effect 
upon the perfume composition. Benzyl alcohol 
is not altogether odorless and imparts a 
slightly benzyl chloride note to the composition 
in which it is used and also tends to produce a 
depressing effect upon the compound. Benzyl 
chloride itself is a fairly effective tear-gas. 

Benzyl salicylate, however, has none of these 
drawbacks. It can be used in comparatively 
large amounts and strange to say, permits other 
ingredients to come through the mixture and 
does not destroy the fine delicate notes which 
have been developed in the composition. It 
also has a remarkable fixative quality. Even 
in soap it is a valuable adjunct to help retain 
the odor characteristics which are slightly un- 
stable in soap and to increase the boiling point 
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of the mixture. Many new creations have been 
made which, after perfection, have been 
tried in various cosmetics with a result that 
fading occurs and the perfume oil is not lasting. 
In most cases, it will be found that with the use 
of 10-12% of benzyl salicylate, this will be 
overcome, and the perfume will remain much 
longer in the powder, cream, or perfume. 

Many perfumers have overlooked this val- 
uable product and it is well that the perfume 
laboratory go into the use of this item more 
extensively. The cost is prohibitive for very 
cheap compositions but finer products will be 
greatly enhanced by its use. It is also an excel- 
lent solvent for the artificial musks, and it is 
fully as efficient as benzyl alcohol, benzyl ben- 
zoate or diethyl phthalate in this respect. Only 
comparative fresh material should be used 
since older qualities tend to become slightly 
yellow and are not altogether free from odor. 

Fixation is a very lengthy subject to discuss 
but were the writer asked to name five of the 
best fixatives, he would certainly include benzyl 
salicylate as one of them. 


MIMOSA 


The trend towards new floral odors is re- 
ceiving considerable interest among many per- 
fumers and one of the most recent floral offer- 
ings is Mimosa. The Mimosa family of plants 
includes many different species and varieties, of 
which the Acacia is one. The Mimosa plants 
grow best in dry tropical and sub-tropical 
regions. 

One form of Mimosa was introduced into the 
United States by the eminent French American 
naturalist, Andre Michaux who was born near 
Paris and after extensive travels in the Orient 
settled in the United States. 
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‘Don’t go near those 


COSMETICS! 

















... they contain Tegosept”’ 


Various bacteria are responsible for the spoiling of most cosmetic 
preparations. Lotions and creams are kept sterile through the use of the 
esters of p-hydroxy-benzoic acid. Lotions are preserved with TEGOSEPT M 
(the methyl ester) and creams with TEGOSEPT P (the propyl ester). 


Before the “bugs” spoil your products, use TEGOSEPT M and TEGOSEPT P. 


Th. Goldschmidt Corporation 


147 Waverly Place New York 
2260 E. 15th St., Los Angeles 80 Boylston St., Boston 
245 Union Blvd., St. Louis 325 W. Huron St., Chicago 
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* COMPOUNDER’S CORNER 


DEODORANTS 

About the oldest form of 
liquid deodorants is Cologne 
water and lavender water. 
Oddly enough, in the light of 
recent knowledge, these toilet 
waters have a good basis for 
use. Not only do they cover 
unpleasant perspiration odors; 
in addition, the oils which give 
them their character are now 
known to be antiseptic. How- 
ever, liquid deodorants now 
used contain definite astrin- 
gents to stop perspiration or 
effective antiseptics to prevent 
bacterial action. Aluminum 
salts are the most popular 
astringent compounds for the 
purpose. The usual 8 per cent. 
aluminum acetate solution, per- 
fumed and colored, has the dis- 
advantage of becoming turbid, 
or depositing basic aluminum 
acetate on standing. Addition 
of boric acid serves to stabilize 
the solution. Mix 7 parts of 
aluminum acetate, 8 parts of 
boric acid, and 85 parts of 
water. Boil, filter, and finally 
color and perfume. The boric 
acid acts as a slightly acid 
buffer to keep the aluminum 
compound in solution. A solution of alu- 
minium formate containing 10 per cent. of 
sodium or potassium sulfate is highly 
recommended; it will stay completely 
clear, but is somewhat more expensive. 
Aluminum chloride, although it is more 
irritating, has been recommended. A 
mixture consisting of aluminum sulfate 
8 per cent., aluminum chloride 7 per cent., 
boric acid 10 per cent., and water 75 per 
cent. will become somewhat turbid on 
boiling and must be filtered cold. Other 
liquid deodorants according to the follow- 
ing formulas have been suggested. Salicylic 
acid 10, boric acid 3, glycerin 43, perfumed 
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“Well, Boss, | mixed Vitamin E with Ovarian Hormone 
and it effervesced.”’ 


alcohol 44. Beta naphthol 5 per cent. in 
eau de Cologne. A 3 per cent. aqueous 
boric acid solution. A 2 per cent solution 
of formalin. The last two may be made 
up with rose or orangeflower water. Only 
the alum compounds in this list will 
actually stop perspiration; the others are 
antiseptic mixtures intended to deodorize 
perspiration without retarding its flow. 
Cream or paste deodorants are often 
based upon lanolin or some similar ma- 
terial, with an antiseptic of the type of 
salicylic acid or thymol. The components 
of the base may be widely varied and may 
include mineral oil, petrolatum and _ par- 


The Drug and Cosmetic Industry 


affin mixtures, beeswax, lard, 
etc. Zine oxide is a useful 
addition, being somewhat anti- 
septic and astringent itself. For 
perspiring hands, the following 
recipe is suggested: anhydrous 
lanolin 44, soft white paraffin 
16, olive oil 6, salicylic acid 1, 
thymol 0.5, perfume 0.5, triple 
rose water 32. For additional 
effect, 5 per cent. of aluminum 
chloride may be incorporated 
in the above base. Aluminum 
aceto-tartrate and alum may 
be used in the same base in 
higher concentrations. 
Aluminum betanaphtholdisul- 
fonate alumnol is said to be 
somewhat less irritating than 
some of the other aluminum 
compounds; in concentrations 
of 2 to 8 per cent. it exerts an 
antiseptic and astringent effect. 
Chlorothymol (1 per cent.) and 
oxyquinoline sulfate (1 to 3 per 
cent.) are also popular ingre- 
dients in deodorants. However, 
sufficient perfume must be used 
to cover their characteristic 
odors. 

Hexamethylene tetramine 
can be recommended for inclu- 
sion in deodorant creams, and 
is compatible with alkaline 

It is said to be irritating to some 
skins, but not necessarily more so than the 
usual active deodorants. The compound, 
in the presence of small amounts of acid, 
decomposes to ammonia, which neutralizes 
the malodorous acid and to formaldehyde 
which acts as an astringent to stop per- 
spiration and as an effective antiseptic. In 
this way, only enough formaldehyde and 
ammonia are liberated to do the job and 
the cream is effective over a long period 
of time. A good formula consists of 
glyceryl monostearate 12, glycerine 3, 
hexamethylene tetramine 3, water 82. 
Chloramin has been suggested for use as 
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DAY RO-BALL 
— Stabilized — 


Gyrating Screen 








poe ay THE JH BAY EO. Cmts. © 








14. Sizes 
2 to 5 Separations 
INCORPORATES—The DAY  Super- 


Active Ball Cleaning Device—One Point 
Lubrication—A Tried and Proved Screen- 
ing Principle—Inspection Ports that can 
be Removed and Replaced while Screen is 
Operating—Special Tail End Compound 
Bearings that Eliminate Drag Link on 
Tail End of Machine. 











An exclusive feature with the DAY Ro-Ball ‘“Stabilized”’ 
Gyrating Screen is the DAY Super-Active Ball Cleaning 
Device as illustrated above. This consists of a coarse mesh 
ball retainer screen which provides eight rebound points for 
each ball compartment. The balls rebounding against these 
eight points produce an evenly distributed vibration over the 
entire screen cloth, resulting in longer life for the screening 
cloth (particularly where a very fine cloth is used) as the wear 
is distributed over the whole surface of the cloth instead of a 
few lines of contact. The extra action caused by these eight 
evenly distributed rebound points will keep the cloth open and 
free, resulting in more efficient screening. 


Whether your Screening Problem be large or small— 
coarse or fine—wet or dry—Investigate the DAY 
Ro-Ball ‘‘Stabilized** Gyrating Screen. 











Tue J. H. Day Company 


Factories and Principal Offices 
Cinciwnaz1, - Onno. 
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ADHESIVE 
NON-TOXIC 
NON-IRRITATING 
MILDLY ASTRINGENT 
ANTISEPTIC 


PREVENTS PENETRATION 
of Ultra-violet Rays Which 
Cause Sunburn 


UNIFORM HIGH PURITY 


THE NEW JERSEY ZINC COMPANY 
160 FRONT STREET, NEW YORK [> ———_ 


Chicago Boston 


(@iT-S7-1 folate, NYolall dael ala t toro) 
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an ingredient in deodorant powders. It is 
an extremely powerful antiseptic, but is 
undoubtedly too irritating to be alto- 
gether suitable. Moreover, the odor of 
chlorine which accompanies the powder is 
not altogether pleasant and can hardly be 
considered a proper odor for a cosmetic. 
Other compounds, such as benzoic acid, 
zinc phenolsulfonate, boric acid, are more 
suitable. The compounds already men- 
tioned in connection with liquid and cream 
deodorants may also be used in powders. 
Since the powder is used to neutralize acid 
perspiration, it should contain appreciable 
amounts of calcium and magnesium car- 
bonates which will react with acid. 

Deodorants in stick form have enjoyed 
a vogue. Like lipsticks, they consist of 
beeswax, oil, petrolatum to confer better 
spreading power, along with zinc oxide or 
titanium dioxide and an antiseptic or 
astringent. 


SHAVING CREAM 


With some appearance of truth, it is 
claimed that lathering creams, with a 
detergent effect, are better for oily skins. 
They remove excessive oil from the skin 
and the beard and allow the hair to be- 
come soft enough to be easily shaved. By 
the same line of reasoning, brushless 
shaves are considered more appropriate 
for dry skins. The hair is more easily wet 
by water, requires only the support given 
by the cream and the cream has a bene- 
ficial effect upon the skin. 

Some interest has been shown in at- 
tempts to formulate a shaving cream that 
would either act as a lathering or non- 
lathering type according to the desire of 
the user. We report a product that is said 
to do the double job adequately, but we 
have not yet had the opportunity of mak- 
ing it up and testing it. For use as a 
lathering cream, the product is spread 
thinly on the wet skin surface and then 
worked into a lather with a brush. As a 
non-lathering cream, it is merely spread 
more thickly on the wet skin. The face 
must be thoroughly rinsed after shaving. 

Heat together 50 to 175 parts of tri- 
ethanolamine stearate, 50 to 80 parts of 
sodium stearate and 250 to 300 parts of 
distilled water. When solution is com- 
plete, turn off the heat and stir in 250 to 
1,000 parts of a liquid soap containing 
from 18 to 30 per cent of fatty acids. In- 
creasing the proportion of liquid soap gives 
a product with a better lather. The liquid 
soap itself should be one with high lather- 
ing power but without ‘“‘sharpness.’’ Coco- 
nut oil soaps should thus be avoided but 
a soap made with a decolorized and de- 
odorized palm soap is effective. The 
addition of one-half to one per cent of 
titanium dioxide gives a whiter product. 
Increasing the proportion of sodium 
stearate gives a harder product, larger 
amounts of triethanolamine stearate lead 
to a more unctuous cream while potas- 
sium stearate instead of the sodium com- 
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pound is recommended for creams sold in 
tubes which must not harden nor become 
gelatinous. The use of a certain amount of 
diethylene glycol allows the consistency 
and the detergent power of the cream to be 
modified. 

Sodium, potassium or triethanolamine 
stearates need not be used as such, but 
may be made in the process. One part of 
sodium hydroxide and seven parts of 
stearic acid give eight parts of sodium 
stearate; one part of potassium hydroxide 
and five parts of stearic acid give six parts 
of potassium stearate while one part of 
triethanolamine and two parts of stearic 
acid yield three parts of triethanolamine 
stearate. 


SILICA IN COSMETICS 


Redgrove, writing in the Manufacturing 
Chemist, discusses past and present uses of 
various types of silica in cosmetics. Kiesel- 
guhr (diatomaceous earth, infusorial earth) 
has been suggested for use in dental and 
face powders, but its color and abrasive 
character have prevented ready accept- 
ance. Silver sand has also been suggested, 
but its abrasive properties are far too 
great. Newer silica products differ con- 
siderably from these old materials and 
should be of definite value. 

Amorphous or colloidal silica does not 
have the crystalline structure and hard and 
sharp corners shown by sand or infusorial 
earth. Itis also generally characterized by 
a very porous structure which makes it 
absorbent and extremely light. 

Grades of silica offered for use in the 
cosmetic industry differ considerably in 
their physical properties, and especially in 
their density. One very light grade of 
amorphous silica has almost the same bulk- 
ing power as a light magnesium carbonate. 
In covering power and opacity, this grade 
of silica is also outstanding. 

Amorphous silicas also absorb water 
readily, one grade being able to absorb 
more than one and one-half times its 
weight of water before forming a sludge. 
This property is useful in a face powder 
constituent, since it helps the powder to 
absorb perspiration. Too much absorp- 
tion, however, may prove irritating to the 
skin. 

The raw material might also be used in 
tooth powders, but even without sharp 
corners it might be too hard and abrasive 
for the enamel. 

Manipulation and formula must both 
be changed when colloidal silica is intro- 
duced into compact powders. If the silica 
is introduced without changes in the 
formula, the resulting compact may be too 
soft and liable to crumble. When silica is 
used, extra moisture is essential. Thus, if 
10 per cent. of a binding solution is ordin- 
arily used, the addition of 15 per cent. of 
amorphous silica will require the use of 20 
per cent. of binding solution containing, on 
the other hand, only half of the usual gum. 
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MYRISTIC ACID 


Myristic acid is present, in the form of 
of its glyceryl ester, in various vegetable 
fats and oils such as coconut oil, peanut 
oil, etc., but it is present in the free state to 
only a small extent. It is produced on a 
technical scale from coconut oil. The 
crude oil is split in the usual way into 
glycerine and a mixture of free fatty acids 
which then undergo fractional distillation. 
The process is conducted in carefully con- 
trolled electrically heated stills and gives a 
reasonably pure product. A completely 
purified and odorless myristic acid can only 
be obtained by fractional crystallization, 
filtration, and deodorizing at a cost that is 
too great for technical purposes. The 
technical product is a hard, crystalline 
fatty acid whose color varies from light 
brown to pure white. The odor is pleasant 
and reminiscent of copra, Myrsitic acid, 
a C-14 saturated fatty acid, has the follow- 
ing constants in the technical grade: pur- 
ity, about 80 per cent. myristic acid; acid 
number 240-247; saponification number 
244-250; iodine number 4-8; titer 45-47. 
The acid contains 10 per cent. of lauric 
acid, 80 per cent. of myristic acid, 5 per 
cent. of palmitic and stearic acids, and 5 
per cent. of oleic acid. 

Myristic acid is now being used in the 
production of an unusual soap shampoo. 
The product contains about 20 per cent. 
of fatty acid in the form of soap, and is 
said to give a most voluminous lather com- 
bined with great economy of use. It is also 
said to be free from the irritation that 
characterizes so many coconut oil shampoo 
soaps. The lather consists of very small 
bubbles, is creamy and absolutely mild. 
A very mild toilet soap is made by 
saponifying 50 parts of olive oil and 50 
parts of myristic acid with caustic soda. 
Myristic acid itself gives a soap which is 
too hard and brittle, but here again, it can 
easily be powdered and used in combina- 
tion with borax and sodium bicarbonate in 
shampoo powders. Its lathering power 
and mildness make it desirable for use in 
shaving creams. 


PERMANENT WAVE PATENT 


A mixture of ingredients specified is 
claimed to prevent deterioration of the so- 
called keratin factor of the hair while 
acting as a rapid and relatively non-in- 
jurious medium for hair-waving. Fairly 
wide variations in the proportions 
of the ingredients in the following 
typical recipe are permitted: 1,000 
parts distilled water are warmed to 90 to 
130° F. and the following substances added 
in the order given, each item being al- 
lowed to dissolve before the next is added: 
sodium sulfite 10, borax 12.5, ammonium 
carbonate 32.5, sodium bisulfite 45, tri- 
ethanolamine 15, sulfonated castor oil 35. 
After the solution has cooled to room 
temperature, add 52 parts of concentrated 
ammonia. J. N. Strong, British Patent 
444,312. 
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ADVANCING THERAPY 


SEYDEL VS. A.M.A. 


A new drug for the treatment of arthritis 
was announced before the American Chem- 
ical Society by Herman Seydel of Jersey 
City. The drug was described as a calcium 
double salt of benzyl succinic and benzoic 
acids. The new compound was said to 
apply the benzoate group of drugs in an 
entirely new manner. ‘Contrary to the 
revered belief that arthritis is of infectious 
origin, we preferred 
to consider it as 
caused by intesti- 
nal stasis, with an 








accompanying dys- 
function of the liver 
and gall bladder 
which adversely af- 
fects the blood 
stream,” said Mr. 
Seydel, 
proceeded to 
remedy it by treat- 
ment designed to 
better the body hu- 
mors. We believe 
that our procedure 
is as sound thera- 
peutically as_ it 





“thus we 


shows itself success- 
ful clinically.”’ Two 
years of careful ap- 
plication in treat- 
ing arthritis pa- 
tients at the Jersey 
City Medical 
Center is said to 
have preceded the 
announcement. 
This announce- 
ment precipitated a 
storm in which the 
American Medical 
Association, or 
rather, Dr. Fish- 
bein, undertook to 
control expression 
at the American 
Chemical Society 


Oct. ’36: 39, 4 


Convention. This would be funny, since 
the international as well as the national 
standing of the American Chemical So- 
ciety is fully the equal of that of the 
Medical Association; unfortunately, Dr. 
Bartow, the president of the Society, 
bowed to the “authority” of Dr. Fishbein 
and consented to keep discussion of the 
paper out of the newspapers. 

A telegram from Dr. Leech, director 
of the division on drugs, foods and physical 





“’Sure, I'll detail the R. N.’s.” 


The Drug and Cosmetic Industry 


therapy of the American Medical Asso- 
ciation protested against the use of the 
Society’s agency “‘in aiding the premature 
and unethical exploitation of this pro- 
prietary,” while Dr. Fishbein said the 
preparation had been presented to the 
association’s council on pharmacy and 
chemistry, but had not yet been approved. 
He termed it “unestablished and un- 
standardized.” The telegram then went 
on to suggest boldly that the paper be 
removed from the 
program before it 
was presented. 
Commenting on 
the protest, Mr. 
Seydel said that he 
was not responsible 
for the early release 
of the report which 
had been submitted 
in advance. He also 
declared that Dr. 
Fishbein was under 
a misapprehension 
in saying that the 
benzoate had been 
submitted to the 
council and had not 
yet been approved. 
“We have never 
presented it to the 
council because we 
wanted to continue 
our studies,” he as- 


serted. “We did 
present a closely 
in related product, an 
Nf analgesic, used for 


the easing of ordi- 
it nary pain. Dr. Fish- 
‘ bein must have con- 
fused the two prod- 
ucts. We are not 
under any obliga- 
tion to submit our 
products to the as- 
sociation, for this 
is still a free coun- 
try. Anyway, the 
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Medical Association accepts things only 
when they have whiskers on them.”’ 

Next the Journal of the American 
Medical Association editorially condemned 
the American Chemical Society for per- 
mitting the paper to be read in spite of the 
Association’s protest. Finally, Dr. Charles 
L. Parsons, secretary of the American 
Chemical Society, announced that the 
press would be barred from the discussion 
of the paper when it was presented. It 
seems unlikely that the membership of the 
American Chemical Society would have 
approved this bowing down to the will of 
Dr. Fishbein if it had been given a chance 
to express a choice. 


PHENOLSULFONPHTHALEIN 
FOR ARTHRITIS 

Boschi reports satisfactory results with 
intravenous injections of phenolsulfon- 
phthalein in the treatment of endogenous 
chronic arthritis. The injection produces 
high fever, which lasts for a few days, in 
the course of which the development of 
arthritis is greatly and favorably modified. 
The painful inflammatory and muscular 
disturbances subside and the patient com- 
pletely recovers at the subsidence of the 
febrile reaction. One injection is usually 
sufficient, but it is advisable to repeat it 
within two or three weeks as a consolida- 
tion for the results of the first injection. 
No recurrences were noted. Policlinico, 
Rome. 


IMPROVED INSULIN 


An improved type of treatment for 
diabetes, which enables the patient to 
live a much more normal life and promises 
“to lessen the most dreaded complica- 
tions” of this widespread disease, was re- 
ported at the tercentenary session of the 
Harvard Medical School. 

Professor Elliott P. Joslin, a leading au- 
thority on diabetes, stated that the treat- 
ment resulted from the development of a 
new type of insulin, which increases the 
effectiveness of ordinary insulin eight 
times. 

About a year and a half ago the dis- 
covery of what is known as protamine in- 
sulin was announced by Hagedorn of 
Copenhagen. This consisted of adjusting 
a mixture of insulin with protamine, a 
chemical, so that it had the same acid- 
alkali balance as that of the patient’s 
body. With this new form, it was found 
that the number of insulin injections could 
be reduced to only one in twenty-four 
hours. 

Further work on new compounds of in- 
sulin brought the recent discovery that a 
combination of zinc and calcium with the 
protamine insulin more than doubled the 
length of the effect, making it possible for 
a diabetic to take only one injection in 
forty-eight hours, thus reducing required 
injection by 87.5 per cent. 
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FISH LIVER OILS 


Blue fin, yellow fin and striped tuna 
liver oils contain a vitamin D or a mixture 
of antirachitic vitamins which is definitely 
less active than the D from cod liver oil for 
the chicken. 
tested appeared to be about half as active 
as cod liver oil, unit per unit. 


The samples which were 


Swordfish, halibut, mackerel and differ- 
ent cod liver oils appeared to contain 
vitamin D of about the same activity for 
the chicken. Irradiated cholesterol D was 
equal to that from these oils. 

Irradiated phytosterol, or unsaponifi- 
able matter from alfalfa, compared closely 
to irradiated ergosterol for the chicken, 
confirming the recent report of Bethke and 
his co-workers. A. Black and H. L. 
Sassaman, Am. J. Pharm. 


PRONTOSIL 


Prontosil is a new dye produced in 
Germany which differs from other 
chemotherapeutic compounds in its ac- 
tion. It is only weakly antagonistic to 
bacteria in water and streptococci will 
grow in the serum of patients treated with 
it almost as readily as in the serum of un- 
treated patients. In spite of this, pron- 
tosil given by mouth and by injection in 
severe cases of puerperal fever has a 
marked beneficial effect. Clinical trials 
followed a series of animal experiments in 
which the subcutaneous injection of pron- 
tosil daily for six days was found to protect 
mice against one thousand times the 
normal minimum lethal dose of hemolytic 
streptococci. The dye is the hydrochloride 
of 4’-sulfonamido-2, 4-diaminoazo-ben- 
zene, is only slightly soluble in water 
(1:400) and is employed for oral adminis- 
tration. The name ‘Prontosil Soluble” 
has been given to the disodium salt of 
4’-sulfonamido-phenyl-2-azo-7-a c e t y | - 
amino-1l-hydroxy-naphthalene-3, 6-disul- 
fonic acid. This compound is soluble in 
water to the extent of 4 per cent. and is 
used for intravenous injection. Pharm. J. 


VITAMIN A ABSORPTION 


There are experimental observations on 
record which show that the ingestion of a 
very large proportion of liquid petrolatum 
in the food of animals does interfere with 
fat-soluble vitamin absorption, especially 
if the animal is on a vitamin-low diet. 
There is no proof, however, available that 
the ordinary therapeutic use of liquid 
petrolatum taken in conjunction with 
normal diet will induce a hypovitaminosis 
in the human being. J. A. M. A. 


ETHYLENE GLYCOL 


Intramuscular injections of ethylene 
glycol are well tolerated and cause no per- 
sistent pain, irritation or abscess. Ap- 
plications on the skin are harmless; on the 
mucosa only very slight disturbances re- 
sult. M. Aiazzi Mancini. Arch. fisiol. 
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NEW SEX HORMONE 


New artificial male sex hormones with 
approximately five times the activity of 
the natural substance were announced at 
the Harvard tercentenary by Dr. Leopold 
Ruzicka, Swiss chemist from Zurich. 

He suggested that the artificial hor- 
mones might be improvements on nature. 
But he said it probably would be years be- 
fore any uses for man would be found. 

Dr. Ruzicka reported that several types 
of more active hormones have been made 
by attaching additional groups to the 
original pure artificial hormone. The 
esters which make the super-hormones 
were from formic, acetic and propionic 
acids. 

Their effects were tested by giving them 
to animals with growth stunted in second- 
ary sex characteristics such as combs on 
roosters. 

One-fifth the amount of hormone was 
needed to produce the same effect as that 
of the normal hormone. 

The deduction from these experiments 
is that the male sex hormone reacts with 
other chemicals in the body, and that its 
specific effects on any part of the body 
depend partly on the chemicals it finds 
there. 


SYNTHETIC THEELIN 


Discovery of a method to artificially 
produce theelin, one of the female sex hor- 
mones, was announced by the school of 
chemistry and physics of Pennsylvania 
State College and reported in the current 
issue of the Journal of the American Chem- 
ical Society. 

The announcement reported Professor 
Marker, associated with Thomas S. Oak- 
wood, discovered a method of making 
theelin from ergosterol. 


Dr. Marker reported a complete chem- 
ical connection was established between 
the substances cholesterol and ergosterol 
and the male and female sex hormones. 
The chemical relationship between chol- 
esterol and ergosterol had previously been 
proven. 


NEW ARSENICAL 


As a result. of examining the trypano- 
cidal activity of a large number of arsenical 
products, Yorke and Murgatroyd selected 
sodium succinanilomethylamide-p-arson- 
ate for detailed therapeutic trial. In ex- 
periments on laboratory animals this com- 
pound compared favorably with try- 
parsamide in that it was found to be rather 
less toxic and of somewhat greater try- 
panocidal activity than the latter drug. 
Visual disturbances have not been 
encountered. The drug exhibited the 
stimulating action associated with try- 
parsamide and other pentavalent aromatic 
arsenicals. In contrast with tryparsamide, 
the new drug exerts a definite action in 
primary, secondary and tertiary syphilis. 
British Medical Journal. 
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PRESERVING WAVE SET SOLUTION 


IT am making a liquid wave set which contains water, gum karaya, 
borar and formaldehyde. It is a good product, but it becomes thin 
after standing for a while. What can I do to overcome this difficulty? 
Cleveland. 

You are up against the old problem of preserving gums. 
deteriorate in two ways: first, through bacterial action, and 
second through the action of enzymes present in the gum. 
Enzymes can often be destroyed by a short period of boiling 
A good preserva- 


Gums 


where this will not otherwise injure the gum. 
tive is necessary to prevent bacterial decomposition. 
pound already present, formaldehyde, is good but you have used 
too little of it. About double the quantity you specify would be 
better. Paraformaldehyde to the extent of one-half per cent. 
may also be useful. 


The com- 


HAND CREAM 


I intend marketing a lanolin hand cream made with stearic acid 
and triethanolamine but my first experiments have not been very 
successful. The lotion separates in a few days. Seattle. 

Lotions made with stearic acid and an alkali must be formulated 
and processed exactly right or else they are sure to separate. I be- 
lieve you will be more successful in the long run if you will use 
glyceryl monostearate as your emulsifying agent. As a suggested 
formula try the following: 
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Heat all the ingredients together to boiling, stir until completely 
emulsified, and then stir while cooling. 


HAIR TONIC 


Can you tell me the important ingredients in a two phase hair 
tonic? Trenton. 

The upper layer in hair tonics of this class is an oil which does 
not mix with the water and alcohol solution which comprises the 
The oil can be castor oil, olive oil, peanut oil, or 
mineral oil. If a vegetable oil is used, a preservative and an anti- 
oxidant are essential. The lower layer consists of water with 
enough alcohol to keep the other ingredients and the perfume in 
solution. These ingredients are generally stimulants which in- 
clude capsicum, cantharides, formic acid, salicylic acid, resorcinol 
monoacetate, etc. 


lower layer. 


PERCENTAGE 


In some of your recent formulas you mention the use of lactic acid, 
1 per cent., or 1 part by weight. How can you translate this into lac- 
tic acid of the usual concentrations, namely, 10 per cent, 75 per cent., 
or 85 per cent? Chicago. 

The formulas we publish call for an actual quantity of pure 
lactic acid, so that you must calculate the proper amount accord- 
ing to the solution you have. Thus a 10 per cent. solution of lactic 
acid will contain one gram of the acid in ten grams of the solution; 
a 75 per cent. solution will contain 7.5 grams of lactic acid per 
ten grams of solution. In the first case you will then use 10 parts 
by weight of a 10 per cent. solution and in the second case, 1.3 
parts by weight of the 75 per cent. solution. You will also have 
to make adjustments for the amount of water called for in the 
formula. 


COCOA BUTTER CREAM 


I wish to make and sell a cream containing cocoa butter. I under- 
stand that this ingredient is very good for the skin. Milwaukee. 

Cocoa butter is undoubtedly one of the most valuable com- 
ponents in cosmetic products. It is very mild, beneficial to the 
skin, and it is not likely to turn rancid. Even its usual odor need 
not cause trouble if a deodorized cocoa butter is used. 
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Melt the first four ingredients at about 60° C. and then stir in the 
borax dissolved in the water at the same temperature. Stir vigor- 
ously until the emulsification is complete and then stir more 
slowly until cold. Perfume should be added below 40° C. and a 
small amount of preservative added to the melted waxes is 
always advisable. 


PRESERVING CREAM 


I make a cream containing almond oil, beeswar, spermaceti, 
lanolin, borax, and water. I watch the temperature very carefully to 
prevent overheating but the last batch I made turned dark on standing. 
I wonder if a preservative would prevent this darkening. Easton. 

Quite apart from the question of darkening, your cream re- 
quires a preservative, 0.1 per cent. of methyl parahydroxyben- 
zoate being satisfactory for the purpose. However, the darkening 
may be due to the lanolin and you should experiment with differ- 
ent grades. 


MILKY PERMANENT WAVE SOLUTION 


We make a milky permanent wave solution containing sulfonated 
oil, mineral oil, borax, ammonia, and water. The two oils are mized 
in a high speed mizer until they form a soft, almost white cream. 
The borarz is dissolved in the water and the cream is then poured into 
the solution making a milky liquid. We have had trouble all along in 
getting the oils to mix properly and we find that unless the soft cream 
is produced, the solution will separate. How can we be sure of mak- 
ing a permanent emulsion. Chicago. 

If you wish to adhere to your present formula, you may have to 
change your mixer to a type that will stir the two oils to a thick 
cream. At any rate, when the cream has been formed, add part 
of the water-borax-ammonia solution to the cream. Stir again 
very thoroughly and then pour this white mixture into the rest of 
It may even be necessary to pass the 
You 


the aqueous solution. 
cream and the finished solution through a homogenizer. 
would probably have less difficulty all around if you were to re- 
duce the mineral oil by half or eliminate it entirely. 


EPHEDRINE INHALANT 


For some time we have been manufacturing an ephedrine inhalant 
compound which contains the alkaloid, camphor, menthol, thyme 
oil, and light mineral oil. We have had complaints that the product 
irritates the nasal mucous membrane and would like to know how 
how we can eliminate this irritation. Los Angeles. 

We know of at least one pharmaceutical company that has so 
far spent a great deal of money in an attempt to make a nop- 
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irritating ephedrine mixture. The results have been completely 
unsuccessful and it seems very likely that the constricting action 
of ephedrine on blood vessels and the irritation go hand in hand. 


LIQUID EMULSION 


The following inquiry may interest cosmetic manufacturers who 
wish to produce liquid creams, If you will drop us a line we shall be 
happy to put you into touch with our inquirer. 

“Can you refer me to some manufacturer interested in a liquid 
cold cream that combines the merits of cold, vanishing, nourish- 
ing, cleansing and powder base all in one? This product contains 
50 to 60% of raw oil and is made by a new process of emulsifica- 
tion without the use of soaps or waxes. It is a fine, white stable 
emulsion, odorless and neutral in reaction and as liquid as water. 
It is not sticky. Stability tests continuing over a six month 
period showed no breaking of the emulsion, no discoloration and 
no change in the characteristics of the emulsion whatever. It will 
stand temperature changes from sub zero to the highest possible 
summer temperatures without change. The product applies 
easily, does not clog the pores, is very emollient. It is suggested 
that in addition to cosmetic uses this product may serve as a 
basis for a liquid ointment.” 


EFFERVESCENT SALTS 


We are manufacturing an effervescent salt mixture which is giving 
us a great deal of trouble. The product never seems to be uniform. 
Some lots stand up in the containers longer than others. What 
puzzles us a great deal is the fact that our loss in weight is so great 
and variable. Out of a hundred pound lot we sometimes lose ten 
pounds, sometimes fifteen. If you can help us it will be appreciated. 
Des Moines. 

The loss in weight of which you speak is due undoubtedly to the 
loss of gas during the drying process. Undoubtedly you are 
attempting to dry the salt at too high a temperature. More than 
likely your drying equipment is not efficient and requires too long 
a period to dry the salt. Another factor that would account for 
the variability in your product is probably caused by the lack of 
dehumidification equipment. When manufacturers realize the 
difficulty of making effervescent salts in atmospheres that con- 
tinually change from day to day, they will purchase dehumidifica- 
tion equipment as the first step in setting up an effervescent salt 


plant. 


WHITE CAPPING MIXTURE 


Melt eight ounces of beeswax, add two drachms of thick 
tragacanth mucilage and one ounce of bismuth subnitrate. Stir 
to make a uniform mixture. Dip the necks of the stoppered 
bottles into the mixture to the desired depth. Repeat the opera- 
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tion three times, allowing the wax to cool before the operation is 
repeated. The mixture must be kept melted by heating and 
should be stirred occasionally. 

The cap is white and firm, but can easily be removed. C. H. 
Lipscomb, Easton, Md. 


HYDROGEN ION CONCENTRATION 


We are interested in the question of hydrogen ion determination 
and wonder why it is necessary to whether a product is on the acid or 
alkaline side or is neutral. Newark. 

The pH of the finished cosmetic is getting increased attention. 
since it has become understood that the normal skin surface is 
slightly acid. For this reason it is necessary to know that the 
finished cosmetic is not too far out of line and therefore potentially 
harmful rather than potentially beneficial. In manufacturing, 
however, pH measurement is of extreme importance as a means of 
control, the pH very often determining the stability of the cream 


or emulsion. 


TREATING ACNE 


I noticed an article in ‘Advancing Therapy” describing the treat- 
ment of pustular acne and furunculosis by means of injections, in- 
travenously or locally, of physiologic sodium chloride solutions. I 
have tried this treatment on a patient and have given him several in- 
jections. The article does not tell how often injections should be given 
nor when they should be discontinued. Will you please send me 
further detailed information on the method of treatment. M. D. 
Montana. 

We are sending you the name and address of the author of the 
paper we abstracted. He will be able to give you, as one physician 
to another, all the information you may need to continue the 
treatment. 


HAIR TONIC 


Will you please let me know the proportions of a hair tonic to con- 
tain cade oil, acetic acid, tincture of benzoin, and the proper base to 
I have not been able to find a satisfactory solvent for the oil of 
cade. If the acetic acid, which is used as a solvent is likely to be 
harmful, can you suggest a substitute. New York City. 

According to U.S.P. XI, oil of cade is a synonym for juniper tar. 
It is very slightly soluble in water, is only partly soluble in alcohol 
and in petroleum benzine, but is soluble in all proportions in amyl 
alcohol, chloroform, glacial acetic acid, and in oil of turpentine. 
It is almost completely soluble in 3 volumes of ethyl ether with not 
more than a slight, flocculent precipitate. There are indications 
that it will mix with some vegetable oils. Since the usual solvents 
suggested are not altogether appropriate for use in a hair tonic, 
we suggest that you experiment with a mixture of cade oil in a 
vegetable oil as the upper layer of tonic mixture containing 15 per 
cent. of alcohol in water as the lower layer. 


WETTING AGENTS 


I have been working with some of the wetting agents you described 
in the July ““Compounders’ Corner”’ as possibilities for non-patented 
soapless shampoos. After examining several, I have decided that one 
product in solution form is suitable from the point-of-view of deter- 
gency and lathering power, but it has some apparent disadvantages. 
It is said to be neutral, but is actually alkaline to litmus and phenol- 
phthalein. It also becomes cloudy on dilution. Philadelphia. 

Since the product you describe is also very low in price, it has 
definite advantages. As regards its alkalinity, that is of little 
significance. If you feel that it is a disadvantage, merely add 
enough of an organic acid like acetic or lactic acids to make the 
solution neutral or even acid. Since this detergent is not a soap, 
acid will not affect its lathering or cleansing powers at all. When 
diluted with water, the solution will become cloudy. The use of 
from five to ten per cent. of alcohol or the ethyl or diethyl ether 
of diethylene glycol, alone or mixed, and depending upon the 
amount of water added, will give a perfectly clear solution. 


use. 
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The Modern and Up-to-Date Face Powder employs 
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ALL GRADES 
RIBBON AND POWDERED 


Let us figure on your requirements 
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that you on obtain the exact grade We have the necessary set-up, equipment 
and quality for your product with- and splendid facilities for handling any part 
out delay. or all of your manufacturing. Compare our 

We carry a complete stock of quotation with your present costs. Conven- 


iently established in the Metropolitan Dis- 


quality raw materials such as Bees- 
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cals, Essential Oils and Allied Products 
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STEARIC 
ACID 


Iodine number guaranteed to be 2 or less 





Slab Form—bags of 200 Ibs., or cartons of 
75 Ibs. each. 


Spray Form—Cartons of 65 lbs. each. 


Quality Always Uniform 


Stearates 


Zine and Magnesia. 

Light—Noted for its great adhesiveness. Pure 
white. Highest grade of purity and uni- 
formity. 

Heavier grade also available for those desir- 
ing it. 


ISCO Silver 
Tale 


Means Quality Insurance! 


Leading talcum manufacturers have main- 
tained a high standard of quality in the 
trade by accepting ISCO Silver Tale as a 
standard base for their toilet preparations. 
Unfailing uniformity, purity, smoothness, 
perfume retentiveness and freedom from 
shine—explain this wide acceptance of ISCO 
Silver Talc—a pure, white tale having a low 
acid soluble content and plenty of slip. 





Zine Oxide 


Vieille Montague. Made by the originators 
of the French process. The high grade 
U. S. P. material as well as the technical 
qualities. 


INNIS, SPEIDEN & CO. 


Manufacturers and Importers 


117 Liberty Street New York 
BOSTON - PHILADELPHIA - CLEVELAND - CHICAGO 
GLOVERSVILLE, N. Y. 














Peak Season Now 


a 
4 Repeat 

| Sales 
fe Count 
, after the 


™ Holidays 





SOLVAY 


TRADE MARK REG U S PAT OFF 


Snowflake Crystals 


Step out now to capture repeat sales from new customers 
you make during the holidays. Use Solvay Snowflake 
Crystals, the delicate, sparkling, pure bath crystal base, 
to make and retain new friendships for your product. 


Snowflake, when displayed in modern containers and 
transparent packages, attains a new merchandising per- 
fection on store counters. It holds to delicate, lovely 
colors . . . keeps the fragrance of alluring perfumes. . . 
attracts the customer to buy your package! 


Each tiny crystal of Snowflake is of the same unvarying 
purity and quality. It dissolves instantly in water .. . 
imparts to the bath a luxurious softness that women do 
not easily forget. Repeat business, when you use Solvay 
Snowflake Crystals, follows in order, because you, and 
your customers know that you are selling a product that 
is always dependable. For information, samples and 
prices, write to Dept. B-5. 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by 


The Solvay Process Company 
40 RECTOR STREET NEW YORK 


BRANCH SALES OFFICES: 





: B Philadelphi 
FACTORIES: JERSEY CITY, N. J., NIAGARA FALLS, N. Y. Boston peste eicciae a 
Chicago Detroit New Orleans St. Louis 
Cincinnati Indianapolis New York Syracuse 
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PURCHASING DEPARTMENT 


SEPTEMBER MOVEMENTS 





Up 





Alcohol SD No. 3c 
Almond oil, sweet 5c 
Aloin 5c 

Angostura bark 2c 
Arnica flowers 1c 
Citronella oil, Ceylon 2c 
Clove oil 3c 

Coltsfoot leaves Ic 
Coriander oil 25c 
Dandelion root lc 
Deer tongue leaves 1c 
Echinacea root 3c 

Elm bark 2c 


Ergot 15c 


Eucalyptol 2c 

Ginger oil 35c 

Glycerine CP 2c 

Ipecac root 2c 

Kamala 7c 

Lavender Spike oil 5c 
Lemon grass oil 5c 

Licorice extract mass 14c 
Mercury Metal $15.00 flask 


Mercury bichloride 12c 
Calomel l6c 
Red Precip. 20c 
White Precip. 20c 





Olive oil 5c 





Pennyroyal oil 20c 
Plantago Seed, blonde Ic 
Psyllium Seed, black lc 
Saffron, Spanish $1.50. 
Sassafras bark 2c 
Saw Palmetto berries 20c 
Stramonium leaves Ic 
Thyme oil, red 10c 

White 25c 
Tragacanth gum No. 1 5c 
Vanilla beans, Bourbon 25c 

Mex. cuts 25c. 

Wahoo bark, root 12c 





Down 








Asafoetida Ic 
Cananga Oil, Native 30c 


Rectified 30c 


Cedar leaf oil 15c 
Damiana leaves Ic 
Geranium oil, African 25c 


Bourbon 50c 


Guaiac gum 20c 

Henbane leaves 2c 

Iron & Ammonium citrate 2c 
Lemon, Italian 10c 

Linaloe oil, Mex. 10c 
Lycopodium 45c 

Menthol 35c 

Papain 10c 








Peppermint oil, natural 30c 
redistilled 35c 

Sassafras oil, artificial 4c 

Senna Tinnevelly bold Ic 

Spearmint oil 10c 

Vetivert oil, Bourbon $1.75. 

Wormseed oil 10c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 — 100. 
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The index of cosmetic raw materials in- 
creased from 74.4 to 74.5. Menthol de- 
clined from $3.35 to $3.00, tragacanth in- 
creased 5 cents to $1.80, glycerin rose 2 
cents to 19% cents, and S.D. 1 alcohol 
increased 3 cents. A much larger produc- 
tion of Japanese peppermint oil was re- 
sponsible for a sharp drop in the price of 
Menthol in Japan and further resulted in 
a decline in the spot market of 35 cents 
per pound. 


The botanicals index increased from 
91.7 in September to 92.5 for October by 
virtue of two price changes, for ipecac and 
for ergot, another Spanish item. Ergot 
increased from $1.70 to $1.85; ipecac rose 
two cents to 80 cents. The market as a 
whole was firm to strong because many 
botanicals were underproduced this year. 
Collection in the United States was 
affected by the difficulty in obtaining 
labor. 
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Of the many price changes registered for the month of October, com- 
paratively few occurred among the index number components, which 
represent the most important items. The 50 commodity index registered 
an increase, standing at 68.8, compared with 68.4 for September. There 
are many potential unsettling influences in the raw material markets of the 
world, chief of which are the Spanish civil war, the recently enacted cur- 
rency devaluation in Europe, the drought this past summer in the United 
States and the likelihood of further trouble between Japan and China. 


15 Essential Oils—Weighted Price Index. 1926— 100. 


Activity was general among the essen- 
tial oils, although it is still rather early for 
the French monetary devaluation to be 
felt. The index dropped from 53.8 in 
September to 52.2 in October, four items 
declining while one increased. Clove oil 
increased from 97 cents to $1.00. Cananga 
oil declined from $2.30 to $2.00; geranium 
oil lost 25 cents to be quoted at $5.00; 
lemon oil dropped from $1.75 to $1.65; 
peppermint oil sloped off 30 cents to $2.35. 





F JA FMAMJJASOR 
1929. 1930 = 1931 1932 = 1933—s«1934 1935 1936 


15 Medicinal Chemicals—Weighted Price Index. 1926 -= 100. 


Three price changes, in the quotation for 
mercury, menthol, and alcohol, resulted in 
a net increase to 73.7 in the medicinal 
chemical index. This compares with 72.4 
in the previous month. Menthol, on re- 
ports of a large Japanese peppermint crop, 
dropped 35 cents to $3.00, mercury metal, 
restricted by the Spanish rebellion, rose 
from $80.00 to $93.00 a flask, and alcohol 


rose 3 cents. 





1929 1930 = -1931 932 = 1933 1934 1935 1936 
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_ 
Por many years MM&R 
has made a specialty of mi- 
croscopic oils and balsams 





that are guaranteed to con- 
form with recognized official 


standards but which provide 


a gp ¥ : an infinitely higher measure 
. of quality than standard re- 
quirements. 


Extensive use of MM&R 
microscopic products is prev- 
alent in many of the nations 
foremost laboratories. 

Comparative tests will prove 
to you the superiority of these 


products. 


MM: 
MICROSCOPIC SPECIALTIES 





OIL CEDARWOOD 


No 


Recommended for clearing. 
distortion. 


Oil Cedarwood MM&R_ micro- 
scopic for immersion shows a re- 
tractive index of 1.515 at 18° C. 


DIL OF CLOVES 


(Microscopic) 
Every trace of water has been re- 
moved. Its use for preservative 
purposes is widely recommended 
by laboratory technicians. Other 
MMa&R Preservatives: Oil Orig- 


anum Cretic and Terpineol. 


BALSAM FIR CANADA 


Resin in’ Xylol 
Extensively used for attaching 
cover glasses. Prepared to U. S. 
specifications. A\ll volatile oil has 
been removed and replaced with 
Xylol. It cements perfectly with- 
out distortion. 


A knowledge of your requirements will enable our chemists to offer valuable suggestions 


MAGNUS, MABEE & REYNARD, wc. 


AROMATIC CHEMICALS, ETC...SINCE 1895 


QUALITY ESSENTIAL -OF2 


32 CLIFF STREET 


poRAUS AMS 


AN 


NEW YORK, N. Y. 
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MENTHOL 


One of the features in the chemical mar- 
ket is the sharp decline of 35c per pound in 
the spot market price of Japanese menthol. 
Currently this item is selling at $3.00 per 
pound in case lots, the present price being 
the lowest since August, 1935. 

The downward movement was started 
when the official crop reporting bureau of 
the Japanese Empire announced a crop 
figure far larger than had been previousby 
estimated. Production from the Hok- 
kaido crop is said to be 1,000,000 kin of 
crude oil. The Sambi crop is now in its 
third cutting and as this crop runs fairly 
uniform it is said the yield will be from 
250,000 to 300,000 kin of crude oil. Total 
production of peppermint oil from all 
Japan is therefore likely to be 1,250,000 to 
1,300,000 kin. 

This is considerably above a normal pro- 
duction, but in itself is hardly so great as 
to explain the drop in the Japanese market 
of 50c per pound since September Ist. 

A psychological explanation has been 
offered to explain the sudden reversal of 
Japanese opinion regarding menthol. Prior 
to the new crop the statistical position in 
the 
sidered to be quite firm, as there was very 
. little carryover from the 1935 crop. Al- 
though there had been a sharp decline in 
buying for replacement from this market 
the past several months the Japanese 
would not reduce their asking price. 

It is, therefore, fairly evident that the 
Japanese became frightened at the new 
crop reports. Past experience has shown 
that when the market breaks in Japan 
there is usually a sharp and sudden reces- 
sion and it may be that the Japanese just 
frighten easily. On the other hand, when 
a reaction sets in the movement is usually 
toward a steadily advancing market. 


primary market was generally con- 


The drop in the Japanese price of the 
new crop menthol and peppermint oil was 
not expected. Another explanation given 
for the weakness in the primary market 
was the report that there was a maneuver 
to depress the price of the new crop crude 
oil to enable the rectifiers to buy cheaply 
to cover previous sales of oil and menthol. 

Stocks of menthol are not large on spot. 
It is said that dealers resorted to some 
shifting of stocks between themselves to 
take care of requirements. Stocks, how- 
ever, were spread among a large number of 
holders and this resulted in keen competi- 
tion when the Japanese market fell. 

The Department of Commerce in a re- 
cent report stated that not since 1918, with 
the exception of 1933, has the value of 
menthol been as low as for the year ending 
1935, when imports amounted to $654,000. 
The declared import value per pound rose 
to approximately $2.32 in 1935 against 
approximately $2.00 during 1934 and ap- 
proximately $2.07 in 1933. The only time 
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during the past 35 years when the import 
value per pound reached approximately as 
low a figure was in 1908-1910 and 1915 and 
1916. 


DEVALUATION 


Of momentous importance to all buyers 
of raw materials originating in Europe was 
the recent action of the Blum Government 
toward revaluation of the franc. The de- 
valuation measure reduces the gold con- 
“tent of the franc between one-quarter and 
one-third. Germany, Italy and other 
Central European countries are likely to be 
forced to follow in accord. 

From the standpoint of importers and 
dealers of essential oils, aromatic chem- 
icals, botanicals and various other drug 
and cosmetic raw materials, the situation 
is still uncertain. These dealers and im- 
porters are for the present operating on the 
same price policy as before and no changes 
are likely before such time as it is definitely 
shown what the policy of France will be 
toward both commodity 
prices in general. 

It is likely to assume, however, that 
with a franc devalued by some 29 per cent. 
there will eventually be some adjustment 


currency and 


of values on raw materials imported from 
abroad. It is the concensus of opinion, 
though, that price declines will in no way 
be proportionate to the decline of the franc 
because of various other factors which 
would make this unlikely. 


ROSE OIL 


Bulgaria’s national policy of reducing 
rose acreage continues to make progress as 
farmers become more accustomed to the 
cultivation of pyrethrum which is recom- 
mended by the Government as a substi- 
tute-crop, according to reports from the 
American Consul at Sofia. 

Approximately 8 million kilograms of 
rose flowers were gathered during the cur- 
rent season compared with 12 million kilo- 
grams in 1935, and the oil yield decreased 
from 2,400 kilograms to 1,700 kilograms, 
the report states. The oil yield this year 
was low—considerably more than 4,000 
kilograms of flowers being required to pro- 
duce one kilogram of rose oil. Normally 
one kilogram of oil is obtained from be- 
tween 3,500 and 3,600 kilograms of flowers. 

Bulgarian rose oil is sold directly through 
the Agricultural and Cooperative Bank 
which controls the distillation of approx- 
imately 80 per cent. of the national output 
through the Central Union of Agricultural 
Cooperatives. Private distillers are, how- 
ever, permitted to export their own prod- 
uct on condition that one-half of the order 
is obtained from the Bank’s stocks, the 
Consul reported. 
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According to the Chief of the bank’s 
rose oil section foreign purchasers are 
gradually accustoming themselves to apply 
directly to the bank for oil supplies, as the 
purity of its stocks is guaranteed and con- 
tainers are sealed to prevent adulteration 
in transit, it was stated. 

Exports of Bulgarian rose oil advanced 
substantially to a total of 1,671 kilograms 
in 1935, compared with 1,218 kilograms 
during the preceding year. Shipments to 
foreign markets during the first six months 
of the current year aggregated in excess of 
400 kilograms and heavier exports during 
the second half are expected to bring the 
year’s total to 1,700 kilograms. 


VANILLA BEANS 


During the early part of September 


there was another advance of 25c per 
pound in the spot market price of Bourbon 


vanilla which placed the schedule at a 
range of from $3.25 to $3.75 per pound. 

Bourbon vanilla beans are produced in 
French colonies and are obtained in this 
country through France. The French 
Chamber of Deputies on September 28th 
voted the franc devaluation bill which is 
expected shortly to become law. This bill 
decrees a devaluation of the franc ex- 
pected to amount to about 30 per cent. 

Of immediate interest to manufacturing 
consumers of vanilla beans is what effect 
this lower French currency is likely to 
have on the price of vanilla. 

It seems logical to assume that with a 
French currency depreciated 30 per cent. 
there should be a corresponding decrease 
This, how- 
ever, may prove to be a fallacy. 

Statistically the French market is as 
strong as heretofore. The only important 
competition they have is from the Mexican 
beans. United States imports so far this 
year are said to be from 30 to 40 per cent. 
greater than for the similar period last 
year which has acted as a further strength- 
ening influence on the French market. 
Demand throughout the summer months 
has been exceptionally good, especially 
from the ice cream trade. General busi- 


in the price of vanilla beans. 


ness in the United States has also im- 
proved so that with a continued demand 
from this country—which annually con- 
sumes 75 per cent. of the Bourbon crop— 
it is most likely that French shippers will 
advance vanilla prices to offset the de- 
valued franc. 

Some factors here are not keen on higher 
prices for vanilla but they expressed the 
opinion that a spot market price for Bour- 
bon vanilla of from $3.50 to $4.00 within 
the next sixty days would not come as a 
surprise. Recent bids in France have al- 
ready indicated an advance in the asking 
price of 10 francs per pound. 
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Sane among fine fragrances for scenting 
creams and lotions 


ene St K 


A trial will convince you. 


SSSSss 


We solicit your inquiries for samples and 
quotations 


SSSSSSS 


Compagnie Parento, Inc. 


NEW YORK Executive Offices and Laboratories eaneeen 

DETROIT CROTON-ON-H UDSON, N. Y. PORTLAND, ORE. 

LOS ANGELES SAN FRANCISCO 
CHICAGO COLOMBES, FRANCE LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 
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The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 











standard in the cosmetic industry. In France, as in other 
countries, users of tale turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 
unusual, silky texture. 








The world’s leaders use only Italian Talc. There is no 
substitute. 


. CHARLES Wan 0 oe) INCORPORATED | 


Exclusive representatives of the Italian Producers 
12G SESERTY ST.; NEW YORK, My 4, 
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MERCURIALS 


Mercury has staged another sharp ad- 
vance with the spot market at from $93.00 
to $95.00 per flask. This is the highest 
price to be reached since June, 1931 when 
the market was at $99.00. 

Because of this high price for raw ma- 
terial, manufacturers of mercurial salts 
found it necessary to advance their prices 
three times during the period under review. 
Current quotations are for spot delivery— 
ao contracts being written—on the follow- 
ing schedule: 

Corrosive Sublimate, 100 lb. drums incl. 
U.S.P. gran. or powd. 99c per lb. U.S.P. 
crystals is 15¢ per pound higher than 
U.S.P. granular or powder. Mercury 
chloride (Calomel) U.S.P. 350 Ib. keg incl. 
$1.32 per lb. White Precip. U.S.P. Powd. 
100 Ib. drum incl. $1.66 per Ib. Red Per- 
cip. N.F. Powd. 100 Ib. drum incl. $1.64 
per lb. Mercury Oxide yellow, 100 lb. drum 
incl. $1.81 per lb. 

The future trend of these important 
medicinal mineral salts will largely depend 
on clarification of the situation in the raw 
material. 

Normally there are about 70 mines pro- 
ducing mercury in the United States but 
out of this number there are not more than 
10 important producers. American pro- 
duction because of costs cannot be profit- 
able when mercury is selling under $72.00 
per flask. At today’s price, however, there 
would ordinarily be a sharp increase in 
production because of the higher prices 
now prevailing and the heavier demand for 
American mercury. Unfortunately, this 
heavy demand comes at a time when 
weather conditions make it impossible to 
produce mercury in this country. The 
mines are mostly located high in the moun- 
tains of Colorado where the severe winter 
season has already set in. 

Mexico and Italy are important produc- 
ers of mercury and it is true they are ship- 
ping larger quantities but unfortunately 
not to this market. Stocks from these 
producing countries are going largely to 
Europe where the price is even higher than 
current prices here. 

It seems logical to assume that the whole 
situation will not be cleared up until such 
time as Spain can again resume normal 
shipments of mercury. 


BUCHU 


The market for this item was very firm. 
Sales have forced much arriving merchan- 
dise to be moved direct from the dock to 
buyers and hence there has not been any 
important increase in the stocks unsold on 
this market. The first cost of such sup- 
plies makes almost certain the mainten- 
ance of firm prices for some time to come. 
An underproduction of some 50 per cent. 
was previously reported from Cape Town. 
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GLYCERIN 


The shortage of glycerin has failed to be 
relieved in spite of the improvement that 
has been taking place in the soap industry. 
Conditions in Europe are very unsatisfac- 
tory with few offers coming through and 
much higher prices being quoted. Both 
France and Germany are reported as being 
heavy buyers of certain grades of glycerin 
and with the war preparations in Europe 
generally at white heat the market for this 
important raw material is decidedly on 
the upward trend there. 
unable to obtain quotations from Europe 
today because of the uncertainty of ex- 
change. 


Trade factors are 


Producers in this market still refrain 
from offering freely. There has also been 
another advance of 2c per pound in the 
price of C P material making the third 
price rise since August and establishing the 
carlot price in drums at 19'%c per pound 
without affecting the underlying strength 
of the market. 
day’s price is the highest to be reached 


According to record to- 


since December, 1927. 


GUM ARABIC 


The lower tone noted in the primary 
market in recent weeks has not forced 
spot quotations lower. These were already 
quite close to actual replacement costs, 
being kept there by the keen competition 
noted in most quarters. 

Reports from the Sudan indicated that 
shipments in June, 1936 totaled 1,609 tons 
of gum compared with 1,518 tons in June, 
1935. Shipments for January-June 1936 
totaled 12,454 tons, compared with 11,096 
tons during the corresponding six months 
of 1935. During the first six months of 
1936 the United States imported 1,896 
tons as compared to 1,972 tons in the first 
six months of 1935. 


ALCOHOL 


Effective October Ist prices on heavy 
tonnage alcohol formulas will be 3c per 
gallon higher. This advance includes the 
schedule on specially denatured No. 1 and 
establishes the drum carload price at 32c 
per gallon 
delivery. 


for October to December 

Special prices on proprietary solvent 
alcohol which prevailed in the metro- 
politan area have been moved up 2c a 
gallon to conform with those that have 
been in force outside of the local area. 

Leading distillers welcomed the current 
trend in alcohol prices because in many 
instances they had previously been too 
close to actual production costs. 
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PEPPERMINT OIL 


There has been a spot price reaction in 
peppermint oil from the levels previously 
reached when reports from the growing 
states first indicated severe drought dam- 
age. The current price for natural oil is 
from $2.35 to $2.60 per pound and the re- 
distilled material is selling at from $2.55 to 
$2.85. 

The drought that prevailed for so many 
weeks during the summer has done a great 
deal of damage and it is the opinion of 
factors in the production states that pro- 
duction cannot exceed approximately 75 
per cent. of last year’s crop. Some feel 
that the total crop will be much less than 
75 per cent. of last year’s production and 
that conservative limits would be not less 
than 50 per cent. and not more than 75 per 
cent. of what was raised last year. 

At should be pointed out, however, that 
last year’s crop was a bumper one so that 
while peppermint oil will undoubtedly be 
underproduced this year the situation is 
not quite as serious as the above per- 
centages would tend to indicate. 

In view of production this year, and the 
heavier exports from the previous crop, it 
would seem that the current spot decline 
is a reaction from the sudden rise a short 
while back. It does not seem likely that 
prices will weaken much further. Buying 
has been conservative of late and it is 
thought that a resumption of normal de- 
mand will check any further .downward 
trend in values. 


CAMPHOR 


The remarkable growth in recent years 
of Germany’s synthetic camphor industry 
and more lately the expansion of that in- 
dustry in this country seemed to threaten 
the prosperity of Japan’s trade in the 
natural product. 

Any danger that may have existed 
appears, however, to have passed for the 
time being as the product of Formosa is 
being turned to another use, namely to the 
manufacture of aromatic derivatives. 

According to the Aromatic Producers’ 
Guild of Japan the following derivatives 
are being produced on a large commercial 
scale in Japan from camphor oils: safrol,. 
cineol, borneol, geraniol, ionone, hydroxy- 
citronellal, terpineol, terpinyl acetate, 
linalyl acetate, vanillin, heliotropine, lina- 
lol oil and citronellal. 

The last period for which figures are 
available is 1934, in which year the total 
output of these products was 856,000 kilo- 
grammes. The manufacture of aromatic 
camphor derivatives, according to the 
United States Trade Commissioner at 
Tokio, absorbs 3,000,000 kilos of camphor 
by-product oils per annum. The bulk of 
Japan’s requirements of these articles are 
now produced domestically, and an export 
trade in them is being developed. 
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PURE OTTO oF ROSE 
BATZOUROFF & CO. 


(Established 1845) 
SOFIA, BULGARIA 


Modern Distilleries at 


Rahmanli 


Kalofer 








Karnare 
Karlovo 


SOLE DISTILLERS BY 
VACUUM PROCESS 


Quality is our first consideration. We have 
always supplied the finest Otto of Rose it 
is possible to produce. 


Used by the Principal Consumers Here and Abroad 
SOLE AGENTS 


Georce Luepers « Co. 


New York Chicago San Francisco Montreal 
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OL X © 
A-A BRAND 


Finest yedicinal 2uality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


Write us for quotations 
For Spot Delivery or direct shipment from Norway 











BRODR. AARSAETHER *. 
AALESUND , NORWAY 














P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 


KANSAS CITY 
CINNATI 


CHICAGO 
CIN 
DETROIT 


BALTIMORE 
LOS ANGELES 


PHILADELPHIA 
ST. LOUIS 
SAN FRANCISCO 
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Firms that have been using the fol- 
lowing products for years report com- 
plete satisfaction with quality and 
service. We invite your inquiry. 


@® KREMOL 


The ideal white oil for cosmetics. 


@® SHEROLATUM 


The improved petrolatum — all 
grades. 


@® BRILLIANTINES 


Wide range of colors and perfumes. 


@® MEDICOL 


Liquid Petrolatum, 
grades. 


U.S.P. — all 


Also, Cleansing Cream Bases, Cere- 
sines, Bath Oils and Soapless Oil 
Shampoos. 


SHERWOOD 


PETROLEUM COMPANY, INC. 
BUSH oe. woo pe Ni; 


Refinery—Wa Pa. Stocks carried in prin 1 cities 
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The Drug and Cosmetic Industry 


Pega de@ete@eacwUe wee 


BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 


ul: on’ LABORATORIES 


4221 So. Western Ave., Chicago, III. 
also 


816 First Ave., New York 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1807 E. Olympia Blvd., Los Angeles 
619 Clark Ave., St. Louis 


(a 


Oct. ’36: 39, 4 





